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News  begins  at  home! 

Thank  you!  It's  about  time  the  local  paper  resumed 
printing  local  news — news  we  cannot  get  on  TV  or  radio — 
new^we  cannot  find  (anywhere  else) .  .  .  We  need  a  local  paper 
to  help  unite  the  community.' 

From  a  reader's  letter  to 

'  the  Westchester- Rockland  Newspapers 


Local  news  makes  a  difference  for  readers  and 
editors  of  Gannett's  84  local  newspapers. 

Each  newspaper  is  edited  locally  to  meet  the  needs 
and  wants  of  local  readers.  Gannett's  daily 
newspapers — independent  and  autonomous — 
are  united  by  a  common  bond — covering 
the  communities 
they  serve. 

If 


A  WORLD  OF  DIFFERENT 
VOICES  WHERE 
FREEDOM  SPEAKS 
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In  the  city 

everyone’s  talking  about  9 
everyone’s  talking  about 
Baltimore’s  !Vews  American 


1984  Maryland-Delaware-D.C. 

Press  Association  Awards: 

•  State  Government  •  General  News  •  Sports 
Column  •  Business/Economic  Reporting  •  Editorial  • 
Editorial  Cartoon  •  Feature  Picture  •  Sports  Picture. 

1984  Associated  Press  Sports  Editoriai  Contest: 
Awards  in  “Best  Sports  Event  Story”  •  Best  Sports 
News  Story  •  Judged  among  10  Best  Sports  Sections 

1985  Outdoor  Writers  Association  of  America 

Cited  as  “Best  Outdoor  Sports  Page  in  U.  S.” 
Awards:  Special  Sports  Feature  •  Hunting  Category. 


The  News  American  & 
News  Advertiser ...  #1  in 
Retaii  Food  Advertising 


1982 . . .  more  retail  food  advertising  than  any  other 
Baltimore  newspaper  combination.  1983  . . .  Twice 
as  many  food  lines  as  any  other  newspaper 
combination.  1984  . . .  still  #1,  still  carrying  more 
retail  food  advertising  than  any  other  newspaper 
combination  in  Baltimore.  1985  . . .  The  trend 
continues! 


The  News  American 


301  EAST  LOMBARD  STREET,  BALTIMORE,  MARYLAND  21202 

Call  Mike  Onorato,  Advertising  Manager  —  1  (800)  532-7800 

Represented  Nationally  by  Hears!  Advertising  Sendee 


From  news  reporting  to  advertising 
we  come  up  a  winner! 


For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 


CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVENU1L 
DETROIT.  MICHIGAN  48239 
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INDIANAPOLIS  •JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO 
INTERNATIONAL  DIVISION 
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ruboff.  Now,  Flint  Ink  Corporation 
leads  the  way  in  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowllth 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
ruboff  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runability, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
also  pioneering  water-based  Flexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  biack,  contact  your  local 
Flint  Ink  representative. 


Make  rub-off  old  news. 


Print  with  Flint  Ink 


"Low-Rub"  black. 
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NOVEMBER 

12-14— The  Washington  Journalism  Center,  Crime  in  America  and  the 
Drug  Connection,  Watergate  Hotel,  Washington  D.C. 

IS-IS— SPJ/SDX,  Annual  Convention,  Hilton  Hotel,  Phoenix,  Ariz. 

14-15— ANied  Daily  Newspapers,  Pacific  Northwest  Daily  Newspaper 
Editorial  Writers  Conferrtce,  Airport  Sheraton,  Portland. 

DECEMBER 


1t>-12— The  Washington  Journalism  Certter,  Conferences  for 

Jourrtalists,  The  Economic  Outlook  for  1986,  Watergate 
Hotel,  Washington  D.C. 


JANUARY 

9-11— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites,  Green  Bay. 

19-19— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Show,  Ramada  Renaissance,  Jackson. 

21-23— Washington  Journalism  Center,  Conferences  for  Journalists, 
Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  D.  C. 

SeminarsIWorkshopsIClinics 


The  4th  Estate 


By  Doug  Borgstedt 

LEN6THY  PHILA.  NEWSPAPER  STRIKE  ENPS 


Briefs 


Newhouse  honored  by  MPA 


NOVEMBER 

13-15— International  Circulation  Managers  AssodationAJniversity  of  South 
Carolina  Circulation  Management  Seminar,  Columbia. 

15-16— California  Polytechnic  State  University,  Litho  Press  Workshop, 
San  Luis  Obispo,  Calif. 

15-17— Inland  Daily  Press  Association,  Seminar,  Writing  for  Readers, 
Pfister  Hotel,  Milwaukee. 

17-20— SNPA  Foundation  Seminar,  “The  First  Amendment  After  193 
Years,"  College  of  William  and  Mary,  Williamsburg,  Va. 

17- 22— The  Poynter  Institute  for  Media  Studies,  Ethics  for  Reporters 

and  Editors,  St.  Petersburg,  Fla. 

18- 20 — INPA/ANPA,  Management  Skills  for  Newspaper  Promotion,  Seminar, 

Cathedral  Hill  Hotel,  San  Francisco. 

22-24— Mid  America  Press  Institute,  Pictures  and  Picture  Editing,  Clarion 
Hotel,  St.  Louis,  Downtown. 


S.I.  Newhouse  Jr.,  chairman  of  Advance  Publications, 
was  elected  “publisher  of  the  year”  for  1985  by  the  Maga¬ 
zine  I*ublishers  Association. 

Newhouse  will  receive  MPA’s  Henry  Johnson  Fisher 
Award  on  January  15,  1986,  at  a  formal  dinner  at  the 
Waldorf  Astoria  Hotel  in  New  York. 

The  Fisher  award  honors  “a  magazine  leader  who  has 
gained  distinction  through  significant  and  long-standing 
contributions  to  the  publishing  business.” 

Advance  Publications  include  the  Conde  Nast  maga¬ 
zines,  the  New  Yorker,  25  newspapers,  the  Sunday  news¬ 
paper  magazine  Parade  and  Random  House  book  pub¬ 
lishers. 


DECEMBER 


1- 6— American  Press  Institute,  Marketing  the  Daily  Newspaper, 

Kellogg  West,  Pomona,  Calif. 

1-11 — ^American  Press  Institute,  City  Editors  (under  75,000 

circulation),  Reston,  Va. 

2- 4— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Georgetown  Marbury  House,  Washington,  D.C. 

2-6— ANPA,  Newspaper  Color  Separation  Techniques,  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

4- 7— Reporting  on  the  Courts  arid  the  Law:  Workshop  for  Practicing 

Journalists.  Sponsored  by  the  American  Judicature  Society 
and  the  Knight  Foundation,  Embassy  Suites  Hotel,  Philadelphia. 

5- 9— Califomia  Polytechnic  State  University,  Cooler  Litixjgraphic 

Seminar,  San  Luis  Obispo,  Calif. 

6- 9— Inland  Daily  Press  Association,  Effective  Circulation/Marketing, 

Seminar,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

7— Hoosier  State  Press  Association,  Newsroom  Seminar,  Adam's 
Mark  Hotel,  Indianapolis. 

6-13— American  Press  Institute,  News-Editorial  Management  for 

Non-News  Executives,  Reston,  Va. 

15-20— American  Pres&lnstitute,  Effective  Writing  and  Editing,  Reston,  Va. 
15-20— American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 
Reston,  Va. 
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IHT  to  print  ‘Americas’  edition 

The  International  Herald  Tribune  plans  to  start  printing 
an  “Americas”  edition  in  Miami  next  year  for  distribution 
in  North  and  South  America. 

The  Paris-based  newspaper  has  a  worldwide  circulation 
of  170,000  but  its  U.S.  circulation  is  only  around  2,000. 
The  new  edition  will  be  the  IHT’s  first  foray  into  Latin 
America. 

The  Americas  edition  will  have  an  initial  press  run  of 
10,000  to  15,000  copies  and  will  be  distributed  in  South 
America,  the  Caribbean  region  and  North  America.  The 
paper’s  editorial  content  will  be  the  same  worldwide. 

Ad*Net  to  hold  fund  raiser 

Ad*Net,  an  advertising  and  communications  club  in 
New  York,  will  hold  a  fund  raiser  at  the  Lotus  Club  on 
November  12. 

At  the  event,  Ron  Travisano,  principal  of  Travisano/ 
DiGiacomo  Films,  and  Ariel  Allen,  vice  president/creative 
services  of  Colgate  Palmolive,  will  be  roasted  by  Jerry 
Della  Femina,  chairman  of  Della  Femina,  Travisano  & 
Partners,  and  Bob  Giraldi  of  Bob  Giraldi  Productions. 

Donations  are  $25  in  advance  and  $30  at  the  door. 


2 


EDITOR  &  PUBLISHER  for  November  2, 1986 


a  new  attraction  in 


Miami  next  year. 


It  s  brand  new  flexo  press  units  at  the  Miami 
Herald.  Less  than  two  years  ago  The  Herald 
bought  two  M.A.N.-Roland  Flexoman®  units  for 
an  experiment  with  flexography.  The  results 
were  so  gratifying  that  The  Herald  is  adding 
seven  more  units  to  their  press  room. 

Why?  Because  Flexoman  produces  superb 
quality.  The  smother  soUds  a^d  vibrant 


The  Flexoman  offers  savings,  too.  Because 
press  units  are  simpler,  using  one  anilox  roller 
instead  of  an  ink  train,  there  is  less  iron  to  pay 
for  and  less  iron  to  move.  Power  consumption 
goes  down.  Web  breaks  are  less  frequent.  There 
are  no  time-consuming  and  waste-producing 
ink  and  water  adjustments.  All  contribute  to 
economical  running. 

And  Flexoman  units  are  more  compact 

Bp.  than  letterpress  or  offset  units 
If  (more  compact  than  most  other 
^  flexo  units,  too).  They  slip  in 
easily,  and  installation  won’t 
I  turn  your  pressroom  into  a 
I  machine  shop. 

I  The  new  attraction  in 

Miami  may  hold  exciting 
potential  for  you.  Perhaps  we 
can  arrange  a  visit.  Call  or  write 
to  M.A.N.-Roland  USA,  333 
Cedar  Avenue,  Middlesex,  NJ  08846-2499; 
(201)  469-6600. 


NEWSR«kPER  PRESS  DIVISION 


14th  ANNUAL 
JOURNALISM 
AWARDS 
DIRECTORY 

A  special  pullout  supplement  list¬ 
ing  awards,  prizes  and  fellowships 
offered  to  editors,  reporters,  pho¬ 
tographers,  columnists,  cartoon¬ 
ists  and  students  with  all  the  need¬ 
ed  entry  Information. 


Awards  Directory  advertising  is  read  by  thousands 
of  people  at  daily  and  weekly  newspapers,  wire  ser¬ 
vices,  syndicates  and  news  magazines — and  bene¬ 
fits  by  bonus  circulation  because  the  supplement  has 
year-round  sales  as  a  separate  publication. 

Tell  this  focused  and  motivated  audience  the  infor¬ 
mation  they  need  to  submit  nominations  for  your 
awards.  You’ll  attract  more  and  better  entries,  as  well 
as  saving  on  postage  and  list  maintenance  costs. 

NEWSPAPERS-^ighlight  and  spotlight  the  ac¬ 
complishments  of  your  staff  with  their  peers.  Your 
ad  in  this  Awards  Directory  provides  a  unique  op¬ 
portunity  to  position  and  strengthen  your  image  with 
fellow  communicators.  It  is  a  fact  that  a  strong  im¬ 
age  in  all  areas  of  your  operation  is  beneficial  to  all 
areas  of  your  operation! 

Deadlines: 

Space:  December  10 
Copy:  December  16 

Issue  Date:  December  28 
Call  your  E&P  representative 
or  Donald  L.  Parvin,  Ad  Manager. 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011 
212  675-4380 


Editorial  workshop 

By  Roy  H.  Copporud 


Not  My  Type  No.  614 


I  have  a  few  beefs  to  unload  concerning  typographical 
design,  a  subject  I  have  never  touched  on  in  this  column. 
For  one  thing,  sans  serif  faces  like  Vogue  and  Tempo  are 
objectionable  for  use  in  running  text.  Such  faces  (if  I  may 
say  so)  are  exemplified  by  E&P's  Calendar  of  Events  and 
masthead.  Special  and  limited  uses  like  this  present  no 
great  problem  because  they  do  not  consist  of  any  large 
amount  of  type,  and  they  do  offer  a  desired  contrast. 

But  running  text  is  something  else.  In  most  such  faces, 
the  capital  /  and  the  capital  L  are  indistinguishable,  and  it  is 
difficult  if  not  impossible  to  tell  where  a  new  sentence 
begins  if  it  starts  with  one  of  those  letters.  The  problem  is 
only  aggravated  by  the  fact  that  periods,  commas,  semi¬ 
colons  and  colons  are  also  practically  indistinguishable, 
and  sometimes  (in,  say  eight  point  type  or  smaller)  all  but 
invisible.  Things  are  even  worse  for  the  large  and  growing 
proportion  of  the  population  that  is  elderly.  Glasses  or  not, 
most  of  them  find  it  necessary  to  keep  a  magnifying  glass 
within  reach  to  decipher  occasional  words  or  phrases. 


Any  layout  artist  or  page  designer  who  knows  his  busi¬ 
ness  is  careful  about  reversing:  that  is,  causing  type  to 
appear  in  white,  say,  against  a  dark  background.  If  this  is 
not  done  knowledgeably,  with  the  reader  in  mind,  there  is 
not  enough  difference  in  tone  between  the  letters  and  the 
background,  and  the  text  becomes  unreadable,  especially 
if  screened.  The  same  problem  occurs  in  overprinting 
colors. 

Dial,  the  magazine  put  out  for  its  subscribers  by  Public 
Communications  Inc.  (better  known  as  public  tv),  recently 
adopted  a  new  format  resembling  nothing  so  much  as  the 
work  of  a  kindergartener  supplied  with  a  paint  brush  — 
random  splotches  of  color  here,  there,  and  everywhere. 
Worst  of  all,  some  of  the  program-schedule  entries,  in 
black,  were  overprinted  by  random  blue  splotches  so  dark 
the  type  was  illegibe.  This,  I  believe,  has  not  been  cor¬ 
rected  in  response  to  outrage  from  subscribers,  but  why  it 
should  have  happened  at  all  is  a  mystery. 

Television  in  general  seems  ignorant  of  the  reversing 
problem  as  it  affects  subtitles  providing  English  transla¬ 
tion  of  foreign  dialog.  Many  of  them  are  unreadable  be¬ 
cause  they  fade  into  their  backgrounds. 

♦  *  * 

I  don’t  know  what  has  happened  to  the  art  of  typog¬ 
raphical  design  since  the  coming  of  electronic  composi¬ 
tion,  but  it  seems  to  me  that  the  original  sans  serifs  were 
designed  with  no  great  consideration  for  the  reader  in 
mind.  Not  only  the  characters  1  have  mentioned,  but  a  and 
o  as  well  cannot  easily  be  distinguished.  I  think  the  desig¬ 
ners  had  distinctiveness  of  appearance  rather  than  reada¬ 
bility  in  the  forefront  of  their  minds. 

This  was  a  big  mistake  except  for  faces  designed  exclu¬ 
sively  for  display  purposes  and  made  available  in  no  smal¬ 
ler  sizes  than  14-point,  if  that  small. 
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old  and  dramatic  stories . .  .cheering 
crowds  and  big  headlines.  Newspapers  cover  these 
well.  But  there  are  quieter  stories,  pervasive  and  more 
persistent.  These  offer  a  different  challenge.  They’re 
even  harder  to  report. 

The  Press-Enterprise  is  itself  such  a  story.  It’s  the 
story  of  a  newspaper  determined  to  grow  faster  than 
the  county  it  serves— even  though  that  county  is  the 
fastest  growing  in  Southern  California. 

Over  the  last  10  years,  Riverside  County’s  popu¬ 
lation  has  increased  by  53  percent.  The  pace  has  not 
slackened;  1985  is  bringing  more  of  the  same. 

The  Press-Enterprise  is  enjoying  the  fastest 
growth  in  its  107-year  history.  In  the  six-month 


period  ending  September  30,  our  circulation  was  9.2% 
greater  than  in  the  same  period  in  1984. 

Where  does  this  growth  rate  place  us  among  the 
nation’s  fastest  growing  papers  of  over  100,000  circula¬ 
tion?  That’s  not  our  concern.  Our  challenge  is  River¬ 
side  County  and  its  growth.  Exceeding  that  growth  is 
our  mountain  to  climb. 

Sources:  Population  percentage figure.-  California  State  Department  of Finance. 
Circulation  percentage  figure:  ABC  Publishers  Statement for  6  months  ending 
September^,  1985.  Asfiledwitb  the  Audit  Bureauqf Circulations,  subject  toa^it 

The  Press  Enterprise 

RIVERSIDE  COUNTY’S  NEWSPAPER 


( 


Lesley-Ann  Down  and 
Patrick  Swayze  are  just 
two  of  the  ste  in  ABC’s 
saga  ‘North  and  South.’ 


WEEXOFNOVEMBEK3-NOVEMBEK8i  1986 
Ra)e)g^NC 


Ihe  News  and  Observer 

w 


Beginning  N()\  ember  A 
\'\  I  IM)Ari'  joins  The  News  <N  Obserx  er 

“We  are 
convinced 
that  TV  Update’s 
new  format 
contributed  greatly 

to  our 
best  sales 
results  since 
starting  a 
TV  magazine.’’ 

;  Ricliard  I,.  I  ItMulcrsoii  ^ 

I  Ach’crtisiiig  Director 

The  New  s  cN  ( )l')ser\  er 
Raleigli,  North  (Carolina 

We  made  it  work  for  Kaleigli.  Well  make  it  work  Tor  \'ou. 

Call  l  A  [  IPDA'I  l”s  1  lal  Bauer  at  (212)  692-39^3. 
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Soviet  propaganda  and  U.S.  press 

Five  years  ago  the  best  selling  novel  ‘The  Spike”  brought  the  word 
“disinformation”  to  the  attention  of  U.S.  news  people  with  a  yam 
about  Soviet  use  of  U.S.  journalists  to  block  unfavorable  stories 
about  the  Soviets  (spike  them)  or  finagle  publication  of  stories  favor¬ 
able  to  them.  There  were  claims  that  it  came  close  to  reality  coun¬ 
tered  by  skepticism  that  it  could  happen  here. 

A  recent  conference  at  the  Hoover  Institute,  Stanford  University, 
raises  the  spectre  that  the  co-authors  of  that  book,  Robert  Moss  and 
Amaud  de  Borchgrave,  who  is  now  editor  of  the  Washington  Times, 
were  pretty  close  to  the  truth  (E&P,  Oct  26,  page  11).  Based  on 
interviews  with  two  Soviet  defectors,  a  senior  editorial  writer  for  the 
Voice  of  America  said  the  Soviet  KGB  may  have  hundreds  of  re¬ 
cruited  agents  among  foreign  journalists  “ready  at  any  time  to  place 
prepared  stories  in  their  national  media.”  There  was  no  hard  evi¬ 
dence  offered  that  the  U.S.  is  included  in  this  propaganda  or  disin¬ 
formation  plot,  but  E&P  was  told  both  of  the  defectors  “assumed 
there  are  people  within  the  media  in  the  U.S.  and  other  countries  who 
can  be  counted  on  to  place  articles  in  the  press.” 

All  of  this  should  be  of  interest  to  U.S.  editors  especially  consider¬ 
ing  a  Wall  Street  Journal  article  Oct.  22  captioned;  “Moscow  Feeds  a 
Lt^f-dog  Foreign  Press.” 

A  former  Moscow  correspondent  for  the  Financial  Times  firom 
1976  to  1982,  David  Satter  wrote:  “American  publications  often 
serve,  for  many  reasons,  as  transmission  belts  for  Soviet  disinforma¬ 
tion.”  His  theme  was  the  naivete  of  U.S.  journalists  covering  the 
Moscow  scene  rather  than  the  KGB  efforts  to  subvert  U.S.  media 
directly. 

“In  ^e  first  place,  faced  with  a  country  that  requires  an  exception¬ 
al  effort  of  analysis  in  order  to  be  understood.  Western  publications 
traditionally  send  people  who  are  completely  unqualified.  There 
were  times  during  my  tenure  in  Moscow  when  the  percentage  of 
American  correspondents  who  could  not  speak  Russian  reached  90%. 
This  meant  that  Andrei  Sakharov,  for  example,  was  frequently  inter¬ 
viewed  for  UPI  by  the  agency’s  Soviet  translators  who  were  pro¬ 
vided  by  the  KGB.  Time  magazine  sent  its  KGB-provided  Soviet 
translator  to  interview  Soviet  citizens  as  an  ‘American  correspond- 
nt.’  It  was  common  for  non-Russian-speaking  correspondents  to  in¬ 
terview  their  KGB-provided  maids  to  get  the  reaction  of  the  Soviet 
‘man  in  the  street.”’ 

"As  the  result  of  long  experience,  Soviet  officials  have  been  able  to 
turn  the  manipulation  of  Western  correspondents  into  something 
approaching  a  science,”  he  wrote. 

These  revelations  should  raise  a  red  flag  before  U.S.  editors  (no 
pun  intended).  If  U.S.  media  and  their  readers  are  the  subjects  of 
propaganda  and  disinformation  by  these  methods,  it  is  time  we  went 
back  to  attaching  labels  to  stories  that  might  be  suspect  as  to  their 
origins  and  facts.  A  few  metropolitan  newspapers  still  do  this  occa¬ 
sionally,  but  the  technique  that  became  popular  during  the  Cold  War 
mostly  has  been  abandoned. 

We  are  in  favor  of  a  warning  flag  on  anything  questionable  to 
prevent  our  media  fi*om  being  manipulated. 
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Letters  to  the  Editor 


Says  'journalists’  were  really  Communist  propagandists 


What  would  it  take  for  Editor  & 
Publisher  to  avoid  being  duped  by 
Communist  propagandists?  I  suppose 
you  could  start  by  assuming  that  ev¬ 
ery  handout  by  a  Communist  source  is 
designed  as  a  disservice  to  the  truth 
and  to  the  interests  of  a  free  press. 

A  case  in  point  is  the  two-inch  story 
(page  17  of  your  October  5,  1985 
issue)  with  the  headline:  “U.S.  jour¬ 
nalists  o*  stamps  from  China."  The 
interests  of  a  free  press  are  damaged 
when  you  accept  Red  China’s  debase¬ 
ment  of  the  term  “journalist”  to  in¬ 
clude  Agnes  Smedley,  Anna  Louise 
Strong  and  Edgar  Snow. 

Editor  &  Publisher  must  try  to  be  in 
the  forefront  of  those  who  promote  a 
definition  of  the  term  “journalist”  so 
that  it  identifies  appropriate  profes¬ 
sional  standards  for  such  work. 

It  would  be  appropriate  to  include 
among  the  standards:  (1)  personal  in¬ 


tegrity  in  presenting  all  the  elemental 
facts  of  a  story;  and  (2)  personal  judg¬ 
ment  in  favor  of  publishing  at  once 
stories  that  are  available  today- and 
are  relevant  to  the  public’s  interest. 

Such  characteristics  cannot  be 
identified  with  the  work  of  Smedley, 
Strong  and  Snow.  They  were  prop¬ 
agandists:  they  wrote  stories  deliber¬ 
ately  disregarding  the  falsity  of  their 
presentations  as  long  as  the  state¬ 
ments  were  approved  by  their  spon¬ 
sors;  the  stories  they  wrote  were 
promoted  for  publication  at  times  that 
were  selected  by  sponsors,  not  by  the 
writers. 

Both  Smedley’ s  and  Strong’s  ashes 
are  interred  in  the  Babaoshan  Ceme¬ 
tery  of  Revolutionary  Martyrs  near 
Peking.  Edgar  Snow  does  not  have 
that  distinction,  but  his  commemora¬ 
tive  stamp  is  as  well  deserved  as  Smed- 
ley’s  or  Strong’s.  Short  of  reading  the 


Agrees  that  Postal  Service  is  'slow  motion’ 


The  material  concerning  USPS  per¬ 
formance  in  your  October  5th  issue  is 
not  news  to  anyone  who  has  the 
opportunity  to  see  USPS  employees 
operate. 

I  regularly  pick  up  and  deliver  com¬ 
pany  mail  at  the  Elizabeth,  N.J.,  post 
office,  and  get  to  view  the  perform¬ 
ance  of  employees  there  “on  the 
workroom  floor.” 

“Slow  motion”  is  the  pace  for  most 
employees.  There  is  no  hustle  —  they 


Advice  to 
gossip  columnists 

Diana  McLellan,  who  has  quit  writ¬ 
ing  the  gossip  column,  “The  Ear,”  for 
the  Washington  Times  and  other  pa- 
offered  advice  in  her  last  column 


stop  to  chat  with  fellow  employees, 
look  around  idly,  practice  hook  and 
push  shots  with  the  mail  —  it  is  amaz¬ 
ing  what  we  are  paying  for  this  type  of 
performance. 

I  understand  it  used  to  be  a  matter 
of  pride  to  get  the  mail  delivered 
“posthaste.”  No  more,  apparent¬ 
ly  —  we  can  no  longer  even  pick  up 
mail  on  holidays. 

Recently  Jack  Anderson’s  column 
alerted  us  to  a  billion-dollar  bailout, 
and  another  postal  rate  increase  the 
USPS  is  seeking.  With  some  on-the- 
job  hustle,  USPS  could  probably  get 
along  very  well  with  about  75%  of  the 
employees  they  now  have,  and  still 
get  the  mail  to  its  destination  in 
acceptable  time  without  a  bailout  or  a 
rate  increase. 

Jim  Johnson 


writings  by  the  three  to  make  a  judg¬ 
ment  about  whether  they  were  “jour¬ 
nalists”  or  “propagandists,”  you 
could  read  a  wonderful  and  sym¬ 
pathetic  biography  of  Strong’s  life 
{Right  In  Her  Soul,  by  Tracy  B. 
Strong  and  Helene  Keyssar,  Random 
House,  New  York,  1%5),  or  simply 
pages  159-161  in  that  volume. 

Frederick  W.  Williams 


Upset  by  coverage 

I  am  annoyed  to  And  that  Editor  & 
Publisher  has  published  an  inaccurate 
account  of  my  sale  of  my  company 
stock  (October  12th  issue.) 

No  one  called  me  to  ask  for  details 
of  this  latest  event,  and  so  I  must  con¬ 
clude  that  your  information  comes 
solely  from  management  at  the  Bing¬ 
ham  companies. 

Your  article  states  that  I  rejected 
the  family  offer  (which  was  not  in 
writing)  without  mentioning  that  I 
countered  with  an  offer  in  writing 
which  not  only  asked  for  a  speciAc 
sum  but  made  the  conditions  and 
arrangements  of  the  sale  clear,  for  the 
company’s  beneAt.  By  neglecting  to 
mention  my  counter  offer,  you  allow 
the  conclusion  to  be  drawn  by  the 
reader  that  I  have  broken  off  negotia¬ 
tions  with  the  companies.  In  fact,  1  am 
now  waiting  for  the  companies  to  de¬ 
cide  whether  to  accept  my  counter 
offer. 

Your  article  asserts  that  the  family 
“did  not  respond  at  the  time”  to  my 
offer  to  sell  my  shares  for  $42  million. 
In  fact  the  family  turned  down  my 
offer,  without  a  counter  offer.  Why 
did  you  neglect  to  mention  this  fact? 

Sallie  Bingham 
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4 

Montgomery 

291,400 

$2,677,827,000 

$1,377,300,000 

‘Madison,  Limestone  &  Marshall  Counties 
SOURCE:  1965  Survey  of  Buying  Power 


HUNTSVILLE... 

Highest  EBI  Per  Household  of 
any  MSA  in  Alabama— $27,332 


Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 


E&P 


November  2, 1985 


Every  Saturday  since  1884 


Covering  terrorism 

Editor  seeks  meeting  of  print  and  broadcast  news  execs  to  discuss 
ways  to  improve  it;  says  Times  Mirror  wiiiing  to  fund  first  one 


By  John  Consoli 

Outgoing  Associated  Press  Manag¬ 
ing  Editors  president  Michael  Davies 
this  week  called  for  a  joint  conference 
of  print  and  broadcast  news  execu¬ 
tives  to  study  how  the  news  media 
covers  terrorism. 

The  purpose  of  the  meeting,  Davies 
said,  is  “not  to  point  fingers  of  blame, 
but  to  assess  the  complicated  issues” 
of  covering  terrorist  acts  and  to  “see 
if  there  are  some  general  areas  of  re¬ 
straint  that  could  be  agreed  upon 
without  compromising  standards. 

“It  might  take  one  conference  or 
several,”  Davies,  who  is  editor,  pub¬ 
lisher  and  chief  executive  officer  of 
the  Hartford  (Conn.)  Courant,  told 
attendees  of  the  APME  annual  con¬ 
vention  in  San  Francisco. 

Times  Mirror,  the  parent  company 
of  the  Courant,  “stands  ready  to 
underwrite  an  initial  symposium”  of 
this  kind,  Davies  said. 

“If  there  is  sufficient  interest,”  he 
added,  “I  would  hope  we  could 
attract  the  best  and  brightest  minds  in 
our  profession  to  search  for  a  con¬ 
sensus.” 


“If  there  is  sufficient 
interest,”  he  added,  “I 
would  hope  we  could 
attract  the  best  and 
brightest  minds  in  our 
profession  to  seakvh  for  a 
consensus.” 


In  citing  a  need  for  such  a  joint  con¬ 
ference,  Davies  said,  “from  reaction 
in  Hartford  during  and  after  the  TWA 
hijacking  story,  it  was  evident  that 
many  readers  and  viewers  were  deep¬ 
ly  troubled  by  our  (the  media’s)  hand¬ 
ling  of  the  crisis. 


Michael  Davies 


“We  have  spent  much  time  in  the 
past  several  years  worrying  about 
credibility.  Surely,  the  issue  of  how 
we  cover  terrorist  acts  affects  our 
credibility. 

“What  better  way  to  seize  the  in¬ 
itiative  and  demonstrate  to  our  read¬ 
ers  that  we  are  sensitive  to  their  con- 


See  related  story  on  credibility  and  the 
press  on  page  12. 


cerns  than  by  asking  our  peers  to 
reason  together.” 

Davies  said  the  goal  of  such  a  joint 
conference  would  be  to  find  some 
“reasonable  middle-ground,  a  field 
wide  enough  to  enable  us  to  serve 
society’s  need  for  adequate  informa¬ 
tion  about  important  events  and  nar¬ 
row  enough  to  avoid  the  excesses  that 
marked  the  coverage  of  the  TWA  hi¬ 
jacking.” 


Davies  contended  that  it  is  “unde¬ 
niably  more  of  a  problem  for  our  elec¬ 
tronic  brethren  than  it  is  for  us.  The 
intense  competition,  the  immediacy 
and  the  technology  have  combined  to 
sometimes  strip  away  television’s 
ability  to  be  cautious  or  reflective.” 

However,  to  the  newspaper  manag¬ 
ing  editors  in  attendance,  Davies 
added,  “We  have  a  significant  role  to 
play,  too. 

“When  do  we  report  the  location  or 
mission  of  a  U.S.  anti  terrorist  strike 
force?”  he  asked.  “How  do  we  pre¬ 
sent  the  demands  of  kidnappers  to  our 
readers?  How  well  do  we  help  our 
readers  understand  the  long-term  im¬ 
plications  for  U.S.  policy  when  the 
government  is  pressured  into  reacting 
to  the  compelling  human  issues  in  a 
hijack  situation?” 

Finally,  Davies  asked,  “How  do  we 
balance  play  of  a  terrorist  act  with 
other  local  and  world  news  on  our 
front  pages?” 

No  written  code  suggested 

“It  would  be  futile  —  and  perhaps 
wrongheaded  —  to  suggest  the  adop- 


“Even  if,  by  some 
miracle,  there  would  be 
an  agreement.  It  would 
be  almost  impossible  to 
write  rules  to  cover  all 
terrorist  situations.” 


tion  of  a  code  of  conduct  or  a  guiding 
set  of  principles  to  which  the  media, 
electronic  and  print,  would  sub¬ 
scribe,”  Davies  said. 

“Even  if,  by  some  miracle,  there 
would  be  an  agreement,  it  would  be 
{Continued  on  page  32) 
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Differing  opinions 

New  APME  study  on  newspaper  credibility  reveais  some  wide 
differences  on  how  journaiists  and  the  pubiic  perceive  newspapers 


By  John  Consoli 

There  are  some  wide  differences 
between  newspaper  journalists’ 
perceptions  of  the  role  of  newspapers 
and  how  the  general  public  perceives 
that  role,  according  to  the  latest  study 
on  newspaper  credibility,  released  at 
this  week’s  annual  Associated  Press 
Managing  Editors  convention  in  San 
Francisco. 

At  the  same  time,  however,  the 
study  shows  there  are  a  few  instances 
where  newspaper  journalists  and  the 
general  public  share  the  same  percep¬ 
tions  about  newspapers  both  positive 
and  negative. 

The  latest  study,  entitled  ’’Readers 
and  Journalists:  Bridging  the  Credi¬ 
bility  Gap,”  is  intended  to  both  ’  ’com¬ 
plement  and  supplement”  a  Society 
of  Newspaper  Editors  research  study 
research  study  on  public  attitudes  on 
the  media  which  was  released  this 
past  spring. 

Both  the  earlier  ASNE  credibility 
study  and  the  latest  APME  study 
were  conducted  by  MORI  Research 
of  Minneapolis. 

A  report  on  the  latest  study  states 
that,  “not  surprisingly,  newspaper 
journalists  have  a  higher  regard  for 
their  credibility  than  the  public  does.” 

However,  the  report  added,  “jour¬ 
nalists’  opinions  are  mixed.  On  some 
issues,  journalists  were  more  skeptic¬ 
al  than  members  of  the  public  who 
replied  to  the  same  questions.” 


The  area  of  ol^ectivity 
shows  one  of  the  b/gg^f 
differences  between  the 
opinions  of  journaiists 
and  the  pubiic. 


According  to  the  study,  14%  of 
journalists  gave  their  newspapers  low 
overall  credibility  ratings,  compared 
to  25%  of  the  public.  Medium  ratings 
were  given  by  41%  of  journalists  and 
43%  of  the  public.  Forty-five  percent 
of  journalists  gave  their  newspapers 
high  credibility  ratings,  compared  to 
32%  of  the  public. 

Journalists  also  tended  to  give  high 


APME  credibility  study. 

marks  to  themselves  and  their  news¬ 
papers  on  issues  related  to  profes¬ 
sional  standards  of  journalism.  For 
example,  journalists  were  consider¬ 
ably  more  likely  than  the  public  to  say 
their  newspapers  are  fair,  unbiased, 
factual,  accurate  and  trustworthy. 

Journalists  also  were  considerably 
more  likely  than  the  public  to  believe 
that  newspapers  separate  fact  from 
opinion  and  that  they  respect  people’s 
privacy. 

Forty-nine  percent  of  journalists 
compared  to  43%  of  the  general  public 
feel  newspapers  “tell  the  whole 
story.”  Interestingly,  20%  of  journal¬ 
ists  compared  to  21%  of  the  public  feel 
newspapers  “do  not  tell  the  whole 
story.” 

As  to  what  type  of  job  newspapers 
do  in  covering  controversial  issues,  a 
greater  percentage  of  the  public  (50%) 
compared  to  journalists  (48%)  feel 
newspapers  do  a  “very  good  to  excel¬ 
lent  job.”  Another  37%  of  the  public 
and  33%  of  journalists  feel  newspa¬ 
pers  do  a  “moderately  good”  job 
covering  controversial  issues.  Final¬ 
ly,  13%  of  the  public  compared  to  19% 
of  journalists  feel  newspapers  do  a 
poor  job  of  covering  controversial 
issues. 

In  the  area  of  reliability,  71%  of 
newspaper  journalists  believe  the  re¬ 
porting  in  their  newspaper  is  “very 
reliable,”  compared  to  63%  of  the 
general  public  who  believe  this. 


Another  24%  of  journalists  com¬ 
pared  to  30%  of  the  public  feel  news¬ 
paper  reporting  is  “moderately  reli¬ 
able.” 

When  you  combine  those  who  be¬ 
lieve  newspaper  reporting  is  very  reli¬ 
able  with  those  who  believe  it  is  mod¬ 
erately  reliable,  you  get  95%  of  jour¬ 
nalists  who  believe  newspa|>er  report¬ 
ing  is  reliable,  compared  to  93%  of  the 
public  who  believe  newspaper  report¬ 
ing  is  reliable. 

In  what  has  to  be  considered 
another  surprising  statistic,  59%  of 
the  public,  compared  to  49%  of  jour¬ 
nalists  feel  the  quality  of  newspaper 
reporting  is  “good.” 

Another  31%  of  the  public  and  41% 
of  journalists  believe  the  quality  of 
newspaper  reporting  is  “moderate.” 

So  if  you  add  up  those  two  categor¬ 
ies,  you  find  90%  of  journalists  and 
90%  of  the  public  are  pleased  with  the 
overall  quality  of  newspaper  re¬ 
porting. 

Ten  percent  of  the  public  and  the 
same  percentage  of  journalists  said 
they  feel  the  quality  of  newspaper  re¬ 
porting  is  “poor.” 

In  other  areas,  opinions  of  journal¬ 
ists  compared  to  the  public  are  more 
distant. 

For  example,  in  the  area  of  accura¬ 
cy,  66%  of  journalists,  compared  to 
only  49%  of  the  public,  perceive  news¬ 
papers  as  being  accurate. 


Journaiists  were 
considerably  more  likely 
than  the  public  to  say 
their  newspapers  are  fair, 
unbiased,  factual, 
accurate  and  trustworthy. 


Seventy  percent  of  journalists  com¬ 
pared  to  52%  of  the  public  feel  news¬ 
papers  are  “fair”  in  their  coverage. 

Fifty-seven  percent  of  journalists 
compared  to  only  36%  of  the  public 
feel  newspapers  report  in  an  unbiased 
manner. 

And  85%  of  journalists,  compared 
to  63%  of  the  public,  perceive  their 
newspaper  as  being  objective. 
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The  area  of  objectivity  shows  one 
of  the  biggest  differences  between  the 
opinions  of  journalists  and  the  public. 
In  addition  to  the  22%  difference 
among  those  who  feel  newspapers  are 
objective,  there  is  a  wide  difference 
among  those  who  feel  newspapers  are 
not  ojbective  at  all.  Twenty  per  cent 
of  the  public  compared  to  only  8%  of 
journalists  perceive  their  newspapers 
as  not  being  fair  at  all. 

In  another  category,  70%  of  jour¬ 
nalists  believe  newspapers  are  factual 
and  67%  feel  newspapers  adequately 
separate  facts  from  opinions.  On  the 
other  side  of  the  coin,  only  50%  of  the 
public  feels  newspapers  are  factual 
and  only  38%  feel  newspapers  do  a 
good  job  separating  facts  from  opin¬ 
ions.  In  this  category,  25%  of  the  pub¬ 
lic  feel  newspapers  do  mix  together 
facts  and  opinions  in  their  news 
stories. 

Fifty-one  percent  of  the  public  also 
feel  that  newspapers  slant  their 
coverage  on  stories  that  support  their 


own  point  of  view.  Forty-two  percent 
of  journalists  believe  this. 

And  63%  of  the  public  feel  news¬ 
papers  take  advantage  of  ordinary 
people.  Fifty-two  percent  of  journal¬ 
ists  feel  this  way. 

Twenty-nine  percent  of  the  public 
believe  newspapers  sensationalize 


Journalists  also  were 
considerably  more  likely 
than  the  public  to  believe 
that  newspapers  separate 
fact  from  opinion  and 
that  they  respect  people’s 
privacy. 


news,  compared  to  22%  of  journalists 
who  believe  this.  Another  41%  of  the 
public  feel  newspapers  play  the  news 
in  a  neutral  manner  compared  to  25% 
of  journalists.  Only  30%  of  the  public 
feel  newspapers  do  not  sensational¬ 


ize,  while  53%  of  journalists  feel  this 
way. 

The  study  goes  on  and  on  with  num¬ 
bers  and  charts.  It  is  all  contained  in 
an  80-page  report  that  was  distributed 
at  the  APME  meeting. 

In  all,  1,333  journalists  from  51 
newspapers  participated  in  the  study. 

APME  financed  half  of  the  study 
and  the  Associated  Press  and  10  other 
newspapers  or  newspaper  groups 
picked  up  the  remaining  cost. 

In  future  weeks,  E&P  will  be  car¬ 
rying  more  stories  and  excerpting 
more  information  from  this  study. 

In  addition  to  comparing  the  atti¬ 
tudes  of  readers  and  journalists,  the 
study  also  takes  an  in-depth  look  at 
who  journalists  are  and  how  their  own 
opinions  differ  amongst  themselves. 

Copies  of  the  study  can  be  obtained 
by  writing  to  Robert  W.  Ritter,  execu¬ 
tive  editor,  San  Bernardino  (Calif.) 
Sun,  399  North  D.  Street,  San  Bernar¬ 
dino,  California,  92401. 

Ritter  is  chairman  of  APME’s  cre¬ 
dibility  committee. 


UPl  co-owners  sue  over  reorganization  pian 

Ruhe  and  Geissler  claim  the  bankruptcy  court*s  ruling  on  how 
the  wire  service  will  be  sold  may  cost  them  millions  of  dollars 


By  James  E.  Roper 

Douglas  F.  Ruhe  and  William  Geis¬ 
sler,  the  principal  owners  of  United 
Press  International,  have  sued  in  the 
U.S.  District  Court  for  the  District  of 
Columbia  to  have  a  say  in  the  reorgan¬ 
ization  and  sale  of  the  bankrupt  wire 
service. 

They  asked  for  nullifiction  of  a  rul¬ 
ing  by  U.  S.  Bankruptcy  Court  Judge 
George  F.  Bason  Jr.  that  UPI  manage¬ 
ment  represented  by  UPI  Chairman 
Luis  G.  Nogales,  the  Wire  Service 
Guild  and  a  creditors’  committee 
have  exclusive  rights  until  March  31 
to  propose  a  reorganization  plan  for 
the  firm. 

In  their  suit,  Ruhe  and  Geissler  de¬ 
clared  that  unless  this  is  changed  they 
“stand  to  lose  millions  of  dollars  in  a 
plan  of  reorganization  proposed  by 
Nogales  without  plaintiffs’  participa¬ 
tion  or  veto.’’ 

They  also  said  the  bankruptcy  court 
ruling  is  “likely  to  result  in  a  classic 
‘squeeze  out’  of  plaintiffs’  ownership 
interest  in  UPI  for  no  consideration 
whatsoever.’’ 

At  another  point,  they  claimed  that 
the  bankruptcy  court  ruling  if  left 
standing  would  deprive  them  of 
“possibly  millions  of  dollars  that  they 
might  otherwise  realize  from  a  plan 


that  included  the  receipt  of  additional 
money  for  their  stock.’’ 

Ruhe  and  Geissler  conceded  that 
they  had  signed  a  May  24  stipulation 
in  the  form  of  a  consent  order  granting 
Nogales  control  over  UPI’s  day-to- 
day  operations,  but  they  complained 
that  bankruptcy  court  issued  an  order 
extending  this  to  mean  Nogales  also 
had  control  of  non-operating  matters 
such  as  reoganization  proposals,  thus 
excluding  Ruhe  and  Geissler  from 
proposing  a  reorganization  at  this 
time  and  having  serious  input  into  any 
Nogales  plan.  They  said  they  did  not 
understand  the  stipulation  to  mean 
what  is  has  come  to  stand  for  and  that 
their  signing  it  was  a  “mistake.’’ 

Barring  them  from  participating  in 
setting  sale  terms  of  UPI,  they  said, 
was  “an  unconstitutional  taking  of 
private  property  without  due  process 
of  law  in  violation  of  the  Fifth  Amend¬ 
ment  of  the  U.S.  Constitution.’’ 

They  have  appealed  the  oankrupt- 
cy  court’s  rulings  in  the  dispute,  but 
said  UPI  might  be  sold  before  the 
appeal  can  be  heard.  They  therefore 
asked  District  Court  to  grant  relief  on 
an  emergency  basis,  through  an  injun- 
tion  or  otherwise. 


Named  as  defendants  in  the  suit 
were  Nogales,  William  Morrissey  of 
the  Wire  Service  Guild  and  UPI  Edi¬ 
tor-in-chief  Maxwell  McCrohon. 

UPI  spokesman  William  Adler 
commented:  “UPI  is  honoring  the 
May  consent  agreement  and  the  re¬ 
lated  court  order.  We  expect  others  to 
do  the  same.  This  action  in  no  way 
will  affect  UPI’s  reorganization, 
which  is  progressing  swiftly  and 
smoothly  toward  a  sale.’’ 

Ruhe  and  Geissler  bought  UPI,  re¬ 
portedly  for  $1,  and  gave  up  day-to- 
day  control  of  operations  of  the  ser¬ 
vice  after  it  filed  for  bankruptcy  April 
28  with  about  $25  million  in  debts. 

Their  suit  said  each  owned  41 .5  per¬ 
cent  of  the  stock  of  Media  News 
Corp.,  the  parent  company  of  UPI. 
An  additional  6.5  percent  of  the  stock 
has  been  placed  in  trust  for  distribu¬ 
tion  to  UPI  employees — a  reward 
they  were  promised  for  accepting 
temporary  pay  cuts. 

If  the  fears  of  Ruhe  and  Geissler  are 
realized,  and  the  Media  News  stock  is 
declared  worthless  or  of  little  value 
after  reorganization  and  sale  of  the 
firm,  then  UPI  employees,  too,  would 
find  that  the  value  of  their  stock  is  not 
worth  what  they  hoped  it  would  be. 
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Want  to  convert  from  evening  to  morning? 

The  decision  is  not  as  simpie  as  you  might  think 


By  John  Consoli 

Converting  from  evening  to  morn¬ 
ing  publication  may  be  the  trend  in  the 
newspaper  industry  right  now,  but  be¬ 
fore  such  a  move  is  made  at  a  particu¬ 
lar  newspaper,  several  questions 
must  be  answered. 

The  conversion  from  evening  to 
morning  should  not  be  an  automatic 
thing,  according  to  two  newspaper  re¬ 
search  consultants  and  two  editors. 

“It’s  not  clear  that  the  prophets  of 
doom  are  correct  about  all  PM 
dailies,’’  consultant  Judee  Burgoon 
told  a  session  of  the  Associated  Press 
Managing  Editors. 

Morning  newspaper 
readers  are  looking  for 
the  shorter,  punchier 
stories.  Evening 
newspaper  readers  are 
looking  for  longer,  more 
analy^l,  “Vtink-plece” 
type  articles. 

There  are,  she  said,  evening  dailies 
that  can  “find  a  niche’’  in  certain  mar¬ 
kets. 

Burgoon,  in  addition  to  being  a  re¬ 
search  consultant,  is  a  professor  and 
director  of  graduate  studies  in  com¬ 
munication  at  the  University  of  Ari¬ 
zona. 

She  spoke  on  the  APME’s  annual 
convention  program  this  week  along 
with  her  husband  Michael,  who  is  also 
a  consultant  and  chairman  of  the  De¬ 
partment  of  Communication  at  the 
University  of  Arizona. 

Others  on  the  panel  included  Gary 
Watson,  publisher  of  the  Cincinnati 
(Ohio)  Enquirer,  and  Ben  Bums,  ex¬ 
ecutive  editor  of  the  Detroit  News. 

One  point  agreed  on  by  all  panelists 
was  that  in  conducting  research  to  de¬ 
termine  whether  such  a  move  is  feasi¬ 
ble,  the  opinions  of  non-readers 
should  be  considered  of  primary  im¬ 
portance. 

Michael  Burgoon  cited  figures 
which  show  that  most  current  readers 
of  an  evening  newspaper  would  state 
that  they  wanted  their  particular 
newspaper  to  remain  an  evening  pub¬ 
lication. 


The  problem,  according  to  Michael 
Burgoon,  is  that  in  certain  markets  a 
newspaper’s  circulation  has  hit  bot¬ 
tom,  but  when  the  remaining  readers 
are  polled,  they  usually  indicate  a  high 
satisfaction  about  the  newspaper’s 
publication  cycle  and  about  the  news¬ 
paper’s  content. 

This  polling  of  the  remaining  loyal 
readers,  he  said,  can  be  deceiving. 

If  a  switch  from  PM  to  AM  is  to  be 
made,  it  should  be  determined  before¬ 
hand  that  the  newspaper  will  increase 
its  circulation  in  a  particular  market. 
And  in  order  to  increase  circulation, 
non-readers  must  be  converted  to 
readers. 

Who  are  the  non-readers  or  less  fre¬ 
quent  readers  of  newspapers  in  most 
markets?  They  are  usually  younger 
(under  35),  are  usually  newcomers 
who  have  lived  in  a  particular  market 
for  five  years  or  less,  and  are  in  many 
cases  those  who  have  higher  incomes 
and  more  education,  the  Burgoons 
said. 

A  few  other  reader  trends  are  also 
emerging  that  must  be  considered, 
Judee  Burgoon  said. 

One  is  that  employed  readers  in 
some  markets  are  reading  newspa¬ 
pers  less  than  unemployed  readers.  A 
second  is  that  females  are  reading 
newspapers  in  some  markets  more 
frequently  than  males. 

According  to  Judee  Burgoon,  news¬ 
papers  Do  Not  have  an  image  problem 
with  non-readers.  Non-newspaper 
readers  are  not  turned  off  on  news¬ 
papers,  she  said,  but  for  different 
reasons,  the  newspaper  is  not  meeting 
their  ctirrent  needs. 

In  some  cases,  potential  readers  are 
just  too  busy  to  sit  down  and  read  a 
newspaper. 

In  this  instance,  a  newspaper  must 
give  people  in  this  category  a  compel¬ 
ling  reason  to  buy  the  product  each 
day.  This  could  mean  the  newspaper 
must  change  its  physical  appearance 
or  its  content. 

“Readers  want  a  more  varied  prod¬ 
uct,’’  Judee  Burgoon  said.  “Can  a  PM 
newspaper  offer  this?’’ 

Michael  Burgoon  said  most  news¬ 
papers  that  convert  from  PM  to  AM 
can  expect  to  see  an  initial  circulation 
increase  of  5%  to  6%.  He  added, 
however,  that  this  initial  increase  will 
dissipate  quickly  if  these  new  readers 


are  not  offered  a  product  that  will  hold 
their  interest. 

A  newspaper  also  does  not  have  to 
be  in  a  “growth  market’’  for  it  to  con¬ 
vert  successfully  from  PM  to  AM,  he 
said.  But  simply  converting  a  news¬ 
paper,  without  making  necessary 
changes  in  the  product,  will  not 
guarantee  success. 

Michael  Burgoon  said  there  are  dis¬ 
tinct  differences  between  successful 
morning  and  successful  evening 
newspapers. 

If  a  newspaper  chooses  to  remain  in 
the  evening  field,  Michael  Burgoon 
said,  it  must  contain  more  analysis. 


If  a  switch  from  PM  to 
AM  is  to  be  made,  it 
should  be  determined 
beforehand  that  the 
newspaper  will  increase 
its  circulation  in  a 
particular  market. 

more  national  stories  in  which  local 
angles  are  applied  and  more  stories 
with  “second  cycle’’  angles. 

Many  evening  newspapers  that 
have  run  into  problems  with  read¬ 
ership,  Michael  Burgoon  said,  have 
done  so  because  they  began  looking 
more  and  more  like  morning  news¬ 
papers — shorter  stories,  less  second 
cycle  angles,  etc. 

(Continued  on  page  29) 

Motown  Today? 

Someone  in  the  Detroit  News 
graphic  arts  department  has  a  sense  of 
humor,  according  to  executive  editor 
Ben  Burns. 

Addressing  the  annual  convention 
of  the  Associated  Press  Managing 
Editors  in  San  Francisco  this  week. 
Bums  told  of  how  someone  in  the 
graphics  department,  upon  learning 
that  Gannett  had  reached  an  agree¬ 
ment  to  acquire  the  News,  came  up 
with  a  potential  logo  that  read: 
Motown  Today. 

That,  of  course,  being  a  takeoff  on 
other  Gannett  publications  —  USA 
Today  and  Florida  Today. 
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BoccardI  Tells  AP  Managing  Editors: 


‘What  a  great  time  to  be  a  journalist’ 


Associated  Press  president  and 
general  manager  Louis  Boccardi  says 
despite  all  the  hoopla  over  newspa¬ 
pers  and  their  credibility  problems,  this 
is  “a  great  time  to  be  a  journalist.” 

Addressing  the  opening  session  of 
the  Associated  Press  Managing  Edi¬ 
tors  convention  in  San  Francisco  this 
week,  Boccardi  said,  “To  be  sure, 
there  is  no  shortage  of  problems  for 
those  of  us  who  work  in  the  news 
business  these  days. 

“We  have  a  long  list  of  concerns, 
from  some  of  the  credibility  issues 


that  I  and  others  have  been  making 
speeches  about,  to  Fol  concerns, 
minority  recruiting  problems,  mar¬ 
riage  mail,  other  competition,  ink  that 
smudges — the  list  that  goes  from  the 
loftiest  concerns  to  the  most  mun¬ 
dane. 

“And  yet,  as  you  begin  this  week  of 
professional  contemplation  some¬ 
body  needs  to  say  —  and  I  propose  to 
say  —  what  a  great  time  to  be  a  jour¬ 
nalist. 

“The  historians  warn  us  that  every 
generation  makes  the  mistake  of 


thinking  that  its  problems  are  the  most 
severe  man  has  faced.  I  invite  no  argu¬ 
ment  with  the  historians,  but  I  must 
say  that  it  is  difficult  for  me  to  think  of 
a  time  when  being  a  journalist  could 
be  more  exciting. 

“Our  profession  has  never  been 
more  alive  to  the  challenges  or  better 
prepared  to  meet  them.  In  so  many 
important  ways  we  are  better  than  we 
have  ever  been.  Whether  the  chal¬ 
lenges  are  editorial,  financial  or  philo¬ 
sophical,  we  are  stepping  up  to 
them.” 


Front  pages:  How  much  have  they  changed? 

APME  study  finds  more  art  and  photos  have  reduced  story  count 


The  front  pages  of  newspapers 
around  the  country  have  noticeably 
changed  in  the  past  20  years,  accord¬ 
ing  to  a  study  by  the  Associated  Press 
Managing  Editors. 

The  APME  changing  newspapers 
committee  examined  front  pages  of 
more  than  30  newspapers  in  diff^erent 
circulation  cetegories  for  one  specific 
day  in  1%5,  1975  and  1985. 

The  study  found  that  today’s  front 
pages  contain  larger  photos,  more 
graphics  (maps,  charts  or  diagrams) 
and  more  inside  story  teaser  art  and 
this  has  resulted  in  a  drop  of  the  front 
page  story  count  from  13  in  1%5  to  six 
in  1985. 

Other  things  the  study  found, 
according  to  Earl  Maucker,  managing 
editor  of  the  Fort  Lauderdale  (Fla.) 
News/Sun-  Sentinel,  were: 

•  Government  and  political  news 
dominated  the  front  pages  in  1965  and 
in  1985,  but  in  1975,  the  front  pages 
were  filled  with  stories  on  the  war  in 
Vietnam,  especially  in  newspapers  of 
less  than  100,0(X)  circulation. 


•  Crime  news  or  crime-related  stor¬ 
ies  are  more  common  front  page  stor¬ 
ies  in  newspapers  of  over  1()0,()()0  cir¬ 
culation. 

In  1965,  crime  news  made  up  10% 
of  the  front  page  content  of  newspa¬ 
pers.  In  1975,  it  made  up  6.3%  and  in 
1985,  it  fills  8.7%  of  the  front  page 
news  hole. 


The  study  found  that 
today’s  front  pages 
contain  larger  photos, 
more  graphics  (maps, 
charts  or  diagrams)  and 
more  inside  story  teaser 
art. 


•  Accidents,  disasters  and  fire  stor¬ 
ies  were  the  second  most  prevalent 
types  of  stories  used  on  the  front  page 
(behind  government  stories)  in  both 
1%5  and  1985. 

•  Civil  Rights  stories  made  up  12% 
of  the  content  of  newspaper  front 


pages  in  1%5,  but  none  of  the  news¬ 
papers  in  the  study  carried  a  civil 
rights  story  on  the  front  page  (of  the 
day  it  was  examined)  in  either  1975  or 
1985. 

•  There  was  no  entertainment  news 
on  the  front  page  of  any  newspaper  in 
the  study  in  1%5  and  entertainment 
news  made  up  4%  of  the  front  page 
content  in  1985. 

•  There  has  been  a  gradual  move¬ 
ment  away  from  use  of  the  inverted 
pyramid  style  of  writing  front  page 
news  stories  and  a  slight  movement 
toward  the  more  analytical  style. 

In  1965, 88%  of  the  front  page  news 
stories  were  written  inverted  pyramid 
style.  By  1975,  that  percentage  drop¬ 
ped  to  80%  and  in  1985,  the  percen¬ 
tage  of  inverted  pyramid-written 
news  stories  appearing  on  the  front 
page  had  declined  to  71%. 

In  general,  Maucker  said,  news¬ 
papers  in  1985  are  running  stories  on  a 
greater  variety  of  topics  on  the  front 
page  than  they  did  in  1%5  or  1975  and 
there  has  been  an  increase  in  the  “flex¬ 
ibility”  of  writing  styles. 


Less  wire  copy  on  the  front  page 


A  study  by  the  changing  newpapers 
committee  of  the  Associated  Press 

Managing  Editors  shows  that  in  the 
past  20  years,  newspapers  have  come 

to  depend  more  on  locally-written 
news  copy  and  have  relied  less  on 


wire  copy  produced  by  either  AP  or 
United  Press  International. 

Of  the  newspapers  sampled,  in 
1%5,  51%  of  the  front  page  stories 
were  AP  stories,  10%  were  UPI  stor¬ 
ies  and  34%  were  locally-written 
stories. 


By  1985,  those  numbers  had 
changed  significantly.  According  to 

the  study,  in  1985,  31%  of  the  front 
page  stories  were  produced  by  AP, 

1%  by  UPI  and  55%  were  locally- 
written. 
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AIDS:  Getting  the  facts 

Health  officials  tell  APME  the  news  media  must  do  a  better  job 
of  calming  public  fears  about  the  usually  fatal  disease 


By  M.L.  Stein 

Competitive  reporting  between  the 
print  broadcast  media  on  AIDS  and 
the  tendency  of  the  press  to  “accentu¬ 
ate  the  negative”  in  covering  the  dis¬ 
ease  has  hampered  public  education 
about  the  problem,  a  U.S.  health  offi¬ 
cial  told  editors  in  San  Francisco. 

Instead,  the  media  and  public 
health  officials  should  be  working 
together  to  calm  the  nation’s 
erroneous  fears  about  the  transmis¬ 
sion  of  AIDS  by  casual  contact,  said 
Dr.  James  O.  Mason,  acting  assistant 
secretary  for  health  and  director  of 
the  Center  for  Disease  Control  in 
Atlanta. 


Or.  Lutz  offered  a 
“simple”  formula  for 
successful  AIDS 
reporting: 

“knowledgeable  medical 
resources  and  good 
reporters.” 


Speaking  to  the  Associated  Press 
Managing  Editors  on  October  29,  Dr. 
Mason  also  linked  scientists  to  the  dif¬ 
ficulty  in  communicating  accurate 
AIDS  information,  asserting: 

“Another  major  problem  in  trans¬ 
lating  the  AIDS  story  to  the  public  is 
found  in  pressures  on  both  scientists 
and  the  news  media  to  publish  or 
perish. 

“Too  often,  to  be  the  first  into  sci¬ 
entific  literature  with  a  new  ’discov¬ 
ery’  about  AIDS,  scientists  will  pub¬ 
lish  an  esoteric  piece  of  information  of 
academic  interest  to  the  scientific 
community.  By  the  time  that... in¬ 
formation,  without  the  qualifiers  and 
and  necessary  explanations,  appears 
in  the  daily  press,  it  can  be  another 
cause  for  fear  among  those  who  may 
be  at  risk  for  AIDS  and  those  who 
aren’t.  Scientists  will  have  to  get  their 
own  house  in  order  in  that  respect.” 

Mason  declared  that  cooperation 
between  the  news  media  and  public 
health  officers  is  improving,  but  he 
called  for  more  responsible  reporting 


on  the  AIDS  issue  to  make  the  facts 
clear  to  the  public. 

The  physician  deplored  the  “sensa¬ 
tionalism  of  AIDS  stories,”  blaming  it 
on  the  competition  between  broad¬ 
casters  and  newspapers. 

The  subject,  he  continued,  is  partic¬ 
ularly  difficult  for  the  electronic 
media  because  of  the  need  to  report  it 
in  short  and  graphic  news  segments. 

But  newspapers,  “in  maneuvering 
to  stay  abreast,”  have  stressed  the 
negative  side  of  the  AIDS  outbreak, 
apparently  with  the  idea  that  “good 
news  is  no  news,”  Mason  observed. 

The  good  news,  according  to  the 
speaker,  is  that  science  is  making 
progress  in  a  search  for  treatment, 
that  the  risk  of  developing  AIDS  from 
a  blood  transfusion  is  about  one  per 
100,000  and  that  Americans  “can 
control  their  fate  in  the  face  of 
AIDS.” 

Restoring  public  confidence  should 
be  the  aim  of  both  scientists  and  the 
press.  Mason  contended.  “The  public 
perception  of  risk — or  lack  of  it — is  a 
major  stumbling  block  to  rational  in¬ 
terpretation  of  AIDS  as  a  public 
health  problem,”  he  went  on.  “The 
task  of  putting  the  risk  of  AIDS  in 
perspective  for  the  public  is  a  chal¬ 
lenge... for  those  in  public  health  to 
provide  information  in  such  a  way 
that  it  is  understandable  and  for  the 
media  to  report  it  in  such  a  way  that  it 
will  be  accepted.” 

The  main  job  of  doctors  and  the 
press  is  to  convince  the  public  “that  it 


The  physician  deplored 
the  “sensationalism  of 
AIDS  stories,”  blaming  It 
on  the  competition 
between  broadcasters 
and  newspapers. 


is  not  helpless  in  the  face  of  AIDS,” 
Mason  emphasized.  “There 
are... decisions  they  can  make  every 
day,  which  will  protect  them  from 
AIDS.  We  need  your  help  in  convinc¬ 
ing  the  American  public  to  take  ac¬ 
tion.” 


He  conceded,  however,  that  such 
an  educational  campaign  will  not  be 
easy  because  people  expect  informa¬ 
tion  “to  be  delivered  in  terms  of  yes  or 
no;  black  or  white.” 

AIDS  reporting  by  newspapers  has 
been  of  mixed  quality,  another  panel¬ 
ist  told  the  editors. 

Dr.  Brobson  Lutz,  director  of  the 
New  Orleans  Health  Department, 
said  he  recently  made  a  nationwide 
survey  of  local  health  officials,  asking 
for  specific  examples  of  “good,  bad 
and  indifferent”  media  coverage  of 
AIDS. 

Reports  of  good  coverage,  he  said, 
came  from  Springfield,  Mo.,  the 
Washington,  D.C.,  metropolitan  area 


But  newspapers,  “In 
maneuvering  to  stay 
abreast,”  have  stressed 
the  negative  side  of  the 
AIDS  outbreak, 
apparently  with  the  idea 
that  “good  news  Is  no 
news,”  Mason  observed. 


and  Pittsburgh.  AIDS  journalism  in 
his  own  city  of  New  Orleans  has  im¬ 
proved  after  a  weak  start.  Lutz  re¬ 
ported. 

Health  chiefs  in  New  Haven, 
Conn.,  Portland,  Oregon,  and  South 
Florida  had  complaints  about  their 
media’s  handling  of  the  story.  Lutz 
stated. 

Dr.  Lutz  said  that,  in  his  opinion, 
“a  new  low  in  AIDS  reporting”  was 
hit  in  a  number  of  U.S.  papers  in  early 
October  with  the  publication  of  a 
syndicated  column  by  Dr.  Robert 
Mendelsohn,  who  recommended  an 
AIDS  victim  quarantine. 

“I  fully  recognize  the  right  of  a 
newspaper  to  print  controversial  col¬ 
umns,”  Lutz  commented,  “but  Dr. 
Mendelsohn’s  rantings  can  be  likened 
to  screaming  fire  in  a  crowded  thea¬ 
ter.  His  jumbo  pot  of  misrepresenta¬ 
tion  of  the  facts,  illogical  conclusions 
and  unscientific  rantings  is  textbook 
irresponsible  journalism.” 
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If  readers  are  seeking  AIDS  in¬ 
formation  from  a  syndicated  col¬ 
umnist  they  should  read  “Dear 
Abby”  instead,  Lutz  remarked, 
asserting  that  she  “seeks  out  experts 
and  provides  the  facts  about  transmis¬ 
sion  and  risk  reduction  in  an  easy 
comprehensible  style .  ’  ’ 

Dr.  Lutz  offered  a  “simple”  formu¬ 
la  for  successful  AIDS  reporting: 
“knowledgeable  medical  resources 
and  good  reporters.” 

He  said  medical  resources  should 
include  local  public  health  officials. 
He  added  that,  generally,  cities  that 
have  given  away  their  municipal 
health  departments  to  district  or  state 
control  have  weaker  and  less  accessi¬ 
ble  public  health  officers. 

“Dissemination  of  health  risk  in¬ 
formation  is  becoming  more  and  more 
important,”  Lutz  said.  “Please  help 
your  health  department  vaccinate  the 
public  with  information  to  terminate 
the  hysteria  and  epidemic  of  fear 


which  has  accompanied  AIDS.” 

A  third  panelist,  Randy  Shilts,  who 
specializes  in  AIDS  reporting  for  the 
San  Francisco  Chronicle,  said  the 
media  can’t  be  blamed  for  ^1  the  hys¬ 
teria  about  the  virus,  noting  that  peo¬ 
ple  always  have  had  an  “incredible 
fear  of  acquiring  deadly  diseases.” 

Nor  should  the  media  be  indicted 
for  the  fear  of  many  people  that  AIDS 
can  be  contracted  by  donating  blood, 
the  reporter  said. 

“I  don’t  think  I  have  ever  seen  a 
news  story  that  said  you  can  get  AIDS 
by  donating  blood.  There’s  a  lot  we 
can’t  be  blamed  for.” 

Still,  Shilts  said,  AIDS  coverage  in 
the  past  four  years  “has  not  been  a 
noble  chapter  in  the  history  of  Amer¬ 
ican  media.” 

Reporters  in  this  area,  he  com¬ 
plained,  have  been  prone  to  accept 
handouts  from  public  health  officials 
without  probing  more  deeply  into  the 
subject. 


Moreover,  he  continued,  the  media 
did  not  fully  develop  the  story  until 
the  AIDS  death  of  actor  Rock 
Hudson. 

Shilts  said  that  prior  to  Hudson’s 
death  the  news  media  found  the  AIDS 
story  so  complicated  “they  didn’t 
want  to  confuse  people  so  they  didn’t 
clarify  the  issue.  In  so  doing  they  mis¬ 
sed  the  real  big  story  —  the  federal 
government’s  policy  on  AIDS.” 

According  to  Shilts,  the  press  also 
has  not  carried  out  its  “watchdog” 
function  in  covering  local  health  offi¬ 
cials  on  the  AIDS  manifestation. 

Local  officials  have  been  left  to  deal 
or  not  deal  with  AIDS  “as  they  saw 
fit,”  Shilts  said.  He  cited  New  York 
City  and  Los  Angeles,  where,  he 
alleged,  there  was  poor  planning  for 
placement  of  AIDS  victims.  One 
reason  for  the  slow  progress  in  those 
cities  was  that  the  press  was  not  writ¬ 
ing  about  the  their  failure  to  act,  Shilts 
charged. 


AIDS  victim  writes  column  on  his  ordeal 


By  M.L.  Stein 

An  AIDS  victim  is  writing  a  series 
about  his  illness,  treatment  and  the 
disease’s  personal  impact  on  him  for 
the  Orange  County  (Calif.)  Register. 

In  a  le^-all  to  the  first  article,  the 
Register  said  of  the  AIDS  victim, 
Devron  Kelly  Huber: 

“As  long  as  he  is  emotionally  and 
physically  able,  he  will  record  the 
saga  of  his  battle  with  this  baffling 
disease  that  destroys  its  victims’  im¬ 
munity  against  infections  and 
cancer.” 

Huber,  a  homosexual  with  no  pre¬ 
vious  experience  in  journalism,  was 
given  a  “handshake”  agreement  to 
write  an  AIDS  “Diary”  on  the  basis 
of  a  letter  he  had  sent  to  a  number  of 
Southern  California  newspapers,  sug¬ 
gesting  the  series,  according  to  Regis¬ 
ter  assist^t  managing  editor  for  fea¬ 
tures  Richard  Cheverton. 

“It  was  a  cogent  and  well  put- 
together  letter,”  Cheverton  recalled. 
“He  can  write  straight  sentences  and 
he  knows  how  to  spell.” 

The  feature  has  been  picked  up  by 
News  America  Syndicate  and  Huber 
has  appeared  on  several  television 
shows  since  he  began  the  occasional 
Register  series. 

Cheverton  said  Huber,  whose 
occupations  have  included  being  a 
manicurist  and  a  computer  operator, 
requires  little  editing. 
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AIDS  victim's  column  in  the  Orange 
County  Register. 

“We  have  moved  a  buried  lead, 
changed  the  structure  of  some  pieces 
and  cut  out  excess  verbiage,  but  basi¬ 
cally  what  you  see  is  what  he  wrote. 
We  are  not  rewriting  him”  Cheverton 
disclosed. 

In  one  story,  Huber  wrote: 

“It  had  been  three  months  since  I 


was  first  diagnosed  as  having  ac¬ 
quired  immune  deficiency  syndrome. 
Three  months  of  denial,  fear,  then 
acceptance.  My  life  was  in  disarray;  1 
had  lost  my  job,  my  house,  my  lover, 
many  of  my  ‘friends.’  But  now,  at 
last,  something  was  happening.  I  was 
starting  to  fight  back. 

“I  had  tried  and  failed  to  get  health 
insurance.  I  had  paid  off  quite  a  few 
debts,  but  I  still  didn’t  have  extra 
money.  Everything  I  read  indicated 
that  I  would  be  looking  at  a  bill  of 
$150,000  for  treatment.  Since  most 
AIDS  patients  are  dead  in  two  years, 
that  hardly  seemed  like  a  bargain.” 

Cheverton  said  Huber  was  provid¬ 
ing  insights  into  AIDS  that  would  be 
very  difficult  for  an  outside  writer. 

“He  is  writing  about  AIDS  prob¬ 
lems  not  ordinai^y  looked  at  —  how 
a  victim  gets  into  a  research  program, 
the  economics  of  having  the  virus  and 
the  effect  on  the  individual,”  the  edi¬ 
tor  added.  “We  always  have  to  keep 
in  mind  that  he  has  a  virus  that  may 
kill  him.” 

In  one  segment,  Huber  went  into 
great  detail  about  his  treatment  at  the 
UCLA  Medical  Center  where  he  has 
been  a  “guinea  pig”  in  new  attacks  on 
AIDS.  He  also  described  his  initial 
humiliation  in  having  to  apply  for 
MediCal  to  help  pay  for  his  treatment. 

The  Register  is  running  a  sidebar. 
Facts  About  AIDS,  with  Huber’s 
diary. 
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A  dangerous  affair 

Foreign  reporting  by  U.S.  lournallsts  has  become  Increasingly 
difficult  and  more  life  threatening  In  recent  years 


By  Mark  Fitigarald 

It’s  a  paradox  ofthe  modern  age:  At 
a  time  when  travel  and  communica¬ 
tion  technology  has  made  even  the 
most  distant  comers  of  the  worid  in¬ 
stantly  accessible,  foreign  reporting 
has  brcome  ever  more  difficult — and 
dangerous. 

“On  the  international  scene,  the 
worid  continues  to  grow  more  diffi¬ 
cult  to  cover,’’  Associated  Press  pres¬ 
ident  Louis  D.  Boccardi  declar^  at 
the  recent  centennial  convention  of 
the  Inland  Daily  Press  Association. 

“We  confront  new  and  more  subtle 
forms  of  censorship  that  put  the  old 
blue  pencil  copy-shuffler  to  shame. 
We  operate  in  a  worid  where  fewer 
and  fewer  nations  share  our  notion  of 
a  free  press  ....  The  physical  dan¬ 
gers  abound.  Dozens  of  journalists 
have  been  killed  in  the  last  few 
years  .  .  .  and  many  more  injured  in 
pursuit  of  the  story,  their  story, 
wherever  it  was,’’  Boccardi  added. 

At  a  sep^te  Inland  session,  the 
editor-in-chief  of  the  rival  wire  ser¬ 
vice,  United  Press  International,  re¬ 


The  International  Committee  of  the 
Red  Cross  has  created  a  telephone 
and  telex  hot  line  to  provide  human¬ 
itarian  aid  to  journalists  who  become 
the  victims  of  war  or  civil  strife  while 
on  foreign  assignment. 

“Sho^d  a  journalist  disappear,  be 
captured/arrested  or  held  in  captivity/ 
detention  while  exercising  his  profes¬ 
sional  activity,  a  humanitarian  in¬ 
tervention  by  the  ICRC  .  .  .  may  be 
requested  by  the  following  persons 
orgmiizations  or  authorities:  the  jour¬ 
nalist’s  family  .  .  .  (or)  editor,  the 
national  professional  organization 
concerned  (or)  the  regional  or  interna¬ 
tional  profrssional  organization(s) 
concerned,’’  the  ICRC  said  in  a  docu¬ 
ment  sent  to  International  Press  Insti¬ 
tute  chairman  Richard  Leonard. 

The  program  foUows  a  meeting  this 
past  April  in  Switzerland  attend^  by 
16  press  organizations,  including  both 
Western  groups  and  liiird  World  and 
Eastern  bloc  groups  that  support  the 
so-called  New  World  Information 


cited  a  depressing  litany  of  press  re¬ 
strictions  and  censorship  ploys  used 
in  nearly  every  Latin  American 
country  from  Mexico  to  Paraguay. 


“tm  shocked  to  say 
that  there  are  a  lot  of 
editors  In  our  country 
¥ifho  fust  don*t  care” 
Leonard  said.  "But  they 
should  care.  Because  this 
business  of  putting 
JourrtalMs  In  jeopardy  Is 
putting  Into  Jeopardy  our 
ability  to  get  the  news 
out  of  these  hostile 
erwironments.” 


And  in  his  own  look  at  foreign  re¬ 
porting,  Milwaukee  Journal  senior 
vice  president  and  associate  editor 
Richi^  H.  Leonard  summed  up  the 


Order. 

Western  press  groups  had  pushed 
for  the  meeting  as  a  way  to  defuse 
efforts  by  NWIO  supporters  to  re¬ 
quire  government  licensing  of  jour¬ 
nalists  as  a  way  to  “protect"  them. 

Under  the  Red  Cross  Hotline  pro¬ 
gram,  requests  for  intervention  can  be 
mailed,  phoned  or  telexed  to  this 
address:  ICRC  Press  Division,  “Hot 
Line,”  17  Avenue  De  La  Paix,  CH- 
1202  Geneva,  Switzerland. 

The  telephone  number  is  (area  code 
22)  34-60-01.  The  telex  is  “cicr  22 
269." 

Requests  for  intervention  must  be 
accompanied,  the  organizaion  said, 
“by  aU  available  information  relative 
to  the  journalist’s  identity,  his  pre¬ 
sumed  fate,  the  circumstances  in 
which  the  incident  occurred  and  the 
name  of  any  other  organization  or  au¬ 
thority  £q)proached  in  the  matter." 

Red  Cross  woricers  throughout  the 
worid  can  aid  in  locating  the  journal¬ 
ist,  providing  messages  and  family 


problem  with  a  simple  —  and  grim  — 
session  title:  “The  World’s  Most 
Dangerous  Profession  —  Jour¬ 
nalism.” 

Leonard,  who  is  also  chairman  of 
the  International  Press  Institute, 
backed  up  that  title  with  depressing 
evidence. 

First,  there  are  the  recent  American 
casualties:  Arizona  Republic  writer 
Charles  Thornton,  killed  in  Afghan¬ 
istan;  a  network  correspondent  and 
his  cameraman,  killed  in  Thailand; 
AP  chief  Mideast  correspondent  Ter¬ 
ry  Anderson,  now  in  his  seventh 
month  in  captivity. 

Throughout  the  world  last  year,  23 
journalists  were  killed  — 13  of  them  in 
the  Philippines  alone  —  and  another 
81  were  wounded.  Some  205  were 
jailed  or  expelled. 

In  the  last  10  years,  210  journalists 
have  been  killed  or  disappeared  in 
Central  and  South  America,  accord¬ 
ing  to  the  Latin  American  Federation 
of  Journalists. 

“I’m  shocked  to  say  that  there  are  a 
lot  of  editors  in  our  country  who  just 
don’t  care,"  Leonard  said.  “But  ffiey 


in  dangerous  areas 

visits,  and  repatriating  the  journalist  if 
he  is  released. 

However,  throughout  the  Hot  Line 
document,  the  ICRC  stresses  the 
limitations  it  faces  m  providing  hu¬ 
manitarian  aid. 

It  can  do  little,  for  example,  to  help 
journalists  who  are  mistreated  by 
their  own  country. 

And  it  must  rely  on  persuasion, 
rather  than  legal  rights,  to  make  its 
case. 

For  that  reason,  the  Red  Cross 
says,  “the  ICRC  will  abstain  from 
participatinjg  in  a  press  campaign  or 
other  public  action  concerning  the 
journalist  on  whose  behalf  it  has  been 
asked  to  intervene." 

“In  keeping  with  its  general  poli¬ 
cy,”  the  statement  says,  “the  ICRC 
will  treat  each  case  submitted  to  it 
with  discretion.  It  expects  in  return 
that  those  requesting  its  intervention 
will  adopt  the  same  discretion  in  re¬ 
gard  to  information  transmitted  to 
them.” 


Red  Cross  starts  program  for  journalists 
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should  care.  Because  this  business  of 
putting  journalists  in  jeopardy  is  put¬ 
ting  into  jeopardy  our  ability  to  get  the 
news  out  of  these  hostile  environ¬ 
ments.” 

The  repression  of  full  foreign  cover¬ 
age  also  threatens  peace,  Leonard 
said. 

”I  think  they  (editors)  should  real¬ 
ize  what  a  danger  it  is  to  world  peace 
when  dangerous  dictators  can  deter¬ 
mine  what  information  an  entire 
population  gets,”  he  said. 

Those  who  feel  the  pressure  most 
are  the  journalists  in  repressive  coun¬ 
tries,  UPI’s  editor-in-chief  Maxwell 
McCrohon  said. 

‘‘The  editors  and  publishers  in 
these  countries  exist  at  considerable 
danger,”  he  said. 

As  one  example ,  he  noted  that  even 
in  Brazil  —  which  is  on  the  verge  of 
repealing  its  anti-press  laws  —  a  re¬ 
porter  was  killed  when  he  wrote  about 
a  police  death  squad. 

But  the  repression  is  often  more 
subtle. 

In  Mexico,  for  instance,  McCrohon 


said  the  government  is  able  to  pres¬ 
sure  newspapers  by  threatening  to 
puli  the  considerable  advertising  of  its 
oil  and  gas  monopoly,  Pemex. 

And  in  Argentina,  the  national  con¬ 
gress  is  moving  to  mandate  the  so- 
called  ‘‘right  of  reply.” 

Often,  this  government  control 
takes  the  form  of  licensing  proce¬ 
dures,  McCrohon  said. 

‘‘Compulsory  licensing  of  journal¬ 
ists  exists  in,  I  think,  14  of  the  Latin 
American  countries,”  he  said. 

Another  danger,  the  Milwaukee 
Journal’s  Leonard  said,  is  the  prolif¬ 
eration  of  government-controlled 
‘‘news  agencies.” 

One  hundred  and  five  of  the  159 
countries  in  the  United  Nations  have 
a  government  news  agency  ,”  he  said. 

‘‘The  whole  trend  now  is  towards 
more  and  more  government  control,” 
Leonard  added.  ‘‘If  I  was  making  this 
speech  six  months  ago,  I  would  have 
said  it  was  100  countries  (that  had 
news  agencies).” 

Fighting  that  kind  of  government- 
backed  press  control  can  be  frustrat¬ 


ing,  Leonard  said. 

‘‘The  truth  is,  we  lose  in  most 
cases,”  he  said  of  IPI’s  efforts  to  aid 
foreign  journalists. 

Dangers  to  journalists  also  have 
grown  with  the  increase  of  seemingly 
random  violence  and  terrorism. 

Boccardi,  for  example,  quoted  this 
message  over  AP’s  private  com¬ 
munications  line  from  the  wire  ser¬ 
vice’s  Beirut  correspondent  to  the 
foreign  desk  in  New  York:  ‘‘Gunmen 
burst  into  my  apartment  after  shoot¬ 
ing  door  open  and  then  started  shoot¬ 
ing  place  up  with  automatics. 

‘‘They  took  video,  all  my  cameras 
and  lenses,  radio,  tapes  and  other 
items.  Started  shootout  outside  build¬ 
ing  between  the  raiders  and  other  mili¬ 
tia  security  team,  eventually  with 
cops  chipping  in  for  good  measure. 

‘‘There  did  not  appear  to  be  any 
other  motive  than  good  old 
theft ...  I  was  not  hurt,  though  sure 
got  spooked. 

‘‘This  is  all  just  FYI  and  I  stress 
again  there  was  no  motive  other  than 
theft.  No  sweat.” 


USA  Today  shows  circulation  gains  through  bulk  sales 


Gannett  Co.  announced  that  USA 
Today’s  net  average  paid  daily  cir¬ 
culation  for  the  last  six  months  in¬ 
creased  by  more  than  105,000  copies, 
but  almost  all  of  that  increase  came 
from  expanding  the  paper’s  bulk  sales 
program. 

Excluding  bulk  sales,  USA  To¬ 
day’s  circulation  was  up  by  only 
about  7,900  copies. 

USA  Today’s  Audit  Bureau  of  Cir¬ 
culations  report  for  the  period  ended 
September  30,  1985,  shows  paid  cir¬ 
culation  averaged  1,352,897.  A  year 
ago  during  the  same  six-month  period 
average  circulation  was  1,247,897. 

However,  the  current  ABC  report 
shows  USA  Today’s  bulk  sales  were 
increased  by  97,682  copies  to  182,338 


copies,  or  13.8%  of  total  circulation. 

Last  year  for  the  same  period,  USA 
Today’s  bulk  sales  totaled  84,656,  or 
6.8%  of  total  circulation. 

ABC  rules  do  not  allow  newspapers 
to  include  bulk  sales  in  their  paid  cir¬ 
culation  figures.  However,  Gannett 
claims  that  USA  Today’s  bulk  sales, 
which  are  sold  through  the  company’s 
‘‘Blue  Chip”  program  mainly  to  air¬ 
lines  and  hotels,  gives  advertisers 
valuable,  upscale  circulation. 

When  bulk  sales  are  excluded, 
USA  Today  for  the  period  ended 
Sept.  30  showed  a  circulation  gain  of 
only  7,891  copies. 

Paid  circulation,  excluding  bulk 
sales,  was  1,170,559  for  the  just- 
ended  six-month  period.  A  year  ago 


for  the  six  months,  paid  circulation 
excluding  bulk  sales  was  1,162,668. 

Gannett  also  said  USA  Today’s  cir¬ 
culation  for  September  30,  1985,  in¬ 
cluded  857,632  (63.4%)  in  single  copy 
sales,  which  is  down  by  over  15,000 
from  the  873,020  in  sin^e  copy  sales 
recorded  a  year  earlier. 

Subscriptions  to  USA  Today  were 
up  in  the  current  period  by  23,461 
copies,  to  312,927  (23.1%)  from 
289,466  a  year  ago. 

Gannett  raised  USA  Today’s  cover 
price  in  August  to  500  from  350,  so  the 
current  circulation  totals  do  not  re¬ 
flect  the  full  impact  of  the  price  in¬ 
crease.  Last  year,  USA  Today’s  cov¬ 
er  price  went  to  350  from  a  quarter, 
also  in  August. 


Editor  seeks  probation  on  newspaper  theft  charge 


Charles  Denning,  the  executive 
editor  of  the  Cookeville  (Tenn.) 
Herald  Citizen,  has  filed  a  motion  in 
Putnam  County  Criminal  Court 
asking  for  pre-trial  diversion  on 
charges  he  stole  copies  of  the  rival 
Cookeville  Dispatch  from  a  street 
rack. 

If  agreed  to  by  the  district  attorney 
and  grated  by  the  trial  judge,  pretri^ 
diversion  would  allow  Denning  to  be 
put  on  probation  without  being  prose¬ 
cuted  for  the  alleged  crime. 

Denning  is  scheduled  for  arraign¬ 
ment  on  December  17,  at  which  time 
the  motion  for  pre-trial  diversion  will 


be  heard. 

The  details  of  the  probation  would 
have  to  be  negotiated  by  Denning’s 
attorney  with  the  court  and  district 
attorney. 

Last  May,  the  Dispatch  published  a 
series  of  photographs  which  it  alleged 
showed  Denning  stealing  a  stack  of 
papers  from  a  vending  rack  after  put¬ 
ting  in  money  for  only  one  newspaper. 

The  Dispatch  ftled  petit  larceny 
charges  against  Denning,  who  has 
pleaded  not  guilty  and  remains  free  on 
$1,000  bond. 

Denning  has  declined  to  comment 


on  the  case  and  has  never  offered  any 
public  explanation  of  what  he  was 
doing  in  the  photographs. 

The  Dispatch  and  Herald  Citizen 
are  in  the  midst  of  a  bitter  newspaper 
war. 

The  Herald  Citizen,  a  Walls  news¬ 
paper,  has  filed  a  suit  in  federal  court 
charging  the  Dispatch  with  circula¬ 
tion  fraud  and  racketeering. 

The  Dispatch,  in  the  meantime, 
gave  front  page  play  to  ch^es  by  a 
former  Herald  Citizen  circulation 
manager  that  his  ex-employer 
fraudulently  boosted  its  paid  circula¬ 
tion  ftgures. 


EDITOR  &  PUBLISHER  for  November  2,  1985 


19 


Sticking  to  its  beiiefs 

Chico  Enterprise-Record  says  it  won't  abandon  its  conservative  stance 
but  agrees  to  soften  its  tone  after  meeting  with  activist  group 


By  M.L.  Stein 

The  Chico  Enterprise-Record  in 
northern  California  will  stay  on  a  con¬ 
servative  editorial  path  despite 
grumblings  from  a  local  group,  which 
claims  the  paper  does  not  reflect  com¬ 
munity  attitudes. 

David  A.  Osborn,  the  new  general 
manager  of  the  Donrey  Media  Group 
afternoon  daily  (circulation  25,651), 
disagrees,  but  told  E&P  the  newspa¬ 
per’s  editorials  will  be  “less  hysteric¬ 
al  in  tone.’’ 

Recently,  Osborn  also  established 
a  Sunday  op-ed  page.  Public  Forum, 
in  which  local  residents  are  invited  to 
submit  opinion  pieces. 

The  changes  took  place  after 
Osborn  met  with  the  Chico  chapter  of 
Campaign  for  Economic  Democracy 
(CED),  a  statewide  group  led  by  Tom 
Hayden,  a  one-time  radical  activist 
who  now  serves  as  a  California 
Assemblyman. 

Local  CED  members  and  others 
have  denounced  the  Enterprise- 
Record’s  editorials,  editorial  car¬ 
toons  and  letters-to-the-editor  policy. 

Osborn  told  the  group  the  paper’s 
editorials  may  be  less  strident  in  the 
future  but  that  the  paper’s  conserva¬ 
tive  outlook  will  remain  the  same. 

Some  of  the  complaints  against  the 
Enterprise-Record’s  editorial  page 
come  from  faculty  and  students  at  the 
state  university  in  Chico. 

Recently,  Osborn  also 
establish^  a  Sunday 
op-ed  page,  Public 
Forum,  in  which  local 
residents  are  invited  to 
submit  opinion  pieces. 

Journalism  professor  Michael  Fitz¬ 
gerald,  former  news  editor  at  the  dai¬ 
ly,  termed  it  “very  conservative  in  its 
editorials,  but  the  news  side  is  not 
slanted.’’ 

Fitzgerald,  however,  added  that 
“it’s  pretty  difficult  for  reporters  to  be 
reading  the  editorial  page  and  not 
have  it  color  their  judgment.’’ 

According  to  Fitzgerald,  the  pa¬ 
per’s  syndicated  columnists  are  deep- 
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Chico  Enterprise-Record. 

dyed  conservatives  and  there  are  no 
opposing  viewpoints. 

“There  are  not  even  any  William 
Safires,’’  he  commented. 

Enterprise-Record  columnists  in¬ 
clude  such  conservatives  as  William 
Rusher,  George  Will,  Richard  A. 
Viguerie,  James  Kilpatrick  and 
Joseph  Sobran. 

But  Osborn  claimed  the  paper  also 
carries  “reasonably  liberal’’  NEA 
columnists,  naming  Don  Graff  as  one 
of  them. 

He  added,  however,  that  “I  have 
added  George  Will  and  Sobran  since  I 
came  here,  which  should  be  living 
proof  that  we  are  not  going  to  be  a 
liberal  newspaper.” 

Osborn  said  that  in  his  one-and-a- 
half  hour  presentation  to  the  CED 
group  he  invited  its  leaders  to  write 
for  the  Sunday  Public  Forum  and  that 
he  also  asserted  that  CED  “has 
charged  us  with  a  lot  of  things  that 
were  false.” 

The  Enterprise-Record’s  only  print 
competition  in  the  community  is  the 
Chico  News  &  Review,  a  trendy,  live¬ 
ly  weekly  whose  content  is  a  mix  of 


straight  news  and  liberally  oriented 
lifestyle  and  environmentaJ  articles. 

The  tabloid’s  editor,  George  Thur- 
low,  told  E&P  that  he  did  not  believe 
the  Enterprise-Record’s  editorial 
policy  “is  a  good  mirror  of  where  the 
community  is  coming  from,  particu¬ 
larly  on  the  issue  of  growth. 

“We  run  columns  from  local  con¬ 
servatives  but  they  do  not  have  one 
columnist  that  could  be  called  liber¬ 
al,”  he  continued. 

Thurlow,  however,  praised  the  dai¬ 
ly’s  news  staff  for  objective  reporting, 
although  he  asserted  its  newsroom  re¬ 
cently  has  been  depleted  through 
planned  attrition. 

The  weekly  editor  said  his  paper 
publishes  with  the  idea  that  “we  have 
a  very  well-educated  community  and 
we  cannot  give  them  knee-jerk 
answers.  The  Enterprise-Record  has 
a  knee-jerk  conservative  line.” 

In  an  interview  by  Thurlow  pub¬ 
lished  in  the  News  &  Record,  Osborn 
said  editorial  page  editor  Bob  Peter¬ 
son  would  continue  writing  editorials 
,but  that  he  (Osborn)  would  “play  a 
role”  in  decisions  on  them. 

Osborn  defended  the  daily’s  edito¬ 
rials  that  referred  to  individuals  as 
“clones”  and  “sheep,”  saying  that 
some  such  usage  will  continue. 

But  in  his  later  interview  with  E&P, 
Osborn  said  editorials  “need  not  call 
people  names”  and  indicated  the  use 

Journalism  professor 
Michael  Fitzgerald, 
former  news  editor  at  the 
daily,  termed  it  “very 
conservative  in  its 
editorials,  but  the  news 
side  is  not  slanted.” 


of  the  word  “clone”  would  not  be 
continued. 

Thurlow,  in  his  questioning,  called 
attention  to  Enterprise  -Record  edito¬ 
rials  stating  that  “Chico  has  become  a 
testing  ground  for  socialism,  that  Chi¬ 
co  has  been  infiltrated  by  socialist  phi¬ 
losophies.” 

Thurlow  said  local  business  people 
regard  such  comments  as  a  joke. 

(Continued  on  page  32) 
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e  Remarkable  Imprint 
of  People  &  Ideas 


Tom  Winshipy  retired  editor 
of  the  Boston  Globe,  de¬ 
scribes  his  ‘‘second  career”  as 
an  Inaugural  Fellow  at  the 
Gannett  Center  for  Media 
Studies. 


‘For  some  time,  I  have  had  an  idea 
for  improving  communications 
between  the  U.S.  and  developing 
countries.  Through  my  work  at 
the  Garmett  Center,  I  am  turning 
the  idea  into  reality.” 

The  speaker  is  Tom  Winship, 
former  president  of  the  American 
Society  of  Newspaper  Editors,  who 
retired  last  January  as  editor  of  the 
Boston  Globe.  A  month  later,  he 
became  an  Inaugural  Fellow  at  the 
Garmett  Center  for  Media  Stud¬ 
ies:  A  Garmett  Foundation  Pro¬ 
gram  at  Columbia  University. 

The  Boston  editor,  who  led  his 
newspaper  to  12  Pulitzer  Prizes, 
has  spent  this  year  developing  and 
establishing  an  information  and 
training  center  for  Third  World 
journalists. 

A  First  in  the  Nation 

Tom  Winship  is  one  of  more  than 
a  dozen  resident  fellows  to  pursue 
their  ideas  in  the  inaugural  year  of 
the  Garmett  Center — the  nation’s 
first  institute  for  the  advanced 
study  of  mass  communication  and 
technological  change. 

The  fellows  include  media  pro¬ 
fessionals,  journalism  educators 
and  scholars  from  other  fields. 
Their  work  covers  a  broad  spec¬ 
trum — from  media  ethics  to  the 
ways  TV  influences  U.S.  politics. 


The  Center  also  develops  major 
seminars  on  timely  media  issues, 
leadership  institutes  for  jour¬ 
nalism  educators  and  hands-on 
workshops  in  communications 
technology. 

SOth  Anniversary 
Celebration 

The  1985  opening  of  the  Garmett 
Center  marks  the  50th  anniversary 
of  the  Garmett  Foundation,  cre¬ 
ated  by  Frank  E.  Garmett, 
foimder  of  Garmett  Co. ,  Inc. 

In  the  last  half-century,  the 
Foimdation  has  granted  more 
than  $  125  million  to  support  com¬ 
munity  projects,  volunteerism, 

'  and  journalism  education. 

New  Directions 

Through  the  Garmett  Center,  the 
Foundation  has  charted  new  direc¬ 
tions  by  encouraging  the  advance¬ 
ment  of  mass  media  through 
study  beyond  the 
graduate  school  level. 
pK'  At  the  same  time, 

the  Center  furthers 
the  Foimdation 's 
basic  mission- 
to  invest  in 
people  and 
ideas. 


Gannett  Foundation 


Lincoln  Tower  •  Rochester,  New  York  14604 


GANNETT  CENTER  FOR  MEDIA  STUDIES:  A  Garmett  Foundation  Program  at  Columbia  University 

2950  Broadway  •  New  \brk.  New  \brk  10027 


Reporter  boycotted 


Fort  Lauderdale  investigative  reporter  gets  cold  shoulder 
from  Veterans  Administration  officials  in  Washington,  D.C. 


By  Andrew  Radolf 

The  Veterans  Administration  in 
Washington,  D.C.,  has  forbidden  its 
officials  from  speaking  with  an  inves¬ 
tigative  reporter  for  the  Fort  Lauder¬ 
dale  (Fla.)  NewsISun  Sentinel  be¬ 
cause  of  his  critical  stories  on  the 
agency. 

The  policy,  which  requires  Fred 
Schulte  to  submit  his  questions  in 
writing,  applies  to  no  other  journalist. 

Last  year  Schulte  wrote  an  inves¬ 
tigative  series  revealing  excessive 
mortality  rates  for  more  than  a  dozen 
VA  cardiac  surgery  units,  including 
Miami’s.  The  series  won  awards  from 
Investi^tive  Reporters  and  Editors, 
the  National  Press  Club  and  the  Flor¬ 
ida  Press  Club. 

This  past  September,  Schulte 
wrote  another  investigative  piece  re¬ 
vealing  that  “for  about  40  years,  the 
Veterans  Administration  has  quietly 
blacklisted  doctors  and  nurses  who 
left  the  VA  amid  allegations  of  incom¬ 
petence,  drug  abuse  and  instability.’’ 

The  series  said  the  VA  seldom  re¬ 
ports  these  disciplinary  actions  to 
state  authorities. 

The  policy,  which 
requires  reporter  Fred 
Schulte  to  submit  his 
questions  In  writing, 
applies  to  no  other 
Journalist. 


Don  Smith,  a  VA  spokesman,  told 
the  News/Sun  Sentinel  that  Harry  N. 
Walters,  the  Administrator  of  Veter¬ 
ans  Affairs,  was  responsible  for  the 
policy  barring  interviews  with 
Schulte. 

Editor  Gene  Cryer,  in  an  October  1 
letter  to  Walters,  called  the  policy 
against  Schulte  “a  disturbing  abuse  of 
the  power  of  your  office’’  and  a  “vin¬ 
dictive  act.’’ 

“Your  attempts  (to  discredit 
Schulte’s  reporting)  have  usually 
been  emotional  outbursts  unsup¬ 
ported  by  any  factual  material,’’ 
Cryerstated.  “On  the  other  hand,  Mr. 
Schulte’s  reports  have  been  based  on 
documented  material  attained  at  con¬ 


siderable  cost  because  of  the  con¬ 
tinuing  propensity  of  the  VA  to  oper¬ 
ate  out  of  the  public  view.’’ 

Cryer  said  the  written  questions 
policy  “will  in  no  way  deter  our  con¬ 
tinuing  efforts  to  report  on  Veterans 
Administration  activities.’’ 


Last  year  Schulte  wrote 
an  Investigative  series 
revealing  excessive 
mortality  rates  for  more 
than  a  dozen  VA  cardiac 
surgery  units.  Including 
MlamTs. 

Donald  W.  Jones,  associate  deputy 
adminstrator  for  public  and  consumer 
affairs,  wrote  Cryer  in  resi^nse  to  say 
the  written  questions  policy  was  his 
doing. 

“No  one  believes  that  except  him,’’ 
Schulte  said.  “Harry  (Walters) 
doesn’t  deal  in  the  realm  of  facts.  He 
deals  in  emotions.  He  thinks  anything 
that’s  critical  of  the  agency  is  bad  for 
veterans.’’ 

Walters,  according  to  the  News/ 
Sun  Sentinel,  has  “shaiply  attacked’’ 
the  newsp^)er  ever  since  Schulte’s 
series  on  cardiac  surgery  appeared. 
He  charged  in  an  April  25  letter  to 
Cryer  that  the  series  was  inaccurate 
and  “caused  a  great  deal  of  unwar¬ 
ranted  fear  and  concern’’  among 
veterans. 

In  a  speech  last  August  at  the  Amer¬ 
ican  Legion’s  nation^  convention,  he 
called  the  series  a  “sham’’  that  “lack¬ 
ed  the  facts,’’  the  newspaper  said. 

Jones  in  his  letter  charged  that 
Schulte  “has  taken  significant  liber¬ 
ties’’  in  his  stories,  including  “quot¬ 
ing  sources  out  of  context  or  using 
partial  statements  which  seem  to  sup¬ 
port  his  predetermined  point  of 
view.’’ 

The  letter  stated  that  Schulte  would 
receive  answers  —  in  writing  —  to  all 
his  written  questions  “within  the  con¬ 
fines  of  the  law  and  patient  confiden¬ 
tiality.” 

Jones  also  wrote  that  Walters  never 
called  Schulte’s  series  on  cardiac 
surgery  a  “sham.”  However,  Schulte 


said  the  newspaper  has  documenta¬ 
tion  to  show  Waters  did  make  that 
charge. 

Schulte  said  the  VA  has  never  pre¬ 
sented  any  evidence  to  rebut  his 
series’  assertions  on  the  high  mortal¬ 
ity  rates,  nor  has  the  agency  provided 
any  evidence  to  show  how  the  re¬ 
porter  misquoted  sources. 

“We’ve  spent  years  on  this  story. 
Everything  we’ve  printed  is  prov¬ 
able,”  Schulte  said. 

He  noted  that  the  cardiac  surgery 
series  prompted  the  VA’s  Chief 
Medical  Examiner,  Dr.  John  Ditzler, 
to  create  a  panel  to  conduct  a  national 
review  of  the  agency’s  cardiac 
surgery  units.  Schulte  said  the  panel’s 
recommendations,  just  recently  made 
public,  “backed  up  our  findings.  If 
anything,  we’re  vindicated.” 

The  News/Sun  Sentinel  received 
the  VA’s  documents  on  cardiac 
surgery  mortality  rates  only  after  a 
lengthy  battle  that  finally  resulted  in 
the  newspaper’s  successfully  suing 
the  agency  in  federal  court  under  the 
Freedom  of  Information  Act. 

The  newspaper  has  a  second  suit 
pending  in  which  it  is  seeking  to  have 
the  mortality  rates  in  VA  hospitals 
declared  public  information. 

‘WeVe  spent  years  on 
this  story.  Everything 
we’ve  printed  Is 
provable,”  Schulte  said. 

Editor  Cryer  said  the  written  ques¬ 
tions  policy  has  been  “more  of  a  nui¬ 
sance  than  anything  else.  We’re  get¬ 
ting  what  we  need.” 

Schulte  added  that  the  newspaper 
has  sometimes  gotten  around  the  poli¬ 
cy  against  him  by  having  another  re¬ 
porter  phone  the  agency  to  ask  ques¬ 
tions. 

“I  think  they’ve  finally  le'imed  that 
we’re  going  to  do  what  it  takes — even 
if  it  means  going  back  to  court,” 
Cryer  stated. 

E&P  contacted  the  VA  headquar¬ 
ters  in  Washington  but  the  agency’s 
only  response  was  to  read  over  the 
phone  the  same  letter  Jones  had  sent 
I  to  Cryer. 
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Glenn  Estersohn 
just  got  the  publishing  deal 
of  the  year. ' 


ThePC-8401A-L5. 
Don't  leave  work 
whhoutit 


Glenn's  NEC  Portable 
Office  made  beating 
deadlines  considerably 
easier.  The  built-in  Personal 
Filer  took  care  of  all  his 
notes. 

Built-in  word 
processing  software 
enabled  him  to  write  the 
article  quickly.  And  make 
revisions  painlessly. 

Then  the  built-in 
modem  and  telecom¬ 


munications  package 

enabled  Glenn  to  phone 

the  entire  manuscript  into 

the  city.  iW 

Besides  making  any  ^  , 

job  easier,  the  NEC  Portable  Home  Electronics  (U.S.A.)  Inc 

.  I  j  Personal  Computer  Division, 

OttlCG  costs  only  OnG  third  1401  Estes  Avenue,  Elk  Grove  Village.  IL  60007 

as  much  as  machines  that,  1-800-447-4700 

for  most  people,  do 
nothing  more. 

That's  got  to  make  it 
the  publishing  deal  of 
the  year. 


Personal  Computer  Division, 

1401  Estes  Avenue,  Elk  Grove  Village,  IL  60007 
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OBITUARIES 


Stuart  Awbrey,  67,  editor  and 
publisher  of  the  Hutchinson  (Kans.) 
News  from  1%5  through  September 
of  1979,  died  October  2  of  cancer  at 
his  Burlington,  Iowa,  home. 

He  learned  in  1972  that  he  had  can¬ 
cer  of  the  lamyx  and  traveled  to 
Houston,  where  a  laryngectomy  was 
performed.  He  learned  to  speak,  in  a 
hoarse  whisper,  by  belching  air,  and 
returned  to  the  newspaper  as  soon  as 
he  was  able. 

A  graduate  in  liberal  arts  from  the 
University  of  Missouri,  Awbrey  be¬ 
gan  newspapering  in  1938  at  the 
Emporia  Gazette  under  the  legendary 
William  Allen  White.  He  had  planned 
to  attend  graduate  school  at  Columba 
University  that  fall  but  White  sent  him 
to  the  Hutchinson  News.  During 
World  War  II,  he  served  with  the  29th 
Infantry  in  Europe. 

Awbrey  became  editor  and  pub¬ 
lisher  of  the  Garden  City  Telegram  in 
19S3  when  Harris  Enterprises  (then 
Publishing  Enterprises)  acquired  that 
newspaper.  In  1957,  he  was  named 
editor  of  the  then  Hawk-Eye  Gazette 
in  Burlington.  Eight  years  later  he  was 
named  editor  and  publisher  of  the 
Hutchinson  News. 

His  last  major  professional  award 
came  in  1984  as  The  William  Allen 
White  Foundation’s  National  Cita¬ 
tion  for  Journalistic  Merit.  In  1983  he 
was  named  “Master  Editor- 
Publisher”  by  the  Iowa  Press  Asso¬ 
ciation.  That  association  and  Iowa 
State  University  named  him  “Master 
Columnist”  five  times.  Among  other 
honors  was  the  William  Allen  White 
Citation  as  Kansas  Editor  of  the  Year 
in  1972. 

His  column,  “The  View  from  Here, 
by  s.a.,“  developed  a  faithful  legion 
of  readers.  Last  June  was  the  month 
of  his  swan  song  as  the  News  pub¬ 
lished  eight  columns  which  were  writ¬ 
ten  on  a  word  processor  at  home. 

A  new  riverfront  park  has  been 
established  in  Burlin^on  which  will 
be  marked  with  a  plaque  reading,  “In¬ 
spired  by  Stuart  Awbrey.” 

♦  *  ♦ 

Percy  G.  Angwin,  82,  veteran  of  a 
48-year  newspaper  career,  died 
September  22  of  cancer.  He  was  a 
reporter,  columnist  and,  in  later 
years,  news  editor  of  the  former  Bar  re 
(Vt.)  Times  and  the  Barre-Montpelier 
Times-Argus.  He  retired  in  1%9. 

♦  ♦  ♦ 

Marsh  Clark,  56,  a  senior  corres¬ 
pondent  for  Time  magazine  and  for¬ 
mer  chief  of  its  bureau  in  Johannes¬ 
burg,  died  at  his  home  there  on  Au¬ 
gust  27  of  cancer. 


He  had  served  as  bureau  chief  in 
Ottawa,  Saigon,  Jerusalem,  New 
York,  Hong  Kong  and  Moscow. 

After  graduation  from  Washington 
and  Lee  University  in  1950,  he  work¬ 
ed  for  the  St.  Joseph  (Mo.)  News- 
Press  and  served  two  years  in  the 
Army  at  Fort  Smith,  Ark.  Clark  then 
joined  the  St.  Louis  Globe-Democrat 
and  moved  to  Time  as  a  correspon¬ 
dent  in  1%3. 

♦  ♦  ♦ 

Charles  Collingwood,  68,  who 
covered  World  War  II,  the  Vietnam 
War  and  other  major  events  in  his 
career  of  more  than  four  decades  with 
CBS  News,  died  October  3  at  Lenox 
Hill  Hospital  in  New  York  City  of 
cancer. 

Collingwood  began  as  a  reporter  for 
the  United  Press  in  London  in  1939. 
He  joined  Edward  R.  Murrow’s  re¬ 
porting  team  there  in  1941  and  his 
assignments  included  the  Allied  inva¬ 
sions  of  North  Africa  and  Europe. 

After  the  war  Collingwood  came 
back  to  the  United  States  and  was  the 
network’s  first  United  Nations  cor¬ 
respondent.  He  later  was  the  White 
House  correspondent  and  chief  of  the 
London  bureau. 

He  succeeded  Murrow  as  host  of 
the  “Person  to  Person”  series,  co¬ 
vered  the  war  in  Indochina  m  the  early 
60s,  and  was  chief  foreign  correspon¬ 
dent  from  1964  to  1975. 

After  retiring  in  1982,  he  had  served 
as  special  correspondent. 

♦  ♦  * 

John  H.  Curran,  58,  official 
photographer  to  Nassau  County 
(N.Y.)  Executive  Francis  T.  Purcell 
and  a  former  Newsday,  Long  Island, 
photographer  died  of  an  apparent 
heart  attack  at  his  home  September 
16.  He  was  with  Newsday  from  1958 
to  October,  1970,  when  he  resigned 
due  to  ill  health.  He  later  worked  for 
the  Miami  Herald  and  took  the  Nas¬ 
sau  County  position  in  1974. 

♦  ♦  ♦ 

John  Y.  Dater  3d,  88,  former  pub¬ 
lisher  of  the  Ramsey  (N.J.)  Journal 
died  September  1 1  in  Good  Samaritan 
Hospitd,  Suffem,  N.Y. 

He  served  in  the  Navy  as  a  com¬ 
munications  expert  in  World  Wars  I 
and  II,  retiring  with  the  rank  of  lieute¬ 
nant  commander.  He  was  editor  and 
publisher  of  the  weekly  Journal, 
founded  by  his  father,  from  1950  to 
1966  and  was  succeeded  as  publisher 
by  his  son,  Thomas  E.  Dater.  The 
newspaper  is  now  The  Home  and 
Store  News. 


L.  Donald  Graham,  92,  who 
worked  on  the  Enfield,  Conn.,  bureau 
staff  of  the  Springfield  (Mass.)  News¬ 
papers  for  25  years,  died  September 
24. 

if  *  * 

Judy  Klemesrud,  46,  a  New  York 
Times  reporter  for  the  last  19  years, 
died  of  cancer  October  12  at  Memorial 
Sloan-Kettering  Cancer  Center  in 
New  York. 

During  most  of  her  career  at  the 
Times,  she  wrote  for  the  Style  depart¬ 
ment  reporting  such  subjects  as  the 
women’s  movement  and  social 
changes  in  the  60s  and  70s.  She  wrote 
fi'equently  for  the  New  York  Times 
Magazine  and  was  a  contributor  to  a 
number  of  national  magazines. 

Before  joining  the  Times,  she  was  a 
reporter  for  the  Chicago  Daily  News. 
Her  father,  Theodore,  is  a  retired  edi¬ 
tor  and  publisher  of  two  weekly  Iowa 
newspapers. 

♦  *  * 

Joseph  A.  LrRosa,  81,  retired 
sports  editor  of  the  Holyoke  (Mass.) 
Transcript-Telegram,  died  October  4. 
He  had  retired  in  1975  after  a  28-year 
career  at  the  Holyoke  afternoon  dai¬ 
ly.  Earlier,  he  was  with  the  Spring- 
field  (Mass.)  Newspapers  for  25  years 
in  various  capacities,  including  sports 
writing. 

«  ]|c  9|C 

Charles  Margelot,  52,  a  Man¬ 
chester  (N.H.)  Union  Leader  staff 
photographer  for  30  years,  died  Au¬ 
gust  3  as  a  result  of  injuries  suffered  in 
an  autmobile  accident  in  July. 

:(c  9|t  i|c 

Newton  Thomas  Pratt,  84,  who 
spent  his  entire  33-year  career  as  an 
editorial  cartoonist  with  McClatchy 
Newspapers,  working  at  the  flagship 
Sacramento  Bee,  died  September  29 
in  Sacramento.  His  cartoons  were 
widely  reprinted,  appearing  often  in 
the  New  York  Times  and  periodicals. 

Pratt  retired  in  June,  1971,  and  be¬ 
gan  a  second  career  as  an  oil  painter. 

♦  ♦  ♦ 

Betty  Swimmings,  57,  who  for  18 
years  reviewed  theater  and  music  for 
the  Ottawa  (Ont.)  Citizen  and  more 
recently  edited  the  Saturday  religion 
pages,  died  October  1  in  Ottawa 
General  Hospital.  She  became  ill  at 
work  the  previous  Friday  and  had 
been  under  treatment  since  then  for  a 
brain  aneurysm. 

She  joined  the  Citizen  in  1%7.  For 
more  than  a  decade  she  was  assistant 
music  and  drama  editor,  and  for  the 
last  five  years  was  a  news  desk  copy 
editor. 
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NEWSPEOPLE  IN  THE  NEWS 


J.  Stewart  Bryan  and  James  A. 
Linen  IV  were  named  executive  vice 
presidents  of  Media  General,  Rich¬ 
mond. 

In  their  new  positions,  Linen  will 
have  primary  responsibility  for  news¬ 
print,  broadcast,  magazine  and  com¬ 
munity  newspaper  operations;  and 
Bryan  will  assume  primary  responsi¬ 
bility  for  daily  newspaper  and  cable 
<  television  operations. 

Bryan  remains  publisher  of  the 
Richmond  Times-Dispatch  and  News 
Leader  and  a  Media  General  vice 
chairman  and  Linen  continues  as 
chairman  of  Media  General  Broad¬ 
cast  Services. 

*  *  ♦ 

Ian  Rae,  chief  executive  officer 
and  editor  of  the  Star,  has  been 
appointed  a  senior  vice  president  of 
News  America  Publishing  Inc.,  and 
will  be  working  with  chairman 
Rupert  Murdoch  on  special  pro¬ 
jects,  based  at  210  South  Street  in 
New  York  City. 

Leslie  Hinton,  deputy  editor  of 
the  Boston  Herald,  has  been 
appointed  editor  of  the  Star. 

Edward  Kosner,  editor  of  New 
York  Magazine  since  1980,  was 
elected  a  director  of  News  America 
Publishing  Inc.  Kosner,  who  was  on 
the  staff  cif  Newsweek  magazine  for  16 
years,  served  as  editor  from  1975  to 
1979. 

3|C  * 

C.  Robert  Woodsum  has  retired  as 
vice  president,  stock  market  &  finan¬ 
cial  news  services  at  United  Press  In¬ 
ternational  to  become  president  of 
CMW,  Inc.,  a  Stamford,  Conn., 
newspaper  consulting  firm. 

During  long  service  with  UPI, 
Woodsum  served  as  a  war 
correspondent,  covered  three  White 
House  presidential  campaigns  and 
worked  in  executive  assignments. 

Appointed  publisher  of  the  Dover 
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CHARLES  J.  KERSHNER,  production 
editor  for  Reuters  North  America  since 
September,  1978,  has  been  appointed 
news  editor,  Chicago. 

He  will  supervise  newsgathering  for  all 
services  from  the  Midwest  as  well  as  the 
commodities  files  from  Chicago, 
Washington  and  New  York. 

Kershner  joined  Reuters  New  York  on 
the  financial  desk  in  1973. 


(N.J.)  Daily  Advance  in  1%7,  he  re¬ 
turned  to  UPI  to  direct  pioneering 
automation  projects  and  later  became 
the  wire  service’s  traveling  expert  on 
financial  tabular  design  and  layout. 

♦  *  * 

Pradeep  Bajaj,  who  has  worked  in 
research  and  sales  for  Hartford, 
Conn.,  area  insurance  companies  and 
was  assistant  director  of  the  execu¬ 
tive  development  program  at  the  Uni¬ 
versity  of  Hartford’s  Barney  School 
of  Business,  was  named  circulation 
sales  manager  of  Imprint,  a  West 
Hartford-based  commercial  printing 
and  newspaper  publishing  firm. 

A  graduate  of  Hartford,  Bajaj  came 
back  to  the  area  from  Bombay,  India, 
where  he  owned  his  own  industrial 
company  and  was  a  marketing  repre¬ 
sentative  for  Management  and  Trade 
Consultants,  a  communications  firm. 
♦  *  ♦ 

Paul  Hilbun  has  been  named  man¬ 
aging  editor  of  the  Pecos  (Texas)  En¬ 
terprise.  Formerly  a  reporter  and 
copy  editor  for  the  Shreveport  (La.) 
Times,  Hilbun  was  campaign  press 
secretary  to  U.S.  Rep.  Cathy  Long 
before  moving  to  Pecos.  He  also  had 
been  managing  editor  of  the  Springhill 
(La.)  Press. 

Cynthu  Cook  was  promoted  to 
advertising  director  after  working  in 
advertising  sales. 

*  *  * 

Jeff  Riggenbach  was  appointed 
editorial  writer  for  the  Orange  County 
(Calif.)  Register.  Since  1979  he  has 
been  executive  producer  of 
“Byline,”  the  op-ed  page  syndicated 
to  radio  stations  nationally. 

Riggenbach  also  has  served  as  daily 
economics  commentator  on  CNN 
Radio,  as  editorial  writer  at  the  Oak¬ 
land  (Calif.)  Tribune,  and  a  freelance 
writer  of  opinion  articles. 


Thomas  J.  Jordan,  chairman  of 
Monchik-Weber,  a  division  of  the 
McGraw-Hill  Financial  and  Econo¬ 
mic  Information  Company,  joined 
Knight-Ridder  Newspapers,  Inc.,  on 
October  21  as  chairman  of  the  Knight- 
Ridder  Financial  Information  Group. 

Don  Schulte, executive  vice  presi¬ 
dent  of  Knight-Ridder’ s  Commodity 
News  Services,  was  promoted  to 
president  of  the  Commodity  Services 
Division. 

Paul  R.  Cooper,  president  of 
Knight-Ridder’ s  Financial  Services 
Division,  assumed  responsibility  for 
Tradecenter  and  Knight-Ridder  Soft¬ 
ware  in  addition  to  MoneyCenter. 

Jordan  will  serve  also  as  executive 
vice  president  of  Knight-Ridder’s 
Business  Information  Services  group, 
with  responsibility  for  the  divisions 
headed  by  Schulte  and  Cooper. 

♦  *  ♦ 

Joel  Whitaker,  president  of  Whi¬ 
taker  Newsletters  Inc.  and  editor  of 
Kane’s  Beverage  Week,  has  been  re¬ 
elected  a  director  of  the  Newsletter 
Association,  Washington-based  trade 
group  for  newsletter  publishers. 

He  is  a  former  economics  news  edi¬ 
tor  for  the  Philadelphia  Bulletin  and 
editor  of  the  “World-Wide”  page  one 
news  summary  of  the  Wall  Street 
Journal. 

An  attorney  admitted  to  practice  in 
New  Jersey  and  Pennsylvania,  he 
teaches  business  law  at  Union  County 
College. 

*  ♦  * 

Thomas  V.  Felipe  was  named 
advertising  director  of  the  Paterson 
(N.J.)  News.  He  moved  from  the  Pas¬ 
saic  (N.J.)  Herald  News,  where  he 
was  advertising  manager.  Previously, 
Felipe  worked  in  advertising  sales  at 
The  Record,  Hackensack. 
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In  a  series  of  newsroom  promo¬ 
tions,  Peter  Bhatia,  news  editor  of 
the  San  Francisco  Examiner,  has 
been  named  to  the  new  post  of  deputy 
managing  editor  for  news  and  produc¬ 
tion,  and  photographer  Fran  Ortiz  is 
the  paper’s  new  director  of  photo¬ 
graphy. 

Bhatia  takes  responsibility  for  daily 
operations  of  the  main  news,  metro, 
sports,  business,  photography  and 
graphics.  He  joined  the  paper  in  1977, 
spent  a  year  as  news  editor  of  the 
Dallas  Times-Herald,  and  then  re¬ 
turned  to  the  Examiner. 

Ortiz  joined  the  Examiner  in  1%3 
as  staff  photographer  for  the  Sunday 
magazine  California  Living. 

Jay  Johnson  succeeds  Bhatia  as 
news  editor.  He  was  news  editor  of 
the  Reno  Gazette  before  joining  the 
Examiner  in  1979.  Recently,  he  has 
been  news  editor  of  the  Sunday  paper 
and  page  one  editor  of  the  daily. 

David  McCumber  was  named  Sun¬ 
day  editor,  with  his  duties  including 
supervision  of  all  Saturday  newsroom 
personnel.  He  came  to  the  staff  in 
May  from  the  Arizona  Daily  Star, 
Tucson,  where  he  was  assistant  man¬ 
aging  editor. 

♦  *  ♦ 

Veteran  broadcaster  PauL-Andre 
Comeau  has  been  appointed  editor-in- . 
chief  of  Le  Devoir,  Montreal. 

A  Montreal  native,  Comeau  has 
served  as  a  roving  European  corres¬ 
pondent  for  the  French-language  net¬ 
work  on  the  Canadian  Broadcasting 
Corporation  for  more  than  10  years. 

The  new  editor  has  written  several 
books,  includng  a  1982  history  of  the 
Bloc  Populaire,  a  Quebec  nationalist 
party  that  opposed  conscription  dur¬ 
ing  World  War  II. 

Comeau  replaces  Lise  Bisson- 
nette,  who  will  take  up  unspecified 
new  duties  within  the  newspaper. 

*  * 

Personnel  changes  at  the  Columbus 
(Ga.)  Ledger-Enquirer  include: 

Billy  St.  Clair,  promoted  to  cir¬ 
culation  manager,  responsible  for  all 
distribution.  He  is  the  former  com¬ 
mercial  printing  manager. 

Tommie  McLeod,  former  metro 
distribution  manager,  promoted  to 
operations  manager,  supervising  cus¬ 
tomer  service,  sales  and  marketing 
and  circulation  personnel. 

Jimmy  Davis,  delivery  manager, 
named  metro  circulation  manager 
overseeing  home  delivery  operations. 

Deborah  Gamble,  former  circula¬ 
tion  promotions  manager,  named 
sales  and  marketing  manager. 

Sharon  Clark,  former  city  zone 
manager,  named  marketing  coordina¬ 
tor,  and  Kaffie  Sledge,  named 
editorial  associate. 


Peter  W.  Friedrich 


Dennis  P.  Collins 


Linda  Kelley 


PROMOTIONS — Cox  Arizona  Publications  Inc.,  Mesa,  has  announced 
three  promotions. 

Dennis  P.  Collins,  vice  president-marketing,  has  been  promoted  to  vice 
president-general  manager  of  the  company,  which  publishes  the  AAesa  Tri¬ 
bune,  the  Tempe  Daily  News,  the  Chandler  Arizonan  and  the  Arizona 
Pennysover. 

Peter  W.  Friedrich,  managing  editor  of  the  AAesa  Tribune,  was  promoted  to 
the  newly-created  post  of  business  manager,  and  Linda  Kelley  was  named 
director  of  personnel. 

Collins  joined  Cox  Arizona  in  July  from  Springfield  (Ohio)  Newspapers 
Inc.,  where  he  was  marketing  director,  and  replaces  Haney  L.  Womack,  who 
resigned. 

Friedrich,  former  news  director  of  the  Palm  Beach  Post,  has  been  with  the 
Tribune  since  December  1981.  Kelley,  with  the  company  for  five  years, 
replaces  William  N.  Wood,  who  resigned. 


Janet  E.  Smith,  manager/national 
sales  for  USA  Today,  has  been  prom¬ 
oted  to  director  of  national  sales.  She 
was  an  account  executive  in  national 
sales  before  being  promoted  to  mana¬ 
ger  last  November. 

*  ♦  * 

New  advertising  managers 
appointed  at  The  Observer  &  Eccen¬ 
tric  Newspapers,  Livonia,  Mich.,  are 
Mark  Lewis  and  Jack  Padley. 

Lewis  is  the  new  retail  manager  for 
the  Wayne  County  staff.  He  has  been 
with  the  Observer  &  Eccentric  since 
1977,  first  as  billing/customer  service 
supervisor  and  later  as  classified  man¬ 
ager. 

Padley,  with  the  company  nine 
years,  previously  was  outside  class- 
fied  representative. 

♦  *  ♦ 

T.  Don  Sage  has  been  named  cir¬ 
culation  director  of  the  Springfield 
(Mo.)  Daily  News  and  Springfield 
Leader  &  Press.  Sage  spent  two  years 
as  general  manager  for  USA  Today  in 
Houston  and  in  1980-83  was  circula- 
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tion  director  of  the  Wilmington  News 
Journal.  Prior  to  that  he  served  as 
circulation  director  of  the  Springfield 
newspapers. 
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We  began  running  our  ad  in 
Editor  &  Publisher  eight  months 
ago  pointing  out  that  junk  is  not 
synonymous  with  scrap.  Since  that 
time,  we  haven't  seen  "junk” 
used  in  a  single  headline  on  a 
scrap  industry  story.  Thanks. 
Institute  of  Scrap  Iron  and  Steel,  Inc. 
Representing  America’s  Processors  of 
Metallic  Scrap  for  Recycling 
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R.N.  Romm  David  E.  Brace  Robert  S.  Van  Fleet 


AAANAGEMENT  CHANGES  in  the  corporate  staff  of  Ottawa/  Newspa¬ 
pers,  Inc.,  effective  January  1  include  the  following: 

Robert  S.  Van  Fleet,  66,  vice  president  for  news  and  research,  will  retire 
after  a  career  spanning  36  years. 

A.N.  Romm,  assistant  vice  president/news  since  January  1  of  this  year, 
replaces  Van  Fleet  as  chief  of  the  editorial  services  department. 

David  E.  Brace,  managing  editor  of  the  Middletown  (N.Y.)  Times  Herald- 
Record  since  1979,  will  become  director  of  newsroom  training,  assisting 
Romm  in  the  editorial  services  department. 

Von  Fleet  began  as  a  reporter  at  the  Middletown  Times  Herald-Record, 
later  becoming  managing  editor.  He  moved  to  headquarters  in  Campbell  Hall 
in  1 963  to  found  Ottawa/  News  Service.  He  will  continue  to  consult  part-time 
on  news  and  research  matters.  Romm  joined  ONI  in  1 957  as  city  editor  of  the 
AAiddletown  newspaper,  becoming  editor  in  1 960.  He  was  named  director  of 
news  quality  and  training,  based  at  headquarters,  in  1981. 

Conroy  named  first  president 
of  internationai  Heraid  Tribune  U.S.,  inc. 


Michael  G.  Conroy  has  assumed 
the  newly  created  post  of  president  of 
the  International  Herald  Tribune 
U.S.  Inc.  He  is  responsible  for  all  of 
the  newspaper’s  operations  in  North 
America,  including  advertising  sales, 
circulation  and  distribution. 

Conroy,  46,  began  his  publishing 
career  in  1%7  with  Newsweek  maga¬ 
zine  as  a  management  trainee.  The 
next  year,  he  was  sent  to  Cleveland, 
where  he  spent  three  years  as  an 
advertising  sales  executive. 

In  1971,  Conroy  was  named 
marketing  director  of  Newsweek’s 
Atlantic  Division,  based  in  London. 
He  became  managing  director  in  197S 
and  publisher  in  1978,  with  overall  re¬ 
sponsibility  for  the  division’s  activi¬ 
ties  in  Europe,  the  Middle  East  and 
Africa. 

He  left  Newsweek  to  become  a 
shareholder  in  Business  Traveller,  a 
European  travel  magazine  published 
in  London,  and  in  1983  left  the  pub^ 
lication  to  take  on  international  pub¬ 
lishing  assignments  as  a  consultant. 
Clients  included  Time  Inc.,  Citicorp 
Publishing  and  the  Internatonal 
Herald  Tribune  where  he  was  on  spe¬ 
cial  assignment  for  the  publisher,  Lee 
W.  Huebner. 


The  publisher  said  that  Conroy’s 
appointment  "reflects  the  increasing 
importance  of  the  American  market 
to  the  International  Herald  Tribune, 
and  the  newspaper’s  recognition  of 
the  need  for  coordinated  senior  re¬ 
gional  management.’’ 

One  quarter  of  the  newspaper’s 
advertising  revenue  comes  from  the 
U.S.  and  the  company  plans  to  open  a 
new  facsimile  printing  site  in  Miami 
early  next  year  to  serve  North  and 
South  America.  The  newspaper  is 
jointly  owned  by  The  Whitney  Com¬ 
munications  Company,  The  New 
York  Times  Company,  and  The 
Washington  Post  Company. 

«  ♦  4^ 

Gloria  Bowman,  an  advertising 
executive  with  Gannett  newspapers 
for  seven  years,  was  named  director 
of  advertising  sales  development  for 
News-Texan,  Inc.,  Farmers  Branch, 
Texas.  She  has  responsibility  for  re¬ 
tail  advertising  sales  and  develop¬ 
ment  at  the  seven  dailies  and  one 
weekly  News-Texan  publishes  in  the 
Dallas/Fort  Worth  area. 

Bowman,  advertising  director  of 
the  Muskogee  (Okla.)  Daily  Phoenix 
since  July,  1984,  prior  to  that  was 


classified  advertising  manager  at  the 
Bridgewater  (N.J.)  Courier-News, 
and  the  Rockfort  (lU.)  Register-Star. 

4c  4t  4t 

Marketing  division  promotions  at 
Knight  Publishing  Co.,  publisher  of 
the  Charlotte  Observer  and  the  Char¬ 
lotte  News,  include  Pete  Marco,  to 
retail  advertising  manager;  Gordie 
Cherry,  to  classified  advertising 
manner;  and  Kathy  Johnson,  to 
continue  as  telephone  sales  manager 
and  also  served  as  assistant  to  the 
classified  manager. 

Marco  has  been  classified  advertis¬ 
ing  manager  for  three  years,  and 
Cherry,  assistant  classified  ad  mana¬ 
ger  for  four  and  a  half  years.  Johnson 
joined  the  department  seven  years 
ago  from  Philadelphia  Newspapers, 
Inc. 

4t  4c  4c 

Daren  Whitney  Stevenson  was 
appointed  research  supervisor  of  Pa¬ 
rade  Magazine.  She  was  a  market  re¬ 
search  analyst  at  Better  Homes  and 
Gardens  and  also  has  worked  as  a 
media  planner  at  N.W.  Ayer. 

4c  4c  4c 

Joseph  D.  Fontana  was  promoted 
to  vice  president  and  director  of 
corporate-employee  relations  for  the 
Home  News  Publishing  Company, 
New  Brunswick,  N.J.  He  has  been 
vice  president  of  operations  and  is  a 
member  of  the  board  of  directors. 

James  P.  Quinn,  formerly  vice 
president/production  was  promoted 
to  vice  president/operations. 

John  Halpin  was  promoted  from 
assistant  production  manager  to  pro¬ 
duction  manager. 

4c  4c  4c 

Richard  Trent,  president  of 
Harte-Hanks  Newspapers,  Califor¬ 
nia,  was  named  publisher  of  Califor¬ 
nia  Magazine  effective  October  1. 
Former  publisher  Alan  Bennett 
assumed  the  position  of  president  of 
California  Magazine,  Inc. 

4c  4(  4c 

Carolina  Edwards,  a  former 
sports  writer  at  the  Newport  News 
(Va.)  Daily  Press  and  business  editor 
at  the  St.  Louis  Globe-Democrat,  has 
joined  Richard  Weiner,  Inc.,  public 
relations  agency  in  New  York.  She 
worked  for  the  Los  Angeles  Olympic 
Committee,  the  White  House  ad¬ 
vance  team  during  the  1984  Presiden¬ 
tial  campaign,  and  most  recetnly  was 
director  of  public  relations  of  the  St. 
Louis  Arts  Festival. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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Converting  to  AM 

(Continued  from  page  14) 


There  is  a  distinct  difference  be¬ 
tween  what  the  reader  wants  in  an 
evening  newspaper  and  what  the 
reader  wants  in  a  morning  newspaper. 

Morning  newspaper  readers  are 
looking  for  the  shorter,  punchier  sto¬ 
ries.  Evening  newspaper  readers  are 
looking  for  longer,  more  analytical, 
“think-piece”  type  articles. 

Unfortunately,  according  to 
Michael  Burgoon,  many  newspapers 
today  just  don't  have  enough  staff 
members  capable  of  turning  out  what 
he  called  the  “intelligent,  analytical 
pieces”  for  PM  newspapers. 

“I  wonder  if  there  are  just  not 
enough  people  in  the  pipeline,'* 
Michael  Burgoon  said.  He  blamed 
journalism  schools  for  training  stu¬ 
dents  today  to  work  on  morning  news¬ 
papers. 

“Its  much  easier  to  staff  a  morning 
newspaper,”  Burgoon  said. 

In  any  case,  staffing  is  a  big  consid¬ 
eration  in  determining  whether  to  re¬ 
main  a  PM  newspaper  or  switch  to 
AM. 

Also,  Michael  Burgoon  said, 
switching  from  PM  to  AM  production 
requires  a  change  in  the  newspaper’s 
design. 


“You  can’t  take  a  PM  product  to 
AM  without  changing  its  content  and 
design,”  he  said. 

Before  a  decision  is  made  to  switch 
from  PM  to  AM,  management  must  be 
willing  to  make  the  financial  commit¬ 
ment  that  may  include  increasing  staff 
and  promotion  budget,  among  other 
things. 

Watson  talked  about  the  lengthy 
process  involved  before  a  final  deci¬ 
sion  is  made  to  convert. 

He  used  eight  Gannett-owned 
newspapers  in  the  Midwest  as  exam¬ 
ples.  He  said  of  the  eight  papers  that 
conducted  intensive  market  research 
on  potential  conversion  to  AM,  only 
two  decided  to  actually  make  the 
switch. 

Both  of  those  newspapers,  he  said, 
happen  to  be  in  Big  10  college  towns, 
where  potential  readers  are  younger, 
better  educated  and  more  affluent. 

The  two  newspapers  that  con¬ 
verted  from  PM  to  AM  were  the  Lan¬ 
sing  (Mich.)  State  Journal  and  the 
Lafayette  (Ind.)  Journal  and  Courier. 

A  major  consideration  that  must  be 
made  before  the  switch,  Watson  said, 
is  whether  such  a  move  will  pick  up 
enough  younger,  more  affluent  read¬ 
ers  to  increase  circulation  and  to 
make  up  for  whatever  older,  loyal  PM 
readers  that  might  be  lost  by  such  a 
conversion. 


Commenting  on  Gannett ’s  move 
from  PM  to  AM  in  Lansing,  Detroit 
News  executive  editor  Bums  said  the 
paper  was  going  to  start  a  Lansing 
edition  because  the  State  Journal  was 
perceived  by  the  News  to  have  holes 
in  its  coverage.  But  after  the  State 
Journal  converted  to  AM  and  made 
changes  in  its  product,  the  News  de¬ 
cided  to  drop  its  planned  Lansing  edi¬ 
tion. 

Bums,  while  conceding  that  the  De¬ 
troit  News  has  added  some  morning 
editions  to  its  primarily  PM  cycle, 
said  he  expects  the  News  to  maintain 
about  3(X),(X)0  of  its  circulation  in  the 
PM  cycle  over  the  next  10  years. 

“If  you’re  necessary  to  your  read¬ 
ers,  they’ll  buy  you,”  said  Bums. 

Knight-Ridder  folds 
the  Charlotte  News 

Knight-Ridder  Newspapers  folded 
the  97  year-old  evening  Charlotte 
(N.C.)  News  on  November  1. 

In  1972,  the  News’  circulation  was 
over  69,000.  At  its  demise,  the  cir¬ 
culation  had  shrunk  to  34,700. 

The  News  ceased  Saturday  pub¬ 
lication  in  1981  and  in  1983  its  editorial 
staff  was  merged  with  the  morning 
Charlotte  Observer,  which  has 
193,000  daily  and  260,0()0  Sunday  cir¬ 
culation. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more — over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2063 
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The  ups  and  downs  of  flexo 

Flexography  has  evolved  rapidly  as  a  newspaper  printing  process, 
but  Its  strides  have  been  marked  by  occasional  stumbles 


By  George  Gameau 

Flexography  has  evolved  nyiidly  as 
a  newspaper  printing  process,  but  its 
strides  have  been  marked  by  occa¬ 
sional  stumbles. 

At  a  meeting  recently  of  the  Inter¬ 
national  Newspaper  Conversions 
Group  in  Kansas  City,  Mo.,  develop¬ 
ments  in  quality  and  productivity 
were  recounted  at  several  newspa¬ 
pers  testing  flexography. 

At  the  Fort  Lauderdale  News  and 
Sun-Sentinel,  however,  problems 
have  outshone  progress. 

In  a  panel  on  the  status  of  flex¬ 
ography  in  newspaper  production, 
flexo  was  frequently  compared  with 
offset,  letterpress  and  DiLitho,  oth¬ 
er  processes  that  were  plagued  with 
problems  as  they  entered  newspa¬ 
pers. 

Flexo  users  generally  said  the  pro¬ 
cess  was  nearing  readiness  for  the 
rigors  of  daily  newspaper  production. 
But  at  Fort  Lauderdale,  flaws  in  de¬ 
sign  and  mechanics  of  the  flexo  press 
that  started  earlier  this  year  have 
hampered  development  of  flexo  into  a 
mature  production  process  for  the 
newspapers  there. 


Jim  Robinson,  vice 
president  for  production 
at  the  Fort  Lauderdale 
newspapers,  said  the 
hexo  press  prints  “dear, 
strong  color,"  but  added, 
fm  having  trouble 
keeping  the  press 
running." 


Jim  Robinson,  vice  president  for 
production  at  the  Fort  Lauderdale 
newspapers,  said  the  flexo  press 
prints  “clear,  strong  color,”  but 
added,  “I’m  having  trouble  keeping 
the  press  running.” 

He  blamed  problems  on  design  and 
engineering. 

Robinson,  who  conceded  he  has 
just  three  months  experience  on 


flexo,  said  he  was  “impressed  by 
what  it  can  do  and  discouraged  by 
what  it  can’t  do.”  He  also  said  there 
were  many  “misconceptions”  about 
the  process. 

While  other  speakers  at  the  session 
catalogued  developments  and  draw¬ 
backs  in  generally  positive  presenta¬ 
tions,  Robinson,  in  an  improvised 
talk,  expressed  the  trials  and  frustra- 


But  If  flexo  Is  having  a 
rough  goof  It  In  Fort 
Lauderdale,  It  Is  the 
exception  to  the  rule. 
Results  at  a  handful  of 
other  ne¥vspapers  have 
been  encouraging, 
according  to  pressroom 
managers. 


“Some  days  I  laugh  at  some  of  the 
problems  I  have  because  if  I  didn’t  I’d 
go  crazy.” 

Earlier  this  year  the  Tribune  Co.- 
owned  newspapers  installed  a  custom 
desired  four-unit  flexo  press  built, 
within  the  structure  of  an  older  press, 
by  Windmoeller  &  Hoelscher  Corp. 
and  Publishers  Equipment  Corp.  It 
has  been  used  to  print  advance  sec¬ 
tions,  while  itself  being  evaluated  for 
possibilities  in  a  new  printing  plant. 

Robinson  said  he  was  “not  happy” 
with  the  flexo  press,  mainly  because 
of  mechanical  problems. 

Robinson  said  the  press  has  not  run 
continuously  enough  to  make  an 
honest  judgment.  However,  data  on 
press  runs  are  recorded  on  a 
computer  so  progress  can  be  charted 
scientifically. 

“We  don’t  really  know  what  the 
hell  we’re  doing  wi^  flexo.  The  plate 
and  ink  manufacturers  and  the  press 
manufacturer  don’t  know,”  Robin¬ 
son  said. 

He  said  in  four  to  six  months  he 
hoped  to  be  more  positive  about  the 
press.  “We  are  all  in  a  learning 
curve,”  he  said. 


Robinson,  who  has  worked  exten¬ 
sively  in  offset,  stated  repeatedly  that 
he  was  not  prejudiced  against  but  had 
an  open  mind  about  flexo.  He  said 
problems  with  flexo,  like  the  pro- 
esses  that  preceded  it  in  newspaper- 
ing,  would  eventually  be  solved. 
“There  are  still  a  lot  more  un¬ 
answered  questions  than  answers.” 

Andrew  Schipke,  marketing  mana¬ 
ger  for  W&H,  conceded  in  a  tele¬ 
phone  interview  that  there  have  been 
mechanical  problems  with  the  press. 
He  said  they  had  been  remedied  near¬ 
ly  completely.  Overload  clutches 
were  underdesigned  and  folder  gain 
was  overestimated  —  both  resulting 
in  design  changes.  Web  tension  was 
also  reduced  to  10  pounds  from  more 
than  20. 

Schipke  described  the  glitches  as 
“productivity”  problems.  He  said  the 
quality  of  the  newspapers  produced 
spoke  for  itself  and  that  other  prob¬ 
lems  were  similar  to  those  experi¬ 
enced  at  other  flexo  test  sites. 

At  45,000  papers  an  hour,  there 
were  problems  with  the  folder,  with 
plates  and  with  inks,  Robinson  said. 
Plates  plugging  with  carbon  black  and 
paper  fiber — believed  to  be  the  most 
serious  problem  with  flexo  —  began 
after  30,000  impressions.  To  de^  with 
plugging,  the  press  has  to  be  stopped, 
plates  washed  and  the  press  restarted, 
restarted. 

Solves  said:  “It  has  to 
work  under  our 
conditions.  We  are  not 
going  to  make  spedal 
condtdons  for  flexo." 


Robinson  said  “realism”  was 
needed  in  assessing  claims  about 
flexo’s  advantages.  He  said  asser¬ 
tions  that  salable  papers  came  almost 
immediately  after  start  up  had  not 
proved  accurate.  He  said  waste  aver¬ 
aged  40  papers  for  each  start. 

“It  isn’t  waste  free.  Don’t  believe 
that  stuff,”  he  said. 

Claims  about  reduced  electrical  us¬ 
age  with  flexo  have  been  exaggerated. 
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he  said.  Motors  to  drive  the  large  and 
heavily  built  W&H  press  are  60  horse¬ 
power.  Schipke  explained  that  the 
press  was  designed  for  color  decks  to 
be  added  and  for  a  cutoff  change,  both 
adding  to  its  size. 

Another  selling  point  of  flexo  has 
been  the  promise  of  less  labor  re¬ 
quired  to  adjust  ink  and  dampening 
and  to  clean  up.  People  are  still  re¬ 
quired  to  run  the  press,  Robinson 
said. 

Robinson  said  plates  have  proven 
inconsistent:  “Some  come  out  good, 
some  come  out  bad.” 

Success  stories  elsewhere 

But  if  flexo  is  having  a  rough  go  of  it 
in  Fort  Lauderdale,  it  is  the  exception 
to  the  rule.  Results  at  a  hand&l  of 
other  newspapers  have  been  en¬ 
couraging,  according  to  pressroom 
managers. 

George  Shown,  pressroom  mana¬ 
ger  for  the  Long  Beach  (Calif.)  Press- 
Telegram, said  that  the  newspaper  had 
solved  earlier  problems  of  plate  plug¬ 
ging  that  still  haunt  other  flexo  sites. 
He  said  plates  and  cushions  by  the 
W.R.  Grace  Co.  and  ink  by  Cal/Ink 
were  being  used  on  runs  of  up  to 
140,000  copies  —  on  daily  production 
deadlines. 

Shown  said  the  Press-Telegram, 
using  two  units  and  a  half-deck  of 
Motterflex  equipment  by  the  Motter 
Printing  Press  Co.,  disconnected  im¬ 
pression  adjustments  so  that  im¬ 
pression  could  not  be  used  by  press 
operators  to  compensate  for  other 
variables. 


Increasing  impression  pressures 
can  smash  dots  and  cause  plugging. 
Impression  settings  between  anilox 
and  plate  and  between  plate  and  im¬ 
pression  cylinders,  including  paper, 
woriced  best  at  0.003  "  ,  Shown  said. 

Shown  said  there  was  some  second 
impression  setoff  on  the  second  cylin¬ 
der,  requiring  washing  after  20,000 
impressions.  Variation  of  consistency 
in  process  color  work  has  become  the 
focus  of  concentration,  he  said.  Test¬ 
ing  involving  three  newsprint  sup¬ 
pliers  produced  no  appreciable  differ¬ 
ence,  Shown  said. 

The  Press-Tele^am  and  the  Miami 
Herald,  both  Knight-Ridder  News¬ 
papers  Inc.  properties,  have  been  so 
encouraged  by  flexo  tests  as  to  re¬ 
ceive  funding  for  nine  more  flexo 
units  (E&P,  Oct.  5,  1985,  p.  27). 

Bob  Casell,  of  the  Herald,  said  that 
after  a  year  of  testing  two  units  and  a 
half  deck  of  M.A.N. -Roland  USA 
Inc.  Flexoman  equipment  at  the  nose 
of  a  letterpress  press,  the  only  factor 
preventing  daily  production  on  the 
press  was  the  lack  of  a  plate  maker 
that  is  fast  enough. 

He  said  there  were  some  problems 
getting  plates  registered  properly  and 
as  a  result  it  took  about  30  papers  be¬ 
fore  good  copies  emerged  from  the 
press. 

Casell  said  the  flexo  units  proved 
they  can  produce  advance  sections 
adequately,  but  there  were  still  too 
many  problems  to  put  flexo  under  the 
pressure  of  daily  deadlines. 


Casell  said  plugging  was  a  problem 
but  linting  was  the  biggest  trouble. 

Training  press  operators  for  flexo  is 
required,  Casell  said.  He  said  chang¬ 
ing  doctor  blades  takes  about  10 
minutes  per  unit  and  changing  anilox 
rolls  takes  90  minutes. 

Robert  Bowes,  production  director 
of  the  Washington  Post,  said  printed 
waste  paper  on  the  eight-unit  press 
converted  by  the  Goss  Newspaper 
Products  segment  of  the  Graphic  Sys¬ 
tems  Division  of  Rockwell  Interna¬ 
tional  Corp.  averaged  .5%  for  broad¬ 
sheet  and  1%  for  tabloid,  with  total 
waste  averaging  2.6%.  Those  figures 
are  far  below  corresponding  averages 
for  letterpress  or  offset. 

Bowes  said  the  Post  is  planning  to 
use  the  flexo  press  for  daily  produc¬ 
tion  as  soon  as  new  and  faster 
platemaking  equipment  is  installed. 

The  Post  is  conducting  the  most 
thorough  flexo  tests  yet,  running  a  bill 
press  at  a  large  metro  d^y.  It  is  being 
compared  for  quality  and  economy 
against  letterpress  and  offset  presses. 
Results  are  expected  early  next  year. 

Bowes  said  the  Post  experienced  no 
problem  of  ink  drying  on  the  press 
after  stopping  and  restarting.  Waste 
from  water-based  inks  is  discarded  in 
the  city  sewer  system,  a  distinct 
advantage  over  flammable  wastes 
from  oil-based  inks  in  other  printing 
processes. 

Bowes  said:  “It  has  to  work  under 
our  conditions.  We  are  not  going  to 
make  special  conditions  for  flexo.” 


Murdoch’s  Post  buys  South  African  newsprint 


By  George  Garneau 

The  purchase  by  Rupert  Murdoch’s 
New  York  Post  of  inexpensive  South 
African  newsprint  grabbed  media 
attention,  but  the  deal  was  a  cost¬ 
cutting  business  move  engineered  to 
cut  losses  at  an  unprofitable  newspa¬ 
per  that  may  have  to  be  sold,  accord¬ 
ing  to  executives  involved  in  news¬ 
print  and  newspapers. 

The  purchase  of  30,000  metnc  tons 
of  newsprint  from  the  Mondy  Paper 
Co.  again  has  thrown  the  Australian- 
born  publisher  and  media  magnate 
into  the  center  of  controversy.  The 
purchase  from  a  South  African  com¬ 
pany  comes  at  a  time  when  world 
pressure  against  the  white  minority 
government  of  the  racially  divided  na¬ 
tion  is  at  an  all  time  high. 

But  executives  who  follow  news¬ 
print  and  newspapers  say  the  deal  had 
more  to  do  with  taking  advantage  of 
falling  prices  in  a  glutted  international 


newsprint  market  than  with  the  con¬ 
servative  views  of  Murdoch  and  his 
Post. 

‘Tt  seems  to  be  more  of  a  media 
event  than  a  corporate  event,”  John 
Reidy,  a  media  analyst  with  Drexel 
Burnham  Lambert  Inc.  in  New  York, 
said  of  the  deal. 

One  purchaser  for  a  major  news¬ 
paper  chain  said  the  deal  “empha- 


The  deal  was  for  30,000 
metric  tons  —  a 
six-months  supply  for  The 
Post  ~  at  about  20% 
below  market  price. 

sizes  the  point  that  the  newsprint  mar¬ 
ket  is  very  soft  and  we  don’t  know 
where  the  bottom  is.” 

The  deal,  nonetheless,  is  open  to 
several  levels  of  interpretation. 


The  story  first  broke  on  WNBC 
television  news  in  New  York  Oct.  22. 
It  was  picked  up  by  the  New  York 
Daily  News,  Washington  Post,  USA 
Today  and  black  broadcast  media, 
among  others,  in  following  days. 

WNBC  reported  that  a  shipment  of 
about  10,000  tons  of  newsprint  des¬ 
tined  for  the  Post  arrived  at  Port 
Newark  in  New  Jersey  from  Durban, 
South  Africa,  on  Sept.  3  —  a  day  after 
Murdoch  became  an  American 
citizen. 

WNBC  reported  that  the  newsprint 
arrived  without  any  markings  —  not 
even  on  the  cores  —  identifying  the 
place  of  origin.  Only  the  broker.  Cen¬ 
tral  National  Gottesman  Inc.  of  New 
York,  was  identified. 

One  source  in  the  newspaper  indus¬ 
try  reported  that  there  were  delays  in 
moving  the  paper  because  longshore¬ 
men  refused  to  unload  the  ship  once 
(Continued  on  page  32) 
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South  Africa 

(Continued  from  page  31) 


they  heard  the  cargo  was  South 
African. 

Officials  from  Gottesman  and  Reed 
Inc.,  one  of  The  Post’s  regular  sup¬ 
pliers,  declined  to  discuss  the  transac¬ 
tions,  citing  company  policy. 

The  deal  was  for  30,000  metric  tons 
— a  six-months  supply  for  The  Post — 
at  about  20%  below  market  price.  The 
Post  saved  about  $100  a  metric  ton  by 
paying  less  than  $400  while  the  North 
American  newsprint  used  over¬ 
whelmingly  by  newspapers  sells  for 
more  than  $500.  The  savings  amounts 
to  about  $3  million. 

To  a  newspaper  losing  an  estimated 
$  10  million  a  year  in  operating  costs — 
$20  million  last  year  due  to  promo¬ 
tional  games  —  and  possibly  facing  a 
mandatory  sale,  the  savings  could  go 
a  long  way  in  cutting  losses  and  bol¬ 
stering  the  bottom  line.  If  Murdoch  is 
to  buy  the  Metromedia  Inc. ,  including 
New  York’s  tv  station  WNEW, 
Federal  Communications  Commis¬ 
sion  cross-ownership  rules  require 
him  to  sell  the  Post. 

“Obviously,  anything  they  do  that 
lowers  losses  enhances  attractiveness 
to  potential  buyers,’’  Reidy  said,  call¬ 
ing  the  deal  “straight  economics.’’ 

South  African  newsprint  was  de- 


Chico 

(Continued  from  page  20) 


Osborn  also  backed  those  edito¬ 
rials,  declaring,  “I  would  have  to 
assume  that  a  group  that  is  based  in 
Santa  Monica  must  have  targeted 
Chico  as  a  place  to  discuss  their 
theories,  to  plant  what  I  believe  are 
socialist  types  of  thinking  .  .  .’’ 

A  Donrey  employee  for  18  years, 
Osborn  came  to  Chico  about  six 
months  ago  from  Carson  City,  Nev., 
where  he  was  general  manager  of  the 
chain’s  Nevada  Appeal.  Currently, 
he  also  is  manager  of  eight  other  Don¬ 
rey  papers  in  northern  California  and 
Nevada. 

He  told  E&P  he  is  convinced  the 
Enterpise-Record’s  editorial  tone 
“reflect’s  a  fairly  large  segment’’  of 
the  community.  The  state  university, 
he  continued,  is,  to  his  knowledge, 
more  conservative  than  other  Califor¬ 
nia  state  colleges  and  universities. 

He  termed  the  CED  Hayden’s  “re- 
election  vehicle’’  and  contended  that 
the  organizaton  is  financed  by 
Hayden’s  wife,  actress  Jane  Fonda. 

“They  stand  for  a  lot  of  liberal 
issues,”  Osbron  stated. 


scribed  by  a  buyer  as  “good,  average- 
quality  newsprint.” 

But  the  Post  is  not  the  only  news¬ 
paper  to  take  advantage  of  a  flood  of 
newsprint  on  international  markets. 
The  glut  —  brought  on  by  the  strong 
U.S.  dollar,  plentiful  supplies  and  re¬ 
latively  static  advertising  volume  — 
has  attracted  foreign  suppliers  and 
has  thwarted  attempts  by  North 
American  newsprint  suppliers  to  raise 


One  source  In  the 
newspaper  industry 
reported  that  there  were 
delays  in  moving  the 
paper  because 
longshoremen  refused  to 
unload  the  ship  once 
they  heard  the  cargo  was 
South  African. 


prices  this  year  by  $35  to  $570  a  metric 
ton. 

“Anybody  who  understands  the 
newsprint  market  is  doing  the  same 
kinds  of  deals”  said  the  buyer.  He 
admitted  that  his  company,  which 
purchases  some  newsprint  on  the 
open  market,  has  not  cut  back  on  con¬ 
tracted  purchases. 

When  newsprint  becomes  available 
at  below-market  prices,  temptation 


Nevertheless,  the  paper’s  head 
conceded  that  some  of  its  editorials 
“probably  have  been  rather  strong 
and  harsh.  You  don’t  have  to  be  so 
strident  and  do  so  much  name  calling 
in  editorials.” 

Thurlow  speculated  that  any 
changes  in  Enterprise-Record’s  poli¬ 
cy  will  be  based  on  economics, 
stating; 

“Any  publisher  like  Osborn,  who 
comes  into  a  community  like  Chico 
from  a  big  chain  like  Donrey  and  flnds 
that  a  weekly  newspaper  (News  &  Re¬ 
view)  is  taking  away  a  million  dollars 
in  revenue  may  be  reacting  to  econo¬ 
mic  reality.  He’s  a  bottom  line  guy, 
not  ideological.” 

Inland  honors 
Prescott  Low 

K.  Prescott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledger,  was 
awarded  the  Inland  Daily  Press  Asso¬ 
ciation’s  Ralph  D.  Casey  Minnesota 
Award  for  Distinguished  Service  in 
Journalism. 

Low  was  honored  for  his  activities 
in  newspaper  organizations  ranging 
from  Inland  to  the  American  News¬ 
paper  Publishers  Association,  where 


grows  for  newspapers  to  buy  on  he 
open  market  instead  of  from  con¬ 
tracted  suppliers.  But  major  news¬ 
print  buyers  resist  buying  short  from 
regular  suppliers  for  fear  that  when 
shortages  occur,  they  will  come  up 
short. 

Howard  Rubenstein,  who  handles 
public  relations  for  the  Murdoch,  said 
the  purchase  would  enhance  the 
newspaper’s  image  but  it  had  no  plans 
to  buy  additional  South  African  news¬ 
print. 

“The  fact  they  they  are  buying  from 
a  company  thaf  has  fought  apartheid 
should  have  a  good  impact  because 
it’s  supporting  jobs,”  Rubenstein 
said. 

Rubenstein  said  Mondy  Paper  be¬ 
longs  to  the  Anglo  American,  a  South 
African  company  which  has  met  with 
the  African  National  Congress,  a 
black  group  fighting  for  representa¬ 
tion  in  the  white-ruled  nation. 

In  its  original  report,  the  NBC  net¬ 
work  affiliate  in  New  York  said  it 
found  1 1  shipments  of  South  African 
newsprint  to  the  United  States  this 
year,  all  but  one  very  small. 

This  is  not  the  first  time  South  Afri¬ 
can  newsprint  has  been  purchased  by 
U.S.  newpapers.  “Mondy  has  been 
active  in  the  United  States  for  a  num¬ 
ber  of  years ,  ’  ’  said  a  buyer  for  a  chain , 
citing  the  newsprint  shortage  around 
1979-80  as  an  example. 


he  is  now  secretary  and  a  member  of 
the  executive  committee. 

In  addition,  the  Inland  award  spon¬ 
sor,  the  University  of  Minnesota 
School  of  Journalism  and  Mass  Com¬ 
munications,  cited  his  work  to  safe¬ 
guard  international  press  freedom. 

“Active  in  both  the  Inter  American 
Press  Association  and  the  Interna¬ 
tional  Federation  of  Newspaper  Pub¬ 
lishers,  Scott  is  a  leader  in  the  press’ 
fight  against  UNESCO’s  efforts  to 
impose  severe  restrictions  on  a  free 
press  around  the  globe,”  said  the 
journalism  school’s  acting  director, 
Dan  Wackman. 


Terrorism 

(Continued  from  page  11) 


almost  impossible  to  write  rules  to 
cover  all  terrorist  situations.” 

The  media,  Davies  said,  is  in  a 
“delicate  position.” 

“Publicity  is  the  lifeblood  of  terror¬ 
ism.  Without  it,  these  abominable 
acts  against  the  innocent  would  with¬ 
er  quickly  away,”  he  said.  “Yet  few 
responsible  critics  would  suggest  that 
the  media  enter  into  a  conspiracy  of 
silence  that  would  ignore  all  acts  of 
international  terrorism.” 
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Unparalleled  choice  of  newspaper  mailroom  equipment 


INSERTING  MACHINES 

□  227-E  •  14,000  per  hour.  Inserting  machine  for  newspapers  and  shared  maii.  Also  handles  tabloids, 
quarter-foids,  pre-inserted  packages.  Ideal  for  small  to  medium  dailies  and  weeklies.  Add  stations 
as  requirements  grow. 

□  227-S  - 14,000  per  hour.  Inserting  machine  simiiar  to  227-E.  includes  central  lubrication  and 
automatic  reject  for  non-stop  operation.  Can  be  equipped  for  seiective  inserting  for  geographic  zoning, 
aiternate  feed  or  double  production. 

□  275  MODULAR  Inserting  Machine  •  38,000  per  hour.  Microprocessor  controiied.  Modular  design.  On- 
iine  or  off-line  operation.  Single  or  dual  delivery. 

□  320  Automatic  Infeed  System  -  for  Model  275  Modular  Inserting  Machine  —  Allows  the  inserting 
machine  to  run  in  line  with  the  press.  Designed  for  high  output  newspaper  mailrooms. 

TV-PROGRAM  STITCHERS 

Fully  automatic  stitching  lines  which  fold,  stitch,  trim,  and  deliver  booklets  ready  for  inserting  into 
newspapers.  Eliminates  the  need  for  quarter-folding  on  press. 

□  MINUTEMAN-TV  -  7,200  per  hour.  □  321-TV  - 10,000  per  hour.  □  335-TV  - 12,000  per  hour. 
COUNTER  STACKERS 

□  APOLLO  - 14,000  per  hour.  Compensating  Counter  Stacker  for  efficient  delivery  of  stitched  TV  programs. 

□  310-20  -  20,000  per  hour.  Compensating  Counter  Stacker  for  inserting  machines  and  total  market 
coverage  applications,  or  for  off-line  mailing  and  automatic  zip  sorting.  Programmable. 

□  310-25  -  25,000  per  hour.  Compensating  Counter  Stacker  for  small  newspaper  or  commercial 
presses.  Programmable. 

□  285  -  40,000  per  hour.  Counter  stacker  for  preprints,  inserts,  supplements,  and  commercial  work. 

□  259  DYNAMO  -  78,000  per  hour.  Compensating  Counter  Stacker  for  newspaper  inserts,  Sunday 
magazines,  and  comics.  Heavy-duty,  for  3-shift  operation. 

□  288  Compensating  Counter  Stacker  -  70,000  per  hour.  Compensating  Counter  Stacker  for  newspapers, 
preprinted  sections  and  commercial  work.  Squeeze  rollers,  shingle  aligner  and  bin  joggers  standard. 

MISCELLANEOUS 

□  ZIPMASTER  -  Automatic  Zip  Sorting  System  for  newspapers  and  total  market  coverage  applications. 
Operates  in  line  with  inserting  machine,  TV  program  stitcher,  or  automatic  feeder.  Includes  optical 
mark  reader,  microprocessor  and  stacker. 

□  DAVERIO  CONVEYOR  -  Versatile  press-speed  conveyor.  Takes  newspapers,  preprints,  magazines 
and  supplements  from  press  to  mailroom.  Grips  product  on  outer  edge. 

□  ITM  Folder  -  11,500  per  hour.  For  parallel  or  quarter  folding  of  supplements,  catalogs,  and  direct  mail. 

□  311  RotaiY  Trimmer  -  75,000  per  hour.  Trims  products  in  line  with  press.  Ideal  for  Sunday  magazines, 
press  finished  TV  programs,  catalogs,  and  commercial  work. 

□  K  &  J  Palletlzer  -  Automates  material  handling  at  the  stacker  delivery  of  a  press.  Eliminates  physical 
work  and  lifting  of  tons  of  finished  products.  Handles  strapped,  shrink-wrapped  or  loose  stacks. 

□  PrintRoll  System  -  For  on-line  inserting.  Fully  automatic  processing  of  main  sections  with  buffering 
capability  eliminates  overflow  stacking.  Automatic  roll  storage  and  retrieval  of  preprints. 

□  JETROUTER  -  Ink  Jet  Addressing  System  with  stacker  for  zip  code  sorting.  For  high-volume  total 
market  coverage  mail  programs  or  general  addressing,  in-line  with  the  press  or  off-line. 

MULLER-MARTINI  CORP.,  40  RABRO  DRIVE,  P.O.  BOX  3360,  HAUPPAUGE,  NY  11787 

Name _  Circulation  _ 
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Company  _ 
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‘Pink-collar  ghettos?’ 


Study  predicts  women  will  become  a  majority  in  the  journalism 
professional,  but  something  must  be  done  to  upgrade  their  status 


By  James  E.  Roper 

A  study  by  the  University  of  Mary¬ 
land  predicts  that  women  will  become 
a  majority  in  journalism  and  its  most 
closely-related  fields,  perhaps  creat¬ 
ing  “pink-collar  ghettos”  where 
salaries  and  status  are  lower  than  in 
other  m^jor  professions. 

“Throughout  our  history,”  the  re¬ 
port  concluded,  “journalism  has  been 
a  male-dominated  profession,  even 
when  millions  of  men  were  in  wartime 
military  service.  It  is  clear  that 
women  will  become  a  majority  in  jour¬ 
nalism  and  its  most  closely-related 
fields,  though  probably  not  soon  a 
majority  in  the  top  management 
ranks.  The  import  of  this  has  not  been 
properly  examined  or  understood  in 
the  field.” 


“Journalism  and  related 
communications  fields 
may  become  pink-collar 
ghettos  In  which  salaries 
and  status  are  lower  in 
relation  to  other  major 
professions." 


The  two-year  study,  funded  by  the 
Gannett  Foundation,  was  directed  by 
Dr.  Maurine  H.  Beasley  of  the  Uni¬ 
versity  of  Maryland’s  College  of  Jour¬ 
nalism.  It  was  spurred  partly  by  a  sig¬ 
nificant  increase  in  the  proportion  of 
women  studying  journalism. 

“With  the  tilt  in  journalism  school 
enrollments  to  almost  two-thirds 
female,”  the  study  said,  “educators 
and  professionals  in  the  field  have 
compelling  reasons  to  act  upon  these 
disturbing  prospects: 

•  “Joumsdism  and  related  com¬ 
munications  fields  may  become  pink- 
collar  ghettos  in  which  salaries  and 
status  are  lower  in  relation  to  other  ma¬ 
jor  professions. 

“Female-dominated  fields  such  as 
teaching,  social  work,  nursing  and 
librarianship  traditionally  have  been 
lower  income  professions.  Although 
salaries  in  journalism-related  fields 


(some  of  which  already  are  noted  for 
low  pay)  may  not  decline,  there 
should  be  concern  that  they  will  not 
rise  as  they  might  if  these  fields  re¬ 
mained  predominantly  male  .... 

•  “If  salary  and  status  in  journal¬ 
ism-related  fields  decline  relatively 
and  those  fields  become  less  competi¬ 
tive,  some  of  the  most  important  work 
of  a  democratic  society  will  become 
less  attractive  to  students  gifted  in  in¬ 
tellect,  resourcefulness  and  general 
ability.” 

The  study,  titled  “The  New  Major¬ 
ity,”  surveyed  women  in  journalism 
generally,  but  concentrated  on  the  ex¬ 
periences  of  graduates  of  Maryland’s 
journalism  college,  their  employers 
and  students,  and  the  observations  of 
women  professionals  who  met  to  dis¬ 
cuss  the  research  findings. 

The  women  graduates,  the  study 
found,  are  filling  the  ranks  in  journal¬ 
ism  and  related  fields,  but  are  not  yet 
well  represented  in  management. 

Among  Maryland  journalism  alum¬ 
ni,  73%  said  they  would  major  in  jour¬ 
nalism  again.  Twice  as  many  men  as 
women  work  on  newspapers  and  for 
wire  services,  and  twice  as  many 
women  as  men  work  on  m^azines 
and  newsletters,  accounting  for 
28.3%  of  the  graduates. 

Of  the  Maryland  journalism  gradu¬ 
ates  not  working  for  newspapers, 
wire  services,  magazines  or  newslet¬ 
ters,  a  high  proportion  held  positions 
where  writing  and  editing  are  essen¬ 
tial  or  important,  such  as  broadcast¬ 
ing  and  advertising. 

Other  employers  included  corpo¬ 
rate  and  financial  institutions,  gov¬ 
ernment,  non-profit  organizations, 
educational  institutions  and  public  re¬ 
lations  firms. 

“Women  are  still  being  restrained 
professionally  by  vestiges  of  blatant 
discrimination,  assumptions  about 
what  is  appropriate  work  for  them, 
career  interruptions  for  family 
reasons,  a  shortage  of  role  models  in 
the  leadership  of  many  professional 
fields  and  self-limitation  resulting 
from  differences  in  female  and  male 
acculturation,”  the  study  said. 

The  conclusions  from  the  research 
and  from  other  studies  summarized  in 
the  report  included: 


•  If  women  become  the  majority  in 
news  work,  its  management  and  its 
ranks,  the  nature  of  news  may 
change.  Studies  have  shown  that  soci¬ 
ety  acculturates  men  to  be  more 
attuned  to  conflict,  controversy  and 
confrontation  and  women  to  be  more 
attuned  to  harmony  and  community. 
That  may  affect,  at  least  to  some  ex¬ 
tent,  what  is  regarded  as  news  by  ‘  ‘the 
new  majority.” 


The  women  graduates, 
the  study  found,  are 
filling  the  ranks  In 
journalism  and  related 
fields,  but  are  not  yet  well 
represented  In 
management. 


•  Women  have  more  career  inter¬ 
ruptions  than  men  (58%  to  42%  among 
Maryland  journalism  alumni)  and 
generally  lose  ground  as  a  result, 
whereas  men  tend  to  gain  ground  after 
career  interruptions.  This  suggests 
that  professional  workshops  and 
seminars  directed  toward  career  re¬ 
entry  may  be  especially  useful  to 
women. 

•  Among  Maryland  journalism 
graduates  surveyed,  69.7%  of  the 
women  and  31.4%  of  the  men  said 
they  believe  women  are  paid  less  than 
men  for  comparable  work.  A  majority 
of  male  employers  disagreed  that 
women  are  paid  less  but  most  female 
employers  said  they  are. 

•  Male  graduates  (74.9%)  are  more 
likely  to  be  “extremely”  or  “very” 
satisfied  with  their  jobs  than  fem^e 
graduates  (63.3%).  Men  tended  to  be 
more  satisifed  with  their  incomes. 
The  higher  the  income,  the  higher  the 
level  of  job  satisfaction.  Men  general¬ 
ly  were  making  more  money  than 
women. 

•  Women  are  substantially  more 
likely  than  men  to  cite  creative  oppor¬ 
tunity  as  a  major  factor  in  job  satisfac¬ 
tion.  The  major  factors  cited  by  both 
men  and  women  were,  in  order:  free¬ 
dom  and  autonomy,  adequate  salary. 
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Writer  surrenders  tape;  freed  from  jail 


chances  for  career  advancement  and 
career  opportunity. 

•  About  58%  of  the  surveyed  Mary¬ 
land  students  indicated  their  role 
models  were  male.  Among  males, 
69%  chose  a  male  role  model;  among 
females,  55%  did. 

•  Male  and  female  students  chose 
journalism  as  a  major  for  much  the 
same  reasons,  principally  liking  to 
write  and  liking  to  meet  people. 

•  Successful  women  in  journalism 
and  related  fields  who  took  part  in  a 
one-day  discussion  emphasized  that 
improved  writing  skills  should  have 
the  highest  priority  in  journalism 
schools. 

The  study  had  numerous  recom¬ 
mendations  on  how  the  implications 
of  the  “new  majority”  of  females 
should  be  met. 

National  meetings  of  major  profes¬ 
sional  organizations,  it  said,  should 
give  high  priority  to  exploring  the  sub¬ 
ject.  It  said  managements  of  media 
organizations  should  encourage  the 
interests,  professional  growth  and 
long-term  satisfactions  of  women. 

It  also  said  journalism  schools 
should  seek  out  women  professionals 
in  journalism  fields  to  take  on 
teaching  careers  and  become  role 
models,  and  should  find  ways  to 
attract  more  women  to  graduate  pro¬ 
grams  that  produce  faculty  members. 

One  problem,  the  study  said,  was 
that  women  students’  self-esteem  de¬ 
clines  during  their  college  studies.  It 
said  the  schools  should  provide  realis¬ 
tic  career  advice  for  both  female  and 
male  students  with  special  attention 
to  the  declining  self-esteem  among 
the  women. 

In  particular,  it  said,  women  should 
be  acquainted  with  techniques  of 
negotiating  with  employers  through 
more  assertive  styles  of  communica¬ 
tion  lest  they  be  more  passive  than 
male  employees  competing  with 
them. 

Shop  Talk 

(Continued  from  page  56) _ 

seekers  must  go  to  enormous  lengths 
to  get  the  Joe  Smiths  of  the  world  to 
talk  up,  nobody  is  as  professed  at  hid¬ 
ing  from  reporters  as  “those  celebrity 
types.” 

We  entertainment  reporters  are 
considered  the  enemy,  because  any¬ 
thing  mentioned  in  certain  circles 
with  us  around  can  be  “used  against 
them,”  is  fodder  for  the  typewriter 
and  bound  to  become  public  record. 
We  can’t  even  sit  with  celebs  and  talk 
turkey. 

That  attitude  is  indeed  uncomfort¬ 
able.  Yet  if  you  ever  have  30  minutes 
to  spare.  I’ll  tell  you  how  actress 
Karen  Allen  planned  to  sue  me  — 
over  a  two  paragraph  article. 


After  spending  a  brief  period  in  jail, 
freelance  writer  Christopher  Van 
Ness  surrendered  a  1982  taped  inter¬ 
view  with  a  woman  charged  in  the 
drug  death  of  actor  John  Belushi. 

Los  Angeles  Municipal  Judge 
James  F.  Nelson  had  held  Van  Ness  in 
contempt  on  Sept.  27  when  the  writer 
refused  to  turn  over  the  tape  sought 
by  the  prosecution  in  the  preliminary 
hearing  of  accused  Cathy  Evelyn 
Smith. 

Van  Ness  had  interviewed  the 
Canadian  singer  for  a  National  En¬ 
quirer  story. 

Judge  Nelson’s  order  of  a  10-day 
sentence  for  Van  Ness  was  upheld  by 
a  Superior  Court  judge  and  Nelson 
sent  the  writer  to  jaU  Oct.  11. 

Van  Ness,  40,  was  in  a  holding  cell 
awaiting  transportation  to  County  Jail 
when  he  signed  an  agreement  to  sur¬ 
render  the  tape  and  was  freed. 

On  the  tape,  which  was  played  in 
court  the  next  day.  Smith  blamed  her¬ 
self  for  Belushi’s  death  from  a  drug 
overdose. 

“They’re  probably  right .  .  .  It’s 
all  my  fault,”  Smith  told  Van  Ness. 
She  said  she  was  with  Belushi  at  a 
Hollywood  hotel  most  of  the  last  frve 
days  of  his  life.  His  body  was  found  at 
the  hotel  on  March  5,  1982. 

At  one  point.  Van  Ness  asked 
Smith  if  she  was  “shooting  him  up.” 

“Yeah,”  Smith  answered. 

However,  Smith  said  that  when  she 
left  Belushi  for  the  last  time  “he  was 
fine.  It  wasn’t  an  overdose  as  far  as  I 
know.” 

Van  Ness,  who  also  agreed  to  tes- 

Sunday  Metro  has 
new  rate  plan 

Metropolitan  Sunday  Newspapers 
has  come  up  with  a  new,  marketing- 
oriented  rate  plan  for  its  Sunday 
Magazine  Network. 

Metro  said  the  new  rate  plan  will 
offer  advertisers  more  flexibility  in 
the  way  they  buy  local  city  Sunday 
magazines. 

Lew  Green,  vice  president  of  sales, 
said,  “Advertisers  will  be  able  to  cre¬ 
ate  a  custom-tailored  plan  paralleling 
the  sales  patterns  of  any  product  or 
brand  with  no  premiums,  an  advan¬ 
tage  over  other  print  vehicles  which 
charge  premiums  for  regionalization. 

“In  addition,  advertisers  will  have 
the  ability  to  create  localized  national 
campaigns — market-by-market, 
message-by-message,  product-by- 
product,  season-by-season.” 

Green  said  the  plan  involves  no 
additional  charges  and  allows  adver¬ 
tisers  to  build  discounts. 


tify  at  the  hearing,  had  cited  the  pro¬ 
tection  of  California’s  shield  law  in 
refusing  to  turn  over  the  tape.  But 
Judge  Nelson  said  the  statute  did  not 
apply  to  freelance  writers,  only  regu¬ 
lar  media  staffers. 

Following  his  release  of  the  tape. 
Van  Ness  told  reporters  that  he  had 
accomplished  his  purpose  in  first 
holding  it  back:  to  set  a  legal  prece¬ 
dent  for  protecting  freelance  writers. 

The  prosecutor  called  the  tape  valu¬ 
able  evidence,  but  Smith’s  lawyer 
said  it  would  have  little  significance  in 
the  trial. 

C-Span  to  air 
SDX  convention 

C-Span,  the  service  that  feeds  2,000 
cable  tv  systems  with  telecasts  of  con¬ 
gressional  hearings  and  debate  in  the 
House  of  Representatives,  will  give 
extensive  air  time  to  select^  sessions 
of  the  annual  convention  of  the  Socie¬ 
ty  of  Professional  Journalists,  Sigma 
Delta  Chi  in  Phoenix,  Arizona,  this 
month. 

The  broadcast  schedule  in  Eastern 
Standard  Time:  Nov.  14 — 10  p.m.  to 
midnight  (live),  roast  of  Walter 
Cronkite;  midnight  to  2:30  a.m. 
(taped),  workshop  on  covering  busi¬ 
ness  news,  with  John  Lawrence  of  the 
Los  Angeles  Times  and  Doug  Ramsey 
of  the  Foundation  for  American  Com¬ 
munications. 

Nov.  15 — 1:30  p.m.  to  4  p.m. 
(taped),  workshop  on  ethics  with  Pat 
Riley  of  the  Orange  County  (Calif.) 
Register,  Casey  Buiico  of  the  Chicago 
Tribune  and  Louis  Hodges  of 
Washington  &  Lee  University;  12:30 
a.m.  to  1  a.m.  (taped),  keynote 
address  by  chairman  Allen  Neuharth 
of  Gannett  Co. 

Nov.  16 — 1  p.m.  to  4  p.m.  (taped), 
repeat  of  Neuharth  address  and  work¬ 
shop  on  business  news;  10:30  p.m.- 
11:30  p.m.  (taped),  Arizona  State 
University’s  School  of  Communica¬ 
tions  award  to  Bill  Mauldin;  11:30 
p.m.  to  midnight  (taped),  address  by 
executive  editor  Jay  Harris  of  the  Phi¬ 
ladelphia  Daily  News. 

Nov.  17 — 2  p.m.  to  4  p.m.  (taped), 
repeat  of  Cronkite  roast. 

UT  J-school  gets 
$1  million  pledge 

The  University  of  Texas  at  Austin 
received  a  $1  million  pledge  from  the 
Houston  Endowment  Inc.  to  increase 
the  endowments  of  10  professorships 
at  the  College  of  Communication. 
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AUANT,  N.T. 

Timts  Union-fn 

ROP  local .  49,467  46,014 

Praprint  locol .  40,011 

ROP  Notional  7,605  7,226 

Preprint  Notwnol .  1340 

Chmilwl  64.456  61.006 

Tolol  163J99  114346 

Knidiarbaclior-News-« 

ROP  Locol -  26.017  26,147 

Pieprint  Local _  34,471 

ROP  National _  7,795  7,119 

Preprint  Notionol .  1,840 

Clotsifiod .  38.995  35  772 

Tolol .  111,118  69,138 

Timts  Union-S 

ROP  locol .  28305  26,039 

Pieprint  locol - -  53300 

ROP  Notional .  2,999  3,554 

Preprint  Notionol .  10,015 

ClossiM .  29.706  26  2M 

Tolol .  125.325  55846 

GRAND  TOTAl _  400,042  239332 

ATUkpnA.aA. 

Constitution-m 

ROP  local .  110362  40717  105,997  31,965 

Preprint  Local .  44313  520  28,087 

ROP  Notional  _  10,929  7,913  136 

Preprint  Notionol .  1320  780 

Clossified.  136.612  _  127566  _ 

Total .  258,103  87,050  242,776  60,188 

Jaumal.e 

ROP  local -  109,729  40,717  105,092  31,965 

Rreprim  locol . —  44313  520  28,087 

ROP  Notional .  10304  7,603  136 

Preprint  Notional .  1,820  780 

Cloisified  135.972  _  126  778  _ 

Total .  256305  87,050  240,773  60,882 

Joumol  &  Constitution-S 

ROP  locol -  68333  13,462  71346  11,778 

Rreprint  locol .  3,112  58,404  1.950  62,369 

ROP  Notionol^ .  5320  4,959 

Pieprint  Notional -  7380  2,145  10,010  2,145 

. - .  81316  _  81316  77.347 

Tolol . - .  185361  74.011  169.481  153.639 

GRAND  TOTAl -  679,769  248,111  653,030  274,015 

■ANOOR,  m. 

Doily  Nwrs~m 

ROP  locol . .  18335  3,710  22,042 

Preprint  locol .  22,066  14381  17,942  8,1891 

ROP  Notional _  2,497  2,425 

Pieprint  Notional .  729  972  648 

«»»*«*■ .  M.305  _ 15  11,965 

Tolol .  85,132  19,078  55,022  8,1891 

Doily  News-S 

ROP  locol -  7369  718  10,139 

Preprint  locol - ...  1,896  2382  1,896  2,997 

ROP  Notionol _  376  591 

Preprint  Notional .  5330  3340  3,484  4312 

Clossifitd .  7.425  _  _  7099 

Tolol . . .  23.196  6340  23309  7.209 

GRAND  TOTAl -  81327  25317  77331  15398 

MRAUNOHAM,  AlA. 

Post-Herold-m 

ROP  local .  31,999  32,601 

Pieprint  local  3,938  3,540 

ROP  Notional  5,774  4,689 

Pieprint  Notional .  441  749 

Ckmified  38.442  34.470 

Total -  80394  76,049 


1985  1984 
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News-e 

ROP  locol . . 43,423  13,078  41361  15,581 

Preprint  locol . .  7,496  336  5308  83 

ROP  Notional .  6,192  4,681 

Pieprint  Notional .  441  749 

Clossifierl .  40.009  _  35  763  _ 

Tolol .  97,561  13,414  88,662  15,664 

Ntws-S 

ROP  locol .  38,175  39,763 

Preprint  locol .  16,083  14,340 

ROP  Notional _ _  5,736  5,866 

Preprint  Notional .  3,708  3,925 

Clossilied .  29355  27300 

Total .  93357  _  91.194  _ 

GRAND  TOTAl .  271,712  13,414  265,905  15,664 

MIPPALO,  N.Y. 

News.o 

ROP  locol .  36,855  39,183 

Preprint  locol .  15,048  24,552  21,516  15,114 

ROP  Notional  8,953  6341 

Preprint  Notional .  792  396 

ClossiFM  37372  _  36.145  _ 

Total  98328  25,344  103,185  15,510 

News-S 

ROP  locol .  28,333  28,856 

Preprint  Locol .  4,224  42,306  10,164  M,404 

ROP  Notional .  4,028  4,007 

Preprint  Notional .  6,336  924  4,554 

Clossifitd. .  11.912  _  10699  _ 

Tolol .  54.843  42.306  54.650  34  958 

GRAND  TOTAl .  153,061  67,650  157,835  50,468 

MJMINOTON,  VT. 

Free  Piess-mS 

ROP  Local .  38,968  38,844 

Pieprint  locol... .  23316  19,138 

ROP  Notional .  3,412  3,682 

Preprint  Notionol .  1,060  2,095 

Clossified .  18.917  17465 

Tolol .  85373  81,224 

Free  Press-S 

ROP  local .  10,155  9,639 

Preprint  Local.. .  9,710  5,253 

ROP  Notional .  447  433 

Pieprint  Notional .  8,059  4355 

Clossified .  5.427  4397 

Total .  33.798  24577 

GRAND  TOTAl .  119,471  105,801 

CAlOAtY,  ONT. 

Herold-o* 

ROP  locol .  1,816,453  1,817,300 

Pieprint  Local .  1,000,835  701,136 

ROP  Notional  722,643  653,746 

Pieprint  Notional .  62,851  62,817 

Ckissitied .  1.068.388  1  ■077874 

GRAND  TOTAL .  4,671,170  4,312,873 

CASRIR,  WYO. 

Stor-Tribune-mS 

ROP  locol .  41,474  44,441 

Preprint  Local... .  40,308  22,126 

ROP  Notionol .  2,763  4,373 

Preprint  Notional .  9,047  4,910 

Clossifitd .  32.191  36  419 

GRAND  TOTAl _  125,783  112369 

CHICAOO,  ILL. 

Herold-m 

ROP  Locol .  55,493  20,008  54317  16,098 

fTeprim  Locol .  7,384  44,255  6,194  35,593 

ROP  Notionol. .  1,107  399  757  222 

Classified . . .  48.107  46.893  _ 

GRAND  TOTAl -  112,091  64,662  108,661  51,913 

Tribune-old 

ROP  Local.. . .  65,753  90,764  65,754  68,561 

Preprinl  local .  12,495  15,390  7,495  9,225 

ROP  Notional .  23,723  7,036  24,660  6,356 

Preprint  Notionol .  1,350  225  2350  1,800 

CloaiTwi .  45.086  158.660  44.830  134  098 

Total .  148,407  272,075  144,989  220,040 

Tribune-S 

ROP  locol .  39,813  37,863  37,793  32,716 

Rtaprita  locol .  15,845  43,520  14,410  26,165 

ROP  Notional  15,762  1341  12,794  1,468 

Preprint  Notionol .  11,813  1,795  6,975  900 

ClossiTwl  68.356  12.321  62.456  183BS 

Total...  JiLSSi  JZJAI  134.428  79.634 

GRAND  TOTAl .  299,996  369315  279,417  299,674 
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OIS  IIAONItf,IA. 

Register-m 

ROP  local -  6324  49,464  10,750  50334 

Preprint  Local -  11380  11,768 

ROP  Notional .  2,697  4,036 

Preprint  Notionol .  1300  1307 

Clotsified .  .  29325  _  24566  _ 

Total .  40,646  61,144  40,559  62,102 

Registtr-S 

ROP  Local . .  14339  2,657  19,105  3,008 

Rieprinl  locol .  16,628  13,581 

ROP  Notional .  1,472  2,302 

Preprint  Notional .  12,881  11376 

Classified .  32.460  33199  _ 

Total .  61352  19385  65982  16589 

GRAND  TOTAl .  102398  80,429  106341  78,691 

l>ITIOtT,«AICH. 

News-o/d 

ROP  Locol .  55336  22,710  47,350  11,943 

Rreprint  Locol .  5,914  12306  5393  15,037 

ROP  Notionol .  7,949  245  7,263  505 

Preprint  Notionol .  777  977 

Clossifitd .  56.983  42.725  _ 

Total .  127.159  35,161  104,008  27,485 

Ntws-S 

ROP  locol .  28,244  2395  28,931  1,662 

Pieprint  locol .  10,801  10,039  10,499  10,066 

ROP  Notional .  4,945  9  4,144  92 

Preprint  Notionol .  1,449  3,815  4,309  1367 

Clossifitd .  31.497  26.193  _ 

Total .  76.936  16.158  74.076  13087 

GRAND  TOTAL . .  204,095  51,319  178,084  50,572 

DOVn,  OIL. 

State  News-m 

ROP  locol. .  52,999  56,666 

ROP  Notional .  1361  1,686 

Classified .  21.587  18.017 

GRAND  TOTAl. .  78,847  76,370 

PORT  WORTH,  nX. 

Star-Telegrom-m 

ROP  locol . .  78,658  31,001  86,802  28,854 

Rreprint  Locol .  24,906  38,700  21,780  26,100 

ROP  Notional .  8,077  8,899 

Pieprint  Notionol .  2,160  720 

Classified .  168.937  179389  _ 

Total .  282,738  69,701  297,590  54,954 

Star-Telegrom-e 

ROP  Local .  54,720  31,001  57,818  28,854 

Preprint  locol .  24,906  38,700  21,780  26,100 

ROP  Notionol .  8305  8,379 

Preprint  Notionol .  2,160  720 

Clossified .  120^934  _  120  972  _ 

Total .  210,925  69,701  209,669  54,954 

Star-Telegram-S 

ROP  locol .  52,197  52,049  50,611  46,489 

Preprint  locol .  37,614  10,122  37,622  11,922 

ROP  Notionol .  2,818  3,512 

Preprint  Notionol .  19,620  7,848 

Clossifitd. .  96.084  _  96  707  _ 

Total . .  208.333  62.171  196.300  58.411 

GRAND  TOTAL .  701,996  201,573  703,559  168,319 

ORIINSRURO,  RA. 

TribuneReview-m 

ROP  local  27,378  27,285 

Preprint  local .  26,089  33,369 

ROP  Notional . 2353  2,896 

Clossifitd. .  23.887  23  957 

Total .  79,907  87,807 

Tribune-Review-S 

ROP  locol .  37,138  39,282 

Pieprint  local... .  25304  776  25,155 

ROP  Notional .  1,081  848 

Pieprint  Notionol .  4,678  129 

Classified .  17377  13653 

Total .  86.078  ZZ4  79.067 

GRAND  TOTAl .  165,985  1,552  166374 

HOUSTON,  TlX. 

Chronicle-a/d 

ROP  locol .  16,534  13,890 

Pieprint  Local .  156  81 

ROP  Notional .  17,478  16,985 

Pieprint  Notional .  9,404  9,015 

Clossified .  286.713  346.934  _ 

GRAND  TOTAL -  320,725  9,560  377310  9,096 
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INDUNANOIM,  IND. 


ROPLocol . 

....  79,160 

2,070 

80,584 

Proprim  Local . 

3,268 

ROP  Nmnnol... . 

5888 

7801 

Preprint  Notionol . 

625 

Ckaslfiod 

66876 

59887 

Total . 

151,424 

5,963 

147,972 

News-e 

ROPLocol . 

....  48,426 

2,070 

44856 

Proprim  Locol . 

3868 

ROP  NoHonol . . 

5871 

6,968 

Preprint  Notionol....^.. 

625 

CloooMod.... 

A5U1 

58.881 

Total _ 

119,248 

5,963 

110,725 

Slor-S 

ROPLocol.. . 

...  37,702 

40,910 

Proprim  Locol . 

1865 

10,782 

3867 

ROP  Notionol . 

3,661 

3,964 

Pnprint  Notional . 

2,936 

2863 

Clossifiod  . 

45861 

40875 

Totol . 

90.925 

_UUS2 

91899 

GRAND  TOTAL . 

361,597 

22,706 

350,096 

KITCMINIR-WAnRlOO, 

.  om. 

Rocord-o 

flop  Locol 

78,695 

84,755 

Proprim  Local . 

...  17,895 

18,039 

ROP  Notional . 

9,789 

8,984 

Proprim  Notionol . 

446 

686 

Clossified . 

...  6.182 

_ Lfili 

Grond  Total . 

...  113,007 

118879 

UNCOIN,  NIS. 

Joumol-Star-moS 

ROPLocol . 

...  52835 

59,792 

Proprim  Locol . 

...  47818 

40,582 

ROP  Notkmat . 

3,061 

3,696 

Preprint  Notionol . 

9,752 

8,974 

Chmifiod 

...  38.193 

_ 

GRAND  TOTAL . 

...  150,879 

146879 

JounnI-in 

ROPLocol . 

Pnixint  Locol.. . . 

HOP  National . 

Pnprint  Notional . 

Ckmifnd 
Tolol . 

Timn-e 

ROPLocol . 

Proprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Ckssifiid 
Total . 


lOUISVIUI,  KY. 

66,752  22,584  63,910  19,087 

12,797  8,810 

3,634  24  2,937  6 

834  1,431 

26.022  _  33J23  _ 

96,406  36,239  100,170  29,334 


54,099  481  51,970  740 

59,973  67,842 

2,916  6  2,826 

7,979  7,043 

24.981  _  23.013  _ 

81,996  68,439  77,809  75,625 


1965  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

•AONniAl,  QUf .  R 

Lt  Oevoir-m*  P 

ROPLocol - 242,710  304,077  C 

ROP  Notionol . . .  182,549  182,033 

Ckmified .  35.089  15523 

GRAND  TOTAL .  460.348  501.633 

R 

Goielte-m*  p 

ROPLocol -  1,070,809  1,177,071  R 

Ptoprim  Locol.... .  859 J96  692,508  P 

ROP  Notionol .  367,181  363,402  C 

Ptoprim  Notionol .  40,258  45,225  T 

Clossifiod .  581.375  513  175 

GRAND  TOTAL .  2.919,019  2,79131 

R 

NASHUA,  N.II.  P 

Joumol-m  R 

ROPLocol .  42,796  4535  P 

ROP  Notionol _  5,731  2,938  C 

CkBSiliod .  39.248  35  298  T 

GRAND  TOTAL .  87,775  84,781 

NASNVILLl,  HNN.  ^ 

Totmossoon-m  8 

ROPLocol .  60,129  55,787  ^ 

Proprim  Locol .  15,935  15,146  T 

ROP  Notionol  5,097  3,456 

Proprim  Notionol .  1,074  814 

Clossifiod  30.494  26  647 

Tolol...  112,749  101,850 

R 

8annor-o  P 

ROPLocol . 60,217  54,749  R 

Proprim  Locol -  15,935  15,146  P 

ROPNmkmol .  5,219  3,316  C 

Proprim  Notionol .  1,074  814 

Clossifiod. .  3033  26.152 

Tolol.... .  112,728  100,177 

Termessoon-S  F 

ROPLocol .  44,418  42J65  F 

Proprim  Local .  30,273  3036  F 

ROP  Nmnnol  2,100  2,158  F 

Preprint  Notionol .  7,522  6,431  C 

Clossifiod  25.055  21896 

Tolol...  109.768  103.768  F 

GRAND  TOTAL .  33535  305,175 

NIW  IKUNSWICK,  NJ. 

HomoNows-o/d  F 

ROPLocol. .  30,458  32,758  F 

Proprim  Local..... .  1230  13,714  F 

ROP  Notional _  4,106  3,195  F 

Proprim  Notional .  176  88  ^ 

Clossifiod .  30.469  25  694 

Tolol .  88,808  83856 

Home  News-S 

ROPLocol .  21,975  22822  F 

Proprim  Local -  32,040  34,056  F 

ROP  Notional.... .  871  993  ^ 

Preprint  Notional .  214  T 

Clossifiod .  19.431  17143 

Towt .  TfXi  79836 

GRAND  TOTAL .  169,110  163,192  F 


1965  1964 

FULL  RUNPART  RUN  FULL  RUN  PART  RUN 


ROPLocol . 

62,556 

35884 

58,412 

32,664 

Preprint  Locol . 

12,797 

8810 

ROP  Notional 

3,466 

2,850 

Preprint  Notionol . 

834 

1,431 

Classified 

27.881 

im 

32846 

_ im 

Total . 

93.905 

52841 

93808 

_ 4tQa 

GRAND  TOTAL . 

.  272809 

156,919 

271,787 

151,030 

MIMMUS,  nNN. 

Commerciol  Appeol-m 

ROP  Local . 

58,170 

46,827 

57,306 

41,953 

Proprim  local 

16,003 

23,685 

15,870 

30802 

ROP  Nationol . 

5,005 

1,785 

4,702 

2,711 

Preprint  Notionol . 

1880 

232 

690 

45A33 

46.248 

3.690 

Tolol . 

126,181 

72,529 

124816 

78,656 

Commerciol  Appeol-S 

ROP  Local . 

33,244 

35876 

Preprint  Locol . 

34,024 

10,030 

28,080 

14,2X 

ROP  Notionai . 

4,497 

4,114 

Preprint  Notionai . 

8,828 

9,403 

358 

Clossifiod 

33882 

30.609 

Totol . 

ML??} 

10.030 

107.482 

14.588 

Doily  Pross-m 

ROPLocol . 

•Proprim  Local . 

ROP  Notionol . 

Proprim  Notional . 

Cloaifiod_ 

Tolol... 

Times-Horold-o 

ROPLocol . 

Proprim  Local . 

ROP  Notional . 

Proprim  Notional . 

Clonified . 

Total . 

Doily  Press-S 

ROP  Locol . 

Proprim  Local . 

ROP  Nmnnol _ 

Proprim  Nmnnol . 

CloUifiod 

Tmol.... 

GRAND  TOTAL.. 


ROP  Nmnnol.. . 

4876 

5850 

72 

Proprim  Notionol . 

1,736 

976 

Cloaified . . . 

4871 

_ iLU2 

_ 18}? 

Totol™ . 

118817 

7857 

112814 

8,900 

Ledger-Stor-e 

ROPLocol . 

40899 

29864 

45851 

29863 

Proprim  Local . 

8820 

806 

5879 

395 

ROP  Notional _ 

4,736 

129 

5822 

706 

Preprint  Notionoi . 

1,492 

732 

Clossifiod . 

63.166 

_3L21} 

_ }&}?} 

_ ma 

Totol . 

118815 

61.416 

115859 

49,906 

Pilol/lodgor-Slor-S 

ROPLocol . 

39891 

25865 

43856 

25,401 

Ptoprim  Local _ 

16898 

1,092 

14865 

1,176 

ROP  Nationol _ 

1879 

65 

1817 

351 

Proprim  Notional . 

11852 

9862 

Classified . 

30.938 

5.432 

_ 2B,S1} 

_ Lite 

Toflol . 

100,158 

32.454 

98837 

32888 

Pilot/Ledgor-Stor-sm 

ROPLocol . 

9822 

12,796 

ROPNmnnal _ 

213 

861 

ClossIfM _ 

19876 

19800 

Told . 

29.111 

33257 

GRAND  TOTAL . 

366.001 

101827 

359867 

91896 

NOtm  lAY,  Ota. 

Nugget-m 

ROPLocol . 

33,772 

36.784 

Preprint  iocpH^ . 

23.136 

27846 

32814 

23854 

ROP  Notiond _ 

8814 

6,458 

Preprint  Notiond . 

960 

1.764 

2,745 

392 

Classified . 

21.111 

21  038 

GRAND  TOTAL . 

87813 

29,410 

99839 

24.046 

OOMN, 

r  UTAH. 

Stondord-Ewminer-eS 

ROPLocol . 

61843 

59,147 

Proprim  Locol _ 

62,102 

62816 

ROP  Notiond . 

7,4416 

7801 

Preprim  Notionol . 

7,124 

158 

Clossifiod . 

42892 

GRAND  TOTAL _ 

184,735 

173814 

NOTF:  Family  Weekly  Supplomom  nm  includod — 4802  inches. 


OTTAWA,  Ota. 

It  Droit-e* 

ROP  Local . 

.  854870 

977837 

Proprim  Local _ 

_  639884 

744800 

ROP  Notionol . 

.  199890 

201843 

Preprint  Notiond.... 

.  11880 

16800 

Clossified . 

.  666.566 

567.906 

GRAND  TOTAL... 

-  2860,710 

2,490886 

PAUH  SMINOS,  CAUS. 


NIWPOAT  NIWS,  VA. 

.  46,742  49,704 

.  17,068  10866  7,003  7,698 

3,411  3,475 

1,097  229  695 

V.7?8 _ _ 

116,136  10,595  101,738  7,696 


ROPLocol . 

49,131 

48840 

ROPNmnnal _ 

4869 

3,970 

Clossilied..™ . 

27.764 

_ 

Told . 

81,464 

81,174 

Doily  News>e 

ROPLocol . 

21,742 

20853 

ROP  Nmnnol _ 

2831 

2807 

ClassiTied _ 

5.067 

_ 

Told . 

29860 

_ 2Z8Q3 

GRAND  TOTAL _ 

110,824 

PHOINIX,  AAIZ. 

108877 

Repudic-m 

ROPLocol . 

125,903 

4,148 

130833 

Preprint  Loed . .  ... 

54801 

5,970 

34.905 

ROP  Notiond . 

12J41 

11846 

Preprint  Notiond . 

2,196 

Z179 

36822  45879 

17,472  10820  1,975 

3,401  3885 

1,097  576 

35.443  _  29.330 

93,365  10820  80,445 


41,789  44810 

13,920  23,954  14,784  17,766 

695  1,748 

8,640  7,968 

)7.9Pt _ Llia  _ 

82830  23.954  83.269  17  766 

292,601  44,869  265,452  32,796 


GRAND  TOTAL .  238,156  82,559  232898 


NOAPOUCVA. 

Virpinion  Pilm-m 

ROPLocol .  44,901  2,786 

Preprint  LkoI .  9,350 


Clossifiod .  138.700  2.193  125562 

Tolol .  333,141  12811  304827 

Gozotteo 

ROPLocol .  116817  4,032  122879 

Proprim  local _  54801  5,970  34,905 

ROP  Nmnnol .  7,015  7817 

Proprim  Notional .  11820  10836 

Ooosifiod .  138806  2865  124.969 

Toool .  322840  12867  295888 

RopuUic-S 

ROPLocol . 68,900  70843 

Proprim  Local... _  37,763  32,446 

ROP  Nmnnol .  6832  5827 

Proprim  Notional .  9,132  8,970 

Classified .  77888  72845 

Tmol .  199.775  190.731 

GRAND  TOTAL _  855,456  24878  790846 

(Continued  on  page  38) 
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S«ptmnb«r  19tS/19S4 
AOViRTISINO  DATA 
SURRLIiD  BY  PUBLISHER 


1965 

FULL  RUN  PART  RUN 


1984 

FULL  RUN  PART  RUN 


1965 

FULL  RUN  PART  RUN 


1984 

FULL  RUN  PART  RUN 


(Continued  from  page  37) 

1965 

1984 

aiLL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

POtTLAND,  Ml. 

Press  HerokFtn 

ROPLocol . 

29,727 

28,647 

Preprint  Locol ................ 

16,459 

15,443 

ROP  Notionol _ 

3,016 

2,621 

Preprint  Notionol . 

580 

455 

20.865 

17.714 

ToNl . 

70,647 

64,880 

Evening  Express-e 

ROPLocol _  _ 

27,280 

26,072 

Preprim  Local.... . 

16,407 

15478 

ROP  Notionol 

2,995 

2,567 

Preprint  Notionol . 

580 

455 

Classified 

19.806 

16487 

Totol... 

67,068 

60,759 

Telegrom-S 

ROPLocol _ 

19,417 

18,664 

Preprint  Local . 

18,925 

17,754 

ROP  Notionol.. . 

1,039 

665 

Preprint  Notionol . 

2,163 

2,622 

Clossified. . 

17.458 

14.882 

Totol . 

59.002 

54.587 

GRAND  TOTAL _ 

196,717 

180426 

PMTLAND,  0*1. 

Oregonion-mS 

ROPLocol . 

98,118  8,218 

99,942 

5,576 

Preprint  Locol . . 

86,566 

75,502 

ROP  Notional . 

15,688  814 

15,141 

497 

Preprint  Notional . 

10,601 

8,802 

120.417 

1229^.'? 

GRAND  TOTAL . 

331,390  9,032 

322451 

6,073 

PROVIDINCI.  R.!. 

Joumol-m 

ROPLocol . 

46,002  20,370 

46,983 

24,096 

Preprim  Locol . 

13,712  8,065 

18,363 

9,311 

ROP  NoHonol . 

6,890 

6,509 

Preprint  Notionol . 

1,630  85 

1,733 

43.X1  2.067 

35.350 

144 

Totol . 

111,535  30,587 

108,938 

33,551 

Bulletin-e 

ROPLocol . 

42,812  20,370 

41,837 

24,096 

Preprint  Locol........... _ 

15,036  29,291 

19,403 

26,537 

ROP  Notionol . 

6,520 

6,113 

Preprint  Notionol . . 

1,630  733 

2,687 

794 

29  572  2  067 

25.858 

144 

Totol . . . 

95,570  52,461 

95,898 

51571 

Joumol-S 

ROPLocol . 

40,600 

42,983 

Preprim  Locol.. . 

55,387  45,850 

47,130 

27471 

ROP  National . 

5,206 

4,235 

Preprint  Notionol . 

9,649 

8,520 

Clossilied 

18.713 

18.007 

129.555  48  850 

120.875 

27.371 

GRAND  TOTAL _ 

336,660  128,898 

325,711 

112,493 

RIADINOp  RINN. 

Eagle/Times.e 

ROPLocol . 

40,334 

37,349 

Preprint  Locol . 

18,060 

21,715 

ROPNmionol _ 

4,181 

5,035 

Clontlied. . . 

27.894 

24.890 

Totol . . . 

90,469 

88,989 

Eogle-S 

ROPLocol . 

40,448 

35,082 

Preprim  Local . 

12,310  14,673 

14,890 

5,805 

ROP  National . 

3,141 

1,669 

Preprint  Notionol . 

10,530 

10,000 

Clouified 

14.252 

12.119 

Totol.. _ 

54,384  14.673 

55573 

_ laifi 

GRAND  TOTAL _ 

180,050  14,673 

162,749 

5,805 

RIPlOp  NtV. 

Gazette- Joumol-mS 

ROPLocol . 

66,822 

70430 

Preprint  locol.. . 

99,860 

75,152 

ROPNmional . 

3452 

5,279 

Preprint  Notionol........... 

8,931 

6,808 

77A54 

GRAND  TOTAL . 

268,519 

235423 

^Indicates  newspapers  reporting  figures  in 

lines 

Times-Di$potch-m 

ROPLocol . 

Preprint  Loco) . 

ROP  National _ 

Preprint  Notionol . 

Classified . 

RKHRAOND.VA. 

47,336  252 

17,892  5,298 

5,107 

654  39 

..  31.349 

49,184 

12,786 

5,427 

974 

28.004 

252 

4,154 

Totol . 

..  102,338 

5,589 

96,375 

4,406 

News  Leoder-e 

ROP  Locol . 

33,462 

252 

36537 

252 

Prepnni  Local . 

15,002 

5,783 

8,198 

4,389 

ROP  Notional . 

5,126 

5,499 

Preprint  Notionol . 

654 

359 

97/ 

.  29.652 

25.563 

Total 

83,896 

6,394 

76,871 

4,641 

Times  Dispotch-S 

ROPLocol . 

46,697 

4,413 

46,533 

2,693 

Preprim  Locol . . 

30,944 

12,485 

30597 

4,400 

ROP  Notionol . 

1476 

1,693 

Preprint  Notionol . 

7,835 

4,661 

2A.587 

252 

24098 

Totol . 

113.439 

17.150 

107.682  . 

_zja 

GRAND  TOTAL . 

..  299,673 

29,133 

280,928 

24,578 

NOT{:  Comics  advertising  excluded. 

RIVIRSIDI,  CALIF. 

Press-£nterprise-mS 


ROPLocol .  76,147  13,019  64,605  12,735 

Preprint  Locol .  100,040  78,942 

ROP  Notional .  7,764  9,034 

Preprint  Notionol .  15,093  12,328 

Clossified .  71.385  _ liQ  63.492  _ 1^4 

GRAND  TOTAL .  270,429  13,179  228,401  12,901 


Times-S 


ROPLocol . 

.  52,806 

27,421 

55,423 

36,782 

Preprint  Local . 

29,330 

12,888 

20,972 

10,014 

ROPNmional 

2,426 

997 

2,550 

178 

Preprint  Notionol . 

8,908 

434 

8,014 

.  27.152 

13.005 

24.966 

9505 

120A22 

54  745 

1 11  925 

56.479 

GRAND  TOTAL . 

.  434,563 

212,365 

411,560 

191,687 

SAN  HRNAAOINO, CALIF. 


Sun^mS 

ROPLocol .  65,719  57,944 

Preprint  Locol .  56,634  45,678 

ROP  Notionol .  7,095  7,386 

Preprint  Notional .  9,829  7,002 

Classified. .  40.928  36.177 

GRAND  TOTAL .  180J05  154,187 


SANTA  BARBAIIA,  CALIF. 


News-Pres$.e 


ROPLocol . 

...  49,239 

293 

44,847 

364 

Preprim  Local . 

....  13,463 

4,624 

11,369 

6,787 

ROP  Notionol 

5,658 

4,741 

Preprint  Notionol . 

1,056 

513 

42.226 

43.712 

Total . 

111,642 

4,917 

105,182 

7,151 

News-Press-S 

ROPLocol . 

23,356 

259 

23,760 

594 

Preprim  Local 

8,274 

1,728 

9,519 

4,294 

ROP  Notionol 

1,301 

1,271 

Preprint  Notional . 

8,299 

5,323 

Clouified . 

20.386 

18  400 

61.616 

1.987 

58  273 

4  888 

GRAND  TOTAL . 

.  173,258 

6,904 

163,455 

12,039 

ROCHISnR,N.Y. 

Democrat  &  Chronicle-m 


ROPLocol . 

Preprint  Local . 

ROP  Notional . 

...  43,739 

4,947 

3,643 

48,380 

5,012 

5,398 

1,038 

1,038 

39.230 

99,058 

.  41.899 

Totol . 

...  91,623 

3,643 

SCOTTSBLUFF,  NIB. 

Stor-HeraW^i/dS 


ROPLocol . 

....  27,711 

25,744 

Preprint  Locol 

13,638 

16,411 

6,264 

16,939 

ROP  Notionol 

2,555 

1,677 

Preprint  Notionol . 

98 

88 

Classified . 

9.147 

9765 

GRAND  TOTAL . 

....  53,149 

16,411 

45,538 

16,939 

Times-Union-e 

ROP  local . 

Preprint  Locol . 

35,520 

4,777 

1,038 

5,801 

39,923 

5,012 

5,187 

1,038 

8,999 

Preprint  Notionol . 

28.974 

70,309 

_ 

78,148 

Totol . 

5,801 

8,999 

Demoerm  &  Chronicle-S 
ROP  Local . 

23,727 

26,208 

Preprint  Locol . 

15,325 

19,926 

16,835 

12,182 

ROP  Notionol . 

2,458 

2,995 

Preprint  Notionol . 

8,503 

4,959 

44 

25.272 

75.285 

31.404 

Total . 

19.926 

_ ZiiSl 

_ um 

GRAND  TOTAL . 

237,217 

29,370 

249,607 

25,687 

ROPLocol . 

Preprim  Locol 
ROPNmional 

Preprim  Nmionol . 

66,030 

17,728 

64.402 

148,160 

49,429 

607 

71,289 

17,591 

_ is,3sa 

157,238 

Totol . 

50,036 

Post  Intelligencer-m 

ROPLocol . 

28,717 

26,682 

Preprint  Locol . 

24,957 

ROP  Notionol . . 

15,645 

15,103 

Classified . 

.  38.801 

83,163 

78,484 

Totol . 

24,957 

ST.  LOUIS,  RAO. 

Post-Dispotch-m 

ROP  Locol . 

...  43,584 

29,404 

42,333 

Preprint  Locol . 

...  13,853 

20,679 

ROP  Notional . 

5,960 

254 

4,846 

Preprint  Notionol . 

657 

...  49.962 

41.573 

Total . 

...  113,359 

29,658 

110,088 

Times/Post  Intelllgencer-S 


ROPLocol . 

....  31,049 

25,444 

Preprint  Local . 

....  22,217 

6,490 

21,583 

ROP  Notionol 

6,079 

6,742 

Preprint  Notionol . 

41  496 

9,742 

_ 

106.279 

Total . 

110.583 

5.490 

GRAND  TOTAL . 

....  341,906 

81,483 

242,001 

Post-Dispotch-S 


ROP  Locol . 

....  51,466* 

51,468* 

Preprint  local . 

....  45,161 

44,193 

ROP  Notional . 

....  5,199* 

4,687 

Preprint  Notional . 

....  10,721 

9,878 

....  42,097 

35.518 

Total . 

....  154.644* 

144.744* 

GRAND  TOTAL . 

....  268,003  29,658 

254,832 

NOTE:  ROP  Local  includes  Rato,  Comics  &  TV  Mag. 


StMIVIFORT,  LA. 

Times-mS 


ROPLocol . 

....  68,997 

69,527 

Preprint  Local 

36,751 

18,711 

32.580 

ROP  Notional 

4J77 

4,344 

Preprint  Notionol . 

8,616 

5,892 

55.162 

.53  530 

Total . 

....  173,903 

18,711 

165,873 

Joumal-e 

ST.  FniRSBUSO,  FLA. 

ROP  Local . 

...  26,509 

22,086 

Tintes-m 

Preprint  Locol 

15,244 

6,304  13,944 

ROP  Local . 

3,136 

2,843 

Preprint  Locol ......... 

.  26!901 

1 8^095 

2<100 

9690 

Preprint  Notionol . 

869 

1,634 

360 

Clossified . 

40.222 

38  739 

Preprint  Notionol . 

1,000 

808 

85  980 

6.304  792464 

.  75.433 

55.068 

70  379 

43.540 

25,015  245,119 

Totol . 

.  190,137 

157,620 

179,956 

135,208 

Independent-e 

ROP  Locol . 

.  40,000 

Spokesmon-Review-m 

SPOKANI 

,  WASH. 

5,875 

ROPLocol . 

...  32,218 

29,245 

6,976 

Preprint  Locol 

...  10,554 

7,631 

1,000 

800 

ROP  Notional 

6,062 

6,061 

Ckissifiid. . 

.  69.873 

71.132 

Preprint  Notionol . 

210 

474 

Totol . . . . 

.  123,804 

119,679 

Total . 

...  88,995 

76,793 

30,648 

164 


30,812 


5,600 


5,600 


9,940 

9,685 


46,352 


19,120 

19,120 

5,737 

5.737: 

24,857 
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1965  1984 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1965  1964 

Full  RUN  PART  RUN  FUU  RUN  PART  RUN 


1965  1964 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


Chroniclt-* 

ROPloeol . 

Prtprim  locol . 

ROP  Nationol . 

Pnprint  Notionol  .. 
ClouKiad 
Totol . 


SpoRtynon-Rtviiw-S 

ROPloeol . 

Proprint  Locol . 

ROP  Notionol . 

Pnprint  Notionol . 

ClossiFitd 
Totol . 

GRAND  TOTAL . 


Tribune-m 

ROPloeol.... . 

Pnprint  locol . 

ROP  Notionol . 

Preprint  Notionol.. 
Classified 
Totol . 

Tribune-S 

ROPloeol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 
Classified 


Told..... . 

GRAND  TOTAl. 


6lode-e 

ROPloeol . 

Preprint  local . 

ROP  Notionol . . 

Pnprint  Notional.. 
Clouified  . 

Totol . 


8,457 

6,790 

5.896 

6,190 

235 

474 

39.539 

85,572 

32.986 

19,705 

20,203 

5,533 

7,372 

1,395 

2,064 

2.388 

1.874 

22388 

_ 2&.S2D 

51.309 

_ S2Jfi2 

225,876 

202,502 

TAMPA«  fUL 

81,095 

36,497 

8U12 

26.650 

27,135 

23,490 

8.320 

115 

7,571 

1.350 

810 

689 

49.636 

Ji.322 

_ 52.D2D 

166.051 

84,079 

162,693 

42.826 

42,165 

31.860 

33,750 

4,069 

3,276 

10,530 

5,909 

35.967 

38.024 

125352 

291,303 

84,079 

285,817 

TOIIDO 

,  OHIO 

52,971 

51,175 

19,866 

16,632 

3.184 

3,275 

2,310 

1,056 

21A85 

_ 21J^ 

eiode-S 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional... 
Clossified 
Total . 

GRAND  TOTAl.. 


Sun-m* 

ROP  local . 

Preprint  locol . 

ROP  Notional . 

Pnprint  Notional... 

Clossified . 

GRAND  TOTAl .. 


TORONTO,  ONT. 


TORRANCI,CAllF. 


Doily  BrMze-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional 

Preprint  Notionol . 

....  64,140 

....  57,960 

7,434 
....  15,072 

83  631 

GRAND  TOTAl . 

World-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 

Preprint  Notionol . 

....  228,237 

TUISA.  OKIA. 

....  57,194  4377 

6,515  4.017 

3,733  128 

340 

....  39.239 

Totol . 

....  107,021 

8,422 

Tribune-e 

ROP  local . 

....  57,578 

4,277 

Preprint  Local . 

6,515 

4,017 

ROP  Notional . 

3,733 

128 

Preprint  Notional . 

340 

....  39.037 

Totol . 

107,203 

8,422 

Worlds 

ROPloeol . 

.  35,159 

Preprint  Locol . 

....  11,564 

ROP  Notionoi . 

4,313 

Preprint  Notionol . 

3,508 

Clossified 

28.044 

83588 

GRAND  TOTAl . 

....  296,812 

16,844 

WIST  SAIM  MACH, 

ruu 

Preprint  Locol . 

7320 

55370 

11334 

43,562 

Post-m 

ROP  Nationol . 

2.458 

2322 

ROPloeol . 

.  89,076 

29,784 

88,670 

23339 

Preprint  Notionol _ _ 

3,696 

9.448 

4,998 

6,992 

Preprint  locol 

.  22,535 

32,607 

Classified . 

15973 

ROP  Nationol . 

5,592 

136 

5398 

381 

Total . 

51,882 

64,718 

54352 

50,554 

Preprint  Notionol.^. 

1,028 

685 

Cknufiod . 

.  71365 

_ 2Zfi 

_ Lai3 

Ttlegrom-S 

Totol . 

.  189,496 

X,890 

191,472 

26,034 

Pnprint  locol . . . 

4320 

21346 

5318 

17,116 

Times-e 

ROP  Nottonol . 

3,425 

3.986 

ROP  locol . 

.  72,997 

1,411 

68.759 

1339 

Preprint  Notional . 

1,262 

736 

Prtpnnt  local . 

.  24,615 

36,697 

Clouified 

_ 

ROP  Notional . 

Pnprint  Notionol. 

Clouified . 

Totol.. 


5.632  5.532 

1.026  665 

_ 122  41.350 

152.354  1.603  153.023 


ROP  local . 

.  17,205 

19,948 

ROP  Notionol . 

73 

46 

Clouified 

13.167 

_ !i525 

Totol . 

.  ..  30.445 

_ 31482 

GRAND  TOTAL.. 

.  92,587 

86,918 

WINDSOtp  ONT. 

Stor-e 

ROPloeol . 

.  78,578 

69,483 

Preprint  Local . 

.  71,636 

72,757 

ROP  Notional . 

. .  17,808 

17,835 

Preprint  Notional... 

.  2,345 

4,489 

Classified . 

.  23.128 

_ 3LSlfl 

GRAND  TOTAL.. 

.  193,495 

196,074 

WINSTON-SALIM,  N.C. 

Joumol-m 

ROPloeol . 

.  50,916 

6,858 

47,178 

5,959 

Preprint  Locol . 

2,737 

22,526 

5,030 

21,331 

ROP  Notional . 

.  4,754 

4,846 

Preprint  Nationol... 

.  1,232 

1,072 

.  36948 

29.023 

Total . 

.  96,587 

29,384 

87,149 

27,290 

Joumol-S 

ROPloeol . 

.  25,543 

28.028 

Preprint  locol _ 

6,537 

23,432 

9317 

15,338 

ROP  Notional . 

1312 

1,112 

Preprint  Notional... 

.  9,349 

7,893 

.  13.464 

10.473 

Total . 

.  56.205 

23.432 

_ 

_ li3a 

GRAND  TOTAL .. 

.  152,792 

52,816 

143,872 

42,628 

NOTE:  Comics  odvertising  excluded. 

WOftCiSTIRp  MASS. 

Telegrom-m 

ROP  locol . 

.  24,369 

23,850 

Preprint  local . 

4,820 

18,894 

5318 

17,074 

ROP  Notional . 

3,762 

3,671 

Preprint  Nationol... 

1,174 

736 

21.682 

18.079 

Totol.. 

55,807 

18,894 

51,654 

17,074 

Gozette-e 

ROP  lo  ol . 

.  22,535 

22,659 

Total 

GRAND  TOTAl  .. 


JlLHi  22.806  _ 17.116 

158.233  106.420  154.747  84.744 


Post-S 

ROPloeol .  60.493  13.536  60.329  10.501 

Pnprint  locol . .> .  42.270  37.390 

ROP  Nationol .  3.396  105  3.398  16 

Preprint  Notional . .  8.866  7.584 

Classified .  27.905  _ 522  25.779  _ QJ 

Totol .  142.930  14.213  134.460  11.250 

GRAND  TOTAl _  484.780  46.706  478.975  39.537 

WILMINOTON,  MU 

News-Joumol-nie 

ROPloeol .  59.043  53,871 

Preprint  locol .  53.810  41,470 

ROP  Notional  4.894  3.770 

Preprint  Notional .  1,446  542 

Classified .  58.703  47.852 

Totol . ,...  177,893  147,505 

News  Joumol-S 

ROP  local .  38,188  27,455 

Preprint  locol .  101,920  76.440 

ROP  Notional  2.769  1.284 

Preprint  Notional .  9,000  7,789 

Classified  20.500  13316 

Total..  172377  126.284 

GRAND  TOTAl .  350373  273,789 

WIIMINOTON,  N.C. 

Stor-m 

ROPloeol . .  30,407  26,833 

ROP  Nationol .  2,369  2,079 

Clossified .  29.366  25.517 

Totol .  62,142  54,429 


Dallas  Morning 
News  turns  100 

The  Dallas  Morning  News  cele¬ 
brated  its  100th  birthday  on  October 
1.. 

To  recognize  the  event,  an  official 
Texas  historical  marker,  recognizing 
the  News  as  “an  important  part  of  the 
heritage  of  the  city  and  state,”  was 
presented  to  publisher  John  A.  Rector 
Jr.  by  the  Dallas  County  Historial 
Conunission. 

The  marker  was  placed  in  the  north¬ 
west  comer  of  the  Morning  News 
Building’s  grounds. 


Atlanta  dallies  start 
marketing  quarterly 

The  Atlanta  Journal-Constitution 
recently  created  a  quarteriy  market¬ 
ing  newsletter.  Target  Atlanta,  to 
help  businesses  sell  more  effectively 
in  the  market. 

The  newsletter  provide  data  to  the 
newspapers’  advertisers  and  repre¬ 
sentative  firms,  as  well  as  advertising 
agencies  and  members  of  related  pro¬ 
fessional  organizations. 

Fla.  dallies  sponsor 
publicity  seminars 

The  Fort  Lauderdale  NewsISun 
Sentinel  has  launched  a  series  of  semi¬ 
nars  to  help  readers  and  community 
groups  do  a  better  job  of  publicizing 
their  activities. 

The  seminars  teach  the  structure  of 
the  newspaper,  how  to  write  news  re¬ 
leases  that  get  attention  and  how  to 
plan  events  that  maximize  photo 
coverage. 

Participants  also  received  a 
brochure  titled  “Getting  your  news  in 
the  News/Sun  Sentinel.” 

Nearly  300  people  attended  the  first 
four  seminars,  and  the  newspaper 
scheduled  a  fifth  for  November  be¬ 
cause  of  the  demand. 
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Once  not  enough  for  two  newspapers 

The  Cleveland  Plain  Dealer  and  San  Antonio  Express-News 
offer  separate  color  comics  sections  twice  each  week 


By  David  Astor 

Separate  color  comics  sections  tra¬ 
ditionally  appear  once  a  week — in 
Sunday  newspapers.  But  at  least  two 
papers  offer  the  funnies  in  this  format 
twice  a  week. 

Both  the  Cleveland  Plain  Dealer 
and  San  Antonio  Express-News  run 
separate  color  comics  sections  on 
Sundays  and  Wednesdays.  Since 
each  paper  also  carries  regular  daily 
strips  and  panels  on  Wednesdays, 
their  readers  are  getting  eight  sets  of 
comics  a  week. 

The  Plain  Dealer  started  its  four-to- 
six-page  “Comics  &  Competition” 
section  back  in  1980  as  a  way  of  ensur¬ 
ing  delivery  of  preprints.  Advertising 
director  Alan  Dant  noted  that  some  of 
the  paper’s  carriers  were  not  inserting 
the  preprints  before  making  their 
rounds  to  subscriber  homes.  The 
problem  was  solved  by  wrapping  the 
preprints  in  the  new  comics  section. 

Features  editor  Tom  Feran  noted 
that  “Comics  &  Competition”  goes 
exclusively  to  Plain  Dealer  subscrib¬ 
ers,  who  comprise  over  80%  of  the 
paper’s  464,000  daily  circulation. 
Those  people  buying  the  paper  at 
newsstands  do  not  get  the  section. 

Subscribers  who  received  the 
broadsheet  section  October  23  saw 
“Mother  Goose  and  Grimm”  (by 
Mike  Peters  of  Tribune  Media  Ser¬ 
vices)  and  an  ad  on  the  front  page, 
various  features  from  “The  Mini 
Page”  (by  Betty  Debnam  of  Universal 
Press  Syndicate)  on  pages  two  and 
three,  and  three  more  comics  on  the 
back  page.  They  were  “Annie”  by 
Leonard  Starr  of  TMS,  “Fred  Bas¬ 
set”  by  Alex  Graham  of  News  Amer¬ 
ica  Syndicate,  and  “Drabble”  by 
Kevin  Fagan  of  United  Feature  Syndi¬ 
cate. 

These  strips  (dated  from  the  pre¬ 
vious  Sunday)  only  run  in  the 
Wednesday  section.  Different  car¬ 
toons  appear  in  the  Plain  Dealer’s  reg¬ 
ular  daily  funnies  pages  and  Sunday 
comics  section. 

Ads  running  in  “Comics  &  Com¬ 
petition,”  said  Dant,  are  usually  local 
and  are  often  placed  by  appliance  and 
soft-drink  companies  (Wednesday,  of 


Ifva  \  ilillOWtlN 
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Cleveland  Plain  Dealer  and  San  Antonio  Express-News  midweek  color  comic  sections 
from  lost  month. 


course,  is  Best  Food  Day  for  many 
newspapers).  On  October  23,  for  in¬ 
stance,  there  was  a  Pepsi  ad  on  the 
bottom  half  of  page  one  that  featured  a 
coupon  good  in  certain  Ohio  counties. 
Dant  said  a  lot  of  the  local  “Comics  & 
Competition”  linage  is  plus  business, 
not  ads  that  would  have  run  in  another 
part  of  the  paper. 

He  added  that  the  Plain  Dealer’s 
Sunday  comics  section  advertising  is 
basically  national,  and  is  handled  by 
Metro  (Comics  rather  than  in-house. 

The  Express-News  started  its 
Wednesday  “Comics  Plus’’  in 
September  1984.  The  paper  also 
wanted  a  wrap  for  its  inserts,  but — 
like  the  Plain  Dealer — ^found  the  sec¬ 
tion  offered  other  benefits  as  well. 

“It  gives  a  tremendous  boost  to 
readership  in  midweek,”  declared 
Rod  Moake,  assistant  advertising 
director  of  the  San  Antonio  paper. 
“And  we’ve  gotten  excellent  reaction 
from  our  advertisers.  Our  revenue 
projections  have  been  far  ex¬ 
ceeded  ....  It’s  a  money-maker.” 

Moake  reported  that  the  Express- 
News  has  gotten  about  300  inches  a 


week  of  advertising  that  it  would  not 
have  received  without  the  six-page 
broadsheet  section.  These  ads  have 
been  sold  by  the  paper’s  regular  sales 
•staff;  no  new  people  were  hired  for 
“Comics  Plus.”  As  is  the  case  with 
the  Plain  Dealer,  the  Wednesday 
comics  section  ads  are  basically  local 
and  the  Sunday  comics  section  ads 
national. 

One  “Comics  Plus”  section  last 
month  included  a  small  jewelry  ad  on 
the  top  right  and  an  office  furniture  ad 
on  the  bottom  third  of  page  one ;  a  light 
bulb  ad  on  the  bottom  of  page  two;  ads 
for  appliances,  tires,  mattresses,  and 
other  products  on  the  bottoms  of 
pages  three,  four,  and  five  (where  a 
“Wingo”  ad  also  appeared);  and  a 
full-page  home  furniture  ad  on  the 
back. 

Strips  running  in  “Comics  Plus” — 
which,  like  the  Sunday  Express- 
News  funnies,  is  printed  by  Greater 
Buffalo  Press — include  “Winthrop” 
by  Dick  Cavalli,  “Alley  Oop”  by 
Dave  Graue,  “Bugs  Bunny”  by  War¬ 
ner  Brothers,  “Snake  Tales”  by 
Allan  “Sols”  Salisbury,  “Mr.  Men 


40 


EDITOR  &  PUBLISHER  for  November  2, 1985 


and  Little  Miss”  by  Hargreaves  and 
Sellers,  “Arlo  and  Janis”  by  Jimmy 
Johnson,  “Eek  &  Meek”  by  Howie 
Schneider,  and  “Babyman”  by  Don 
Addis — all  distributed  by  Newspaper 


Enterprise  Association.  There  is  also 
“Luann”  by  Greg  Evans  of  News 
America  and  the  aforementioned 
“Drabble,”  as  well  as  parts  of  “The 
Mini  Page.” 


“Comics  Plus,”  reported  Moake, 
is  included  in  Express-News  papers 
sold  via  subscriptions  and  at  news¬ 
stands.  Daily  circulation  for  the  San 
Antonio  paper  is  about  170,000. 


Breathed  and  Peters  criticize  trends  in  comic  worid 

‘Premerchandising/  other  practices  decried  at  iniand  meeting 


By  Mark  Fitzgerald 

“Bloom  County”  creator  Berke 
Breathed  and  “Mother  Goose  and 
Grimm”  creator  Mike  Peters  deliv¬ 
ered  a  dispiriting  state  of  the  union 
address  on  comics  to  the  Inland  Daily 
Press  Association  October  21. 

According  to  the  two  cartoonists,  a 
variety  of  dangerous  trends — 
including  “premerchandising,”  the 
cynical  targeting  of  audiences,  and 
the  continuing  squeeze  on  space — are 
destroying  comics.  Worse,  the  two 
hold  out  little  hope  for  a  change. 

“It’s  not  a  very  good  time  for 
strips,”  said  Peters,  whose  comic  is 
distributed  by  Tribune  Media  Ser¬ 
vices.  “It’s  redly  not  a  very  good  time 
to  be  a  cartoonist.” 

Breathed,  who  is  with  the  Washing¬ 
ton  Post  Writers  Group,  described 
three  trends  that  he  said  are  J ‘pres¬ 
sures  on  the  comic  strips  today,  pres- 


Berke  Breathed.  (Photo  by  David  Astor.) 


sures  that  I  think  are  changing  comics 
for  the  worse.” 

First,  he  said,  is  premerchandis¬ 
ing — “this  odious  trend  of  creating  a 
comic  strip  for  merchandise”  (such  as 
stuffed  animals,  toys,  and  clothing). 
Breathed  stated,  “It’s  an  ass- 
backwards  way  of  doing  things.” 

He  contended  that  the  “Betty  Boop 


UPl,  Universal  will  offer  graphics 


A  package  of  graphics  compiled  by 
United  Press  International  and  dis¬ 
tributed  by  Universal  Press  Syndicate 
will  begin  November  12. 


Tilt  taUfMOfd  Owpao  r—fiM 


“TIGER’’  (The  International 
Graphics  Enterprise  Report)  has  been 
picked  up  by  over  40  newspapers  so 
far,  including  the  Detroit  Free  Press, 
San  Francisco  Chronicle,  Dallas 
Times  Herald,  Boston  Herald,  and 
San  Diego  Union. 

The  service  will  consist  of  three 
weekly  pages  of  camera-ready  offer¬ 
ings  from  UPI’s  nine-member 
graphics  department.  Some  of  the 
graphics  will  be  keyed  to  breaking 
news,  while  others  will  be  of  a  more 
timeless  nature.  Categories  covered 
will  include  science,  technology, 
business,  sports,  arts,  and  entertain¬ 
ment. 

There  will  also  be  a  monthly  bonus 
page  of  graphics  or  photos  on  a  speci¬ 
fic  topic.  A  prototype  bonus  page  fea¬ 
tured  severd  examples  of  the  work  of 
famed  nature  photographer  Ansel 
Adams. 

Some  of  the  “TIGER”  graphics — 
which  can  be  adapted  to  color — will 
be  the  same  as  those  carried  on  the 
regular  UPI  wire.  But  UPI  said  the 
weekly  service  will  offer  more 
graphics  and  better  reproduction. 


and  Felix”  comic  introduced  last  year 
was  an  example  of  a  strip  created 
simply  to  merchandise  its  characters. 

Tlie  danger  of  this  premerchandis¬ 
ing,  Breathed  continued,  is  that 
creativity  and  innovation  rank  a  dis¬ 
tant  second  to  blandness  and  pre¬ 
dictability. 

“There  never  would  have  been  a 
‘Li’l  Abner,’  there  never  would  have 
been  a  ‘Pogo’  (with  premerchandis¬ 
ing),”  declared  Breathed.  “They 
would  have  softened  ‘Pogo’  up  to 

merchandise  it  for  children . 

(The  creative  approach)  is  subverted 
by  merchandising.” 

Though  Breathed  himself  has  only 
one  character  merchandised — Opus 
the  penguin — he  said  he  has  felt  the 
same  pressures. 


(Continued  on  page  42) 


HELP  YOUR 
READERS 
MAKE  GOOD 
BABIES. 
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Fashion  magazine  editor  Pam  Satran 
advises  the  mamas  and  papas  of  the 
80s  with  her  weekly  "One^inute 
Parent."  Sharing  parenting  skills.  Tell¬ 
ing  them  how  to  give  their  babies  the 
g(^  things  in  life.  And  turning  the 
baby  boom  into  a  readership  boom. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  packages. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 


EDITOR  &  PUBLISHER  for  November  2,  1985 


41 


SYNDICATES - 


(Continued  from  page  41) 

“When  Opus  disappeared  in  a  story 
line  a  few  weeks  ago,  the  first  person 
on  the  phone  was  not  my  readers,  but 
my  one  merchandiser,”  Breathed 
said.  “They  wanted  to  know  when  I 
was  bringing  him  back  and  if  not  soon, 
they  wanted  it  soon.” 

He  added,  “Now  if  I  hear  that  with 
only  one  merchandiser,  imagine  what 
‘Garfield,’  which  has  over  2,500 
pieces  of  merchandise  out,  must  get.” 

It  is  a  trend  that  doubtless  will  con¬ 
tinue,  Breathed  added.  “I  don’t  see  it 
ending  because  the  money  is  there,” 
he  said. 

Another  pressure  on  comics  is  the 
increasing  specialization  of  strips. 
Breathed  stated.  “These  are  very  nar¬ 
rowly  defined  topics  that  narrowly 
define  the  audience  and  narrowly  de¬ 
fine  the  story  line,  stopping  the 
creativity  of  the  past,”  he  said. 

Mike  Peters  told  the  convention  of 
a  young  cartoonist  who  was  told  by 
his  syndicate  to  “look  at  Time  maga¬ 
zine  and  find  a  trend.”  The  artist  did 
indeed  find  a  trend  from  the  magazine 
and  the  resulting  strip  has  been  rel¬ 
atively  successful,  Peters  said. 

“The  problem  is  when  you  start  a 
strip  that  is  about  a  trend  and  not 
about  you,  then  after  a  year  or  so,  it 
gets  deadening,”  declared  the 
“Mother  Goose”  creator,  who  also 
does  editorial  cartoons  distributed  by 
United  Feature  Syndicate. 

Specialized  strips  also  don’t  last. 
Breathed  said.  “Look  at  ‘Splitsville’ 
(a  comic  about  a  divorced  couple),” 
he  stated.  “It  hit  real  hard,  had  a 
book,  and  now  it’s*faded.” 

Both  cartoonists  also  decried  the 
shrinking  of  comics,  which  Breathed 


Berke  Breathed's  Inland  speech  was  not  the  only  thing  that  put  him  in  the  news  last 
month.  The  above  'Bloom  County'  strip,  which  needs  to  be  read  in  a  mirror,  was 
originally  scheduled  for  release  in  September.  But  when  some  newspapers  expressed 
reservations  about  running  a  comic  with  backwards  lettering,  the  Washington  Post 
Writers  Group  rescheduled  it  for  October  20  and  gave  papers  the  option  of  running  an 
older  'Bloom'  strip  in  its  place.  At  least  eight  of  the  approximately  270  Sunday  'Bloom' 
subscribers  did  in  fact  carry  a  substitute  strip.  Breathed  has  frequently  experimented 
with  the  format  of  his  popular  comic. 

labeled  “sub-miniaturization.”  He 
said  comics  are  now  not  only  difficult 
for  some  people  to  read,  but  have  suf¬ 
fered  dramatically  in  visual  impact. 

“The  artistry  of  the  comic  pages  is 
disappearing  for  that  reason,” 

Breathed  declared.  “The  finest  artists 
in  the  land  used  to  be  attracted  to 
comics,  but  now  the  worst  artists  are 
drawing  comics.”  He  characterized 
them  as  “a  lot  of  mid-life  crisis  people 
who  were  computer  programmers, 
and  who  can’t  draw  but  have  a  few 
gags,  and  they  get  on  the  page.” 

There  are  many  solutions  to  the 
space  problem.  Breathed  said.  One, 
he  stated,  is  to  run  strips  bigger 
lengthwise.  Another  is  to  expand  the 
page  to  two  or  three  and  sell  ads  there 
at  a  premium. 


Barbara  Lippert  doing  a  weekly  advertising  column 


A  weekly  advertising  column  has 
been  introduced  by  King  Features 
Syndicate,  with  initial  clients  includ¬ 
ing  the  Baltimore  News-American, 
Dallas  Morning  News,  San  Francisco 
Examiner,  and  a  number  of  other 
papers. 

Syndicate  will  move 

The  headquarters  of  the  New  York 
Times  Syndication  Sales  Corporation 
will  move  from  200  Park  Avenue  to 
130  Fifth  Avenue,  New  York,  N.Y. 
1001 1  effective  November  4.  The  new 
phone  number  is  212-645-3000,  with 
the  toll-free  number  still  800-972- 
3550. 


“AdCritique”  is  by  Barbara  Lip- 
pert,  who  is  a  columnist  and  senior 
editor  for  Adweek  magazine,  contri¬ 
buting  editor  for  Saturday  Review, 
and  a  free-lance  humor  writer.  She 
also  does  advertising  commentary 
twice  a  month  on  CBS  Morning 
News,  and  has  appeared  on  various 
other  television  and  radio  shows.  The 
former  New  York  Post  columnist — a 
Mount  Holyoke  College  graduate — 
also  gives  speeches  on  creativity, 
women’s  images,  and  sex  in  ads. 

In  her  new  King  column,  Lippert 
“criticizes,  evaluates,  compares  and 
contrasts  the  trends,  the  creativity, 
the  honesty  and  the  tasteful  and  taste¬ 
less  aspects  of  the  $20  billion  advertis¬ 
ing  business.” 


Barbara  Lippert 

Lippert  stated,  “In  the  United 
States,  advertising  has  become  the 
most  pervasive — and  persuasive — 
form  of  mass  communication  there 
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V^ne  of  tod^s  most  popular  indoor  sports  is  skewering 
newspaper  columnists  over  a  morning  cup  of  coffee.  It’s  a  ritual 
Tve  shared  in  over  the  years,  and  so  I  l^gin  my  first  weekly 
^dicated  column  secure  in  the  knowledge  that  what  goes 
around,  comes  around. 

As  a  newcomer  to  these  pages,  I  offer  a 
few  words  of  introduction. 

Pm  frequently  identified  as  the  ‘widow 
of  JVIartin  Luther  King  Jr.’  Although  Fm 
proud  of  my  husband  and  have  dedicated 
my  life  to  carrying  on  his  unfinished  work, 

I  have  a  life  of  my  own... 

perspective  will  be  firmly  rooted  in 
30  years  of  hands-on  experience  in  the 
non-violent  civil-  and  human-rights  move¬ 
ment.  I  will  address  such  traditional  civil- 
rights  issues  as  affirmative  action  and  voting  rights,  in  addition 
to  other  human-rights  concerns...!  plan  to  cover  some  of  the 
smaller  stories  as  well,  including  portraits  of  unsung  heroes  and 
heroines  and  accounts  of  their  uncommon  courage . .  .^^ 


Coretta  Scott  King 

A  woman  whose  byline  will  make  a  genuine  difference 
to  those  who  read  your  editorial  pages. 


To  join  such  charter  subscribers  as  The  Boston  Globe,  Detroit  Free  Press,  Seattle  Post-Intelligencer, 
Los  Angeles  Times,  The  Dallas  Morning  News  and  the  Indianapolis  Star,  call  Chuck  Weiss  or  Dan 
Barber  in  New  York  at  800-972-3550  or  (212)  645-3000.  Call  Bill  Higginbotham  in  Ft.  Worth  at  (817) 
292-8165.  Call  Paul  Finch  in  Los  Angeles  at  (213)  852-1579. 

Special  FDOiRES 

IhsNEWlibRKllnES 

130  Fifth  Avenue,  New  York,  N.Y.  10011 


SYNDICATES 


King  distributing  weekiy  ‘Curious  Shopper’  coiumn 


A  weekiy  “consumer  awareness” 
column  has  been  introduced  by  King 
Features  Syndicate. 

“The  Curious  Shopper”  is  a  ques- 
tion-and-answer  feature  that  first  ran 
in  the  Stamford  (Conn.)  Advocate 
and  Greenwich  (Conn.)  Time.  It  then 
became  a  regular  column  in  King's 
“Sunday  Woman”  supplement  in 
1983. 

Topics  covered  in  the  feature  in¬ 
clude  the  health  risks  of  additives  and 
chemicals  used  in  processing  and  pre¬ 
paring  food,  the  safety  of  cooking 
pork  in  a  microwave  oven,  the  shelf 
life  of  toothpaste,  what  NutraSweet 
is,  what  the  difference  between  white 


Sonja  Heinze 

vinegar  and  cider  vinegar  is,  whether 
it’s  cheaper  to  make  cake  from 
scratch  or  buy  mixes,  why  brown  eggs 
are  more  expensive  than  white,  etc. 


Writing  the  column  is  Sonja 
Heinze,  who  consults  with  numerous 
sources  for  her  answers — including 
store  managers,  scientists,  manufac¬ 
turers,  public  relations  representa¬ 
tives,  farmers,  and  professors. 

The  columnist  attended  Columbia 
University  and  Sarah  Lawrence  Col¬ 
lege.  She  has  done  articles  for 
McCall’s  and  Parents,  and  served  as  a 
free-lance  court  reporter,  researcher 
for  a  dictionary  publisher,  model,  and 
U.S.  Air  Force  recruit. 

Heinze’s  initial  “Curious  Shop¬ 
per”  clients  include  the  Dallas  Times 
Herald,  Denver  Post,  and  Detroit 
Free  Press. 


LATS  begins  package  of  editorial  page  illustrations 


“Op  Art,”  a  weekly  package  of 
eight  black-and-white  editorial  page 
illustrations,  has  been  introduced  by 
the  Los  Angeles  Times  Syndicate. 

LATS  said  the  illustrations  “are 
keyed  to  national  and  international 
news  ranging  from  politics  and  the 
Presidency  to  economics,  foreign 
trade,  social  issues,  and  personali¬ 
ties.” 

The  package  offers  the  work  of  over 
a  dozen  illustrators,  including  Bob 
Chin,  Kris  Poli,  and  John  Yunek  of 
the  Houston  Chronicle;  Bemie  Coot- 


ner,  Anthony  D’Adamo,  Ned  Levine, 
Bob  Newman,  and  Gary  Viskupic  of 
Newsday;  Barbara  Cummings, 
Catherine  Kanner,  Matt  Mahurin, 
and  Richard  Milholland  of  the  Los 
Angeles  Times;  and  Kevin  Kreneck 
of  the  Dallas  Times  Herald. 

The  above  artists  have  won  numer¬ 
ous  awards,  and  their  work  has 
appeared  in  books,  magazines,  adver¬ 
tisements,  and  museum  exhibits. 
Several  have  also  taught  illustration, 
painting,  sculpting,  art  history,  and 
other  courses. 


MktNews 


A  supplemental  financial 
&  economic  news  service. 


Market  News  Syndicate  provides  a  daily  selection  of 
articles  about  economic  events  affecting  world  financial 
markets  —  and  your  readers. 

Ready-to-run  copy  direct  to  your  computer  system. 

MktNews  Syndicate  is  produced  by  Market  News  Service, 
Inc.,  an  international  provider  of  financial  news  to 
thousands  of  businesses,  individuals  and  news  media. 

For  information, 

call  Scott  Robinson  at  800-227-7336 


An  'Op  Art'  illustration. 

As  part  of  “Op  Art,”  LATS  will 
issue  a  quarterly  index  of  previously- 
released  illustrations— listed 
alphabetically  by  topic. 


Phil  Donahue  series 

A  five-part  series  excerpted  from 
The  Human  Animal  by  television  star 
Phil  Donahue  is  being  distributed  by 
Universal  Press  Syndicate.  Over  45 
papers,  including  a  number  of  major 
dailies,  have  bought  it  so  far. 

For  his  Simon  &  Schuster  book, 
E)onahue  interviewed  numerous  sci¬ 
entists,  sociologists,  psychologists, 
and  others  to  find  out  why  people  be¬ 
have  the  way  they  do. 

He  gets  a  promotion 

United  Media  has  announced  that 
Kevin  McDermott,  now  director  of 
sales  for  TV  Extra,  will  be  responsible 
for  both  national  and  local  TV  Extra 
accounts.  He  had  previously  been  re¬ 
sponsible  exclusively  for  national 
accounts. 
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Over  175  cartoonists  participating  in  hunger  project 


Over  175  syndicated  comic  strip 
and  panel  creators  have  agreed  to  par¬ 
ticipate  in  the  “Cartoonists’  Thanks¬ 
giving  Day  Hunger  Project.” 

The  cartoonists  will  devote  their 
November  28  comics  to  the  subject  of 
hunger  in  America  and  abroad.  News¬ 
papers  are  currently  being  asked  to 
donate  space  for  ads  that  would  run 
next  to  the  comics  that  day.  The  ads — 
provided  by  Universal  ^ess  Syndi¬ 
cate — will  contain  a  coupon  to  facili¬ 


tate  reader  donations  and  a  brief  mes¬ 
sage  about  United  Support  of  Artists 
(USA)  for  Africa,  which  will  disperse 
the  funds  raised. 

Radio  will  also  be  involved,  with 
disc  jockeys  being  asked  to  promote 
and  read  the  comics  on  the  air. 

USA  for  Africa  will  be  organizing  a 
1986  national  tour  of  the  original  car¬ 
toon  art  that  will  culminate  in  a  benefit 
auction  of  the  comics.  And  Holt, 
Rinehart  &  Winston  will  release  an 


anthology  of  the  strips  and  panels 
next  winter,  with  all  authors’  pro¬ 
ceeds  going  to  USA  for  Africa. 

The  Thanksgiving  project  (see 
E&P,  September  28)  was  organized 
by  “Doonesbury”  creator  Garry 
Trudeau  of  Universal,  “Peanuts” 
creator  Charles  M.  Schulz  of  United 
Feature  Syndicate,  and  “Steve  Can¬ 
yon”  creator  Milt  Caniff  of  News 
America  Syndicate  and  King  Features 
Syndicate. 


Universal  has  a  new 
outdoor  quiz  feature 

A  twice-weekly  feature  designed  to 
test  the  trivia  skills  of  people  who  par¬ 
ticipate  in  activities  such  as  fishing, 
hunting,  and  camping  is  being  intro¬ 
duced  by  Universid  Press  Syndicate. 

Initial  clients  for  “The  Sportsman’s 
Comer”  include  the  Dallas  Morning 
News,  Detroit  News,  and  San  Fran¬ 
cisco  Chronicle. 

An  example  of  a  question  in  the 
feature  is:  “What  depends  more  upon 
its  sense  of  smell  to  locate  food,  a  bass 
or  a  catfish?”  The  answer  is  a  catfish. 

Almost  100  million  Americans  take 
part  in  outdoor/wildlife-related  activi¬ 
ties. 

Cartoonists’  awards 

“Doonesbury”  creator  Garry 
Trudeau  of  Universal  Press  Syndicate 
was  one  of  12  men  to  receive  the 
“Good  Guy  Award”  from  the  Nation¬ 
al  Women’s  Political  Caucus  for  help¬ 
ing  women  get  ahead  in  politics. 

And  “Rex  Morgan,  M.D.”  creator 
and  writer  Dr.  Nick  Dallis  will  receive 
an  award  from  the  National  Federa¬ 
tion  of  Parents  for  Dmg-Free  Youth 
during  the  organization’s  November 
4-9  conference  in  Washington,  D.C. 
Dr.  Dallis  has  showed  the  dangers  of 
drug  abuse  in  his  News  America  Syndi¬ 
cate-distributed  comic. 

Give  piece  a  chance 

Due  to  a  photocomposition  error,  a 
caption  that  ran  under  a  comic  strip 
last  week  made  no  sense.  The  caption 
on  page  49  originally  read,  “Miles 
gets  a  piece  offering  in  a  recent  ‘Duf¬ 
fy’  episode” — a  punning  reference  to 
cartoon  character  Arthur  Duffy  angri¬ 
ly  ripping  a  written  Miles  Van  Smoot 
report  into  pieces.  The  work  “piece” 
in  the  caption  was  erroneously 
changed  to  “peace.” 


Some  People  Wish 
Jim  Morin 
Weren't  So  Bold... 


Morin  exposes  the  issues  with  brutal  honesty.  He  doesn’t  let 
rhetoric  bury  reality.  Readers  of  the  Washington  Post,  Chicago 
Tribune,  Philadeiphia  Inquirer,  Los  Angeles  Times,  San 
Francisco  Examiner  and  100  other  prestigious  papers  across 
the  country  watch  for  Morin  with  gleeful  anticipation! 


For  additional  information  call;  Lawrence  T.  Olsen,  Director  of  Marketing  and  Sales 

toll  free:  1-800-223-7383  or  collect  212-682-5600 


EDITOR  &  PUBLISHER  for  November  2,  1985 


45 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  ^r.  International 
Photo  News.  Box  2405,  West  Palm 
Beach  FL  33402. 


SOAP  OPERA  SUMMARIES.  The  best 
up-to-date  weekly  feature  available.  TV 
So^,  3535  N.  Fremont,  Chicago  IL 


AWARD  WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake,  IL  60014  (815) 
455-4999. 


BOXING  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper.  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles.  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 


MOWE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  CcmiI,  Middletown  NY  10940; 
(914)  692-4572. 


OUR  FREE  FALLAVINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write:  REVIEWS  ON  REQUEST. 
PO  Box  20267,  London  Terrace  Station, 
New  York,  NY  10011.  (212)989-6612. 


SENIORS 


DEAR  COURTNEY,  I'm  59  and  hate  to 
turn  ^  next  month.  Dear  Reader,  Sixty 
sounds  good  to  me.  It's  so  much  nicer 
than  the  alternative.  Seniors!  advice  col¬ 
umn  $5.00  each  500-800  words.  PO 
Box  55908,  Seattle.  WA  98155. 


'DON'T  LET  IT  HAPPEN'— Alcoholism 
need  not  be  a  career  and  drug  abuse  can 
be  stopped.  America's  No.  1  health  and 
social  problem  addressed  and  readers' 
questions  answered  authoritatively.  Bi¬ 
weekly.  Samples,  rates.  Executive  Direc¬ 
tor,  WTCOA,  6501  Boeing  Bldg.  B,  Suite 
400,  El  Paso,  TX  79999. 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative-- 
excellent  reader  response”  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada.  T5J  2J7,  (403)  973 
2361. 


POLITICAL  COLUNINS 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 

4434. _ 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 
4434. 

Washington  weekly  political  column 
$!(}.  Box  9387,  Editor  &  Publisher. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B«  Point 
Panama  City,  FL  32407 
(904)  234-3307  ext  3408 


FIVE  FOR  $5:  Popular  weekly  feature 
package.  Selection.  Dickson  17700, 
Western  69F,  Gardena,  CA  90248. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Brokers<Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSCICIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 

CONFIDENTIAL  PROFESSIONAL  SER- 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Fournier  Media  Service  Inc. 
AppraisahBrokerage^onsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (503)  389-3277 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 

Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales<onsulting>Appraising 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— (^nsultants 
PO  Box  607,  Benyville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


I  NEWSPAPERS  FOR  SALE 

I  ARIZONA  WEEKLY  community  tabloid, 

I  two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

COUNTY  SEAT  WEEKLY,  nearly  $48K 
net  for  1984.  Asking  $120K,  owner 
financing.  Northwest  Texas,  near  metro 
i  area. 

!  Very  profitable  Texas  Panhandle  weekly, 
largest  in  county.  Includes  real  estate. 
$250K  with  owner  financing.  We  have 
I  others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
i  Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)  476-3950. 

DOUBLED  OUR  GROSS  last  year,  can 
double  again.  Profitable  weekly  Thrifty 
Nickel-type  paper  in  the  Black  Hills,  per¬ 
fect  Ma  &  Pa  operation.  Personal  prob¬ 
lems  force  sale.  (605)348-0066. 

ESTABLISHED  TMC  weekly  in  booming 
.  S.W.  Sunbelt  market.  Below  gross  of 
$290,000.  Includes  RE  Sale,  investor 
or  working  partner.  Write  Box  9367,  Edi- 
!  tor  &  Pu Wisher. _ 

- !  NORTHWEST  SUBURBAN  weekly  $2.3 
million.  High  growth  area. 
NORTHWEST  SUBURBAN  weekly 
$300,000.  Good  potential. 

WESTERN  WASHINGTON  weekly 
$300,000.  Profitable. 

-  EASTERN  WASHINGTON  weekly 
$75,000.  Nice  first  owner  opportunity. 
BOISE  ID.  area  weekly  $195,000.  Go(^ 
first  ownership  chance. 

WESTERN  RANCHER  weekly 
$250,000.  Includes  building. 

FOURNIER  MEDIA  SERVICE,  Inc.  PO 
Box  5789,  Bend  OR  97708.  Phone 
(503)  389-3277. 


NORTH  ARKANSAS  WEEKLY  with 
1400  circulation  gross  $50,000.  Will 


1801  Exproition  - Austin,  TX  78703  selltelowgross.  $15,000downt»lance 
(512)  476-3950  |  over  lOyearsat  10%.  Contact  PHILLIPS 

MEDIA,  PO  Box  607,  Berryville  AR 
72616.  Phone  James  (janfield 
(501)982-5312  or  Rupert  Phillips 
(501)423-6688. 


BUSINESS  OPPORTUNITIES 

PARTNER  WANTED 
Established  trade  directory.  &>ntact  Lin 
Berla,  PO  Box  970,  Murray  Hill  Station, 
NYC  10156  or  (212)  889-6021. 


NEWSPAPER  APPRASERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4^7,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box7133,  Shawnee  Mission 
KS  66207. _ 

NEWSPAPER  BROKERS 

^YNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 
1.5  billion  worth  of  new  business  growth 
in  next  five  years.  Adjudicated  weekly 
with  4  different  editions.  117  years  old 
$5(X),000  gross  sales,  23K  circulation. 
Principles  only.  $650,000.  Box  9326, 
Editor  &  Publisher. 

TWO  COLORADO  MOUNTAIN  WEEK- 
LIES,  (9  miles  apart).  Combination  sales 
$1,100,000.  Cash  flow  $300,000. 
Great  growth  locations.  Terms.  Box 
9393,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


EQUIPMENT  A  SUPPLIES 


NEWSPAPERS  FOR  SALE  \  EMPLOyUENT  OPPORTUNITIES  I  C/RCULA7ION  SUPPUES 


SUPER  BUY:  South  Dakota  shopper, 
$500,000  plus  gross,  $50,000  cash 
flow  last  year.  Good  market,  college 
town.  $175,000  total  price.  $75,000 
cash  down,  balance  over  10  years,  10%. 
Don’t  let  the  low  price  scare  you,  sellers 
want  a  quick  sale. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,Townsend,  MT  59644,  (406) 
266-4223. 


SAN  DIEGO  biweekly  business  newspap¬ 
er.  Established  four  years,  circulation 
10,000,  grossing  $63,000/yr.  Now 
breaks  even,  but  could  respond  dramati¬ 
cally  to  new  financial/editorial  input. 
Owner/editor  asks  $35,000  total  price. 
Please  contact  broker  at  (619)  453- 
3080. 


14  year  free  distribution  TV  tab  in  bust- 
ling  Zone  4  market.  ‘84  sales 
$196,000.  '85  will  exceed  $215,000. 
^les  oriented  publisher  can  do  much 
more.  Or  will  show  good  profit  as  stand 
alone.  Staff,  type-photo-office  equip¬ 
ment  in  place.  $110,000  cash.  House 
and  office  can  be  purchased  seperately. 
Serious,  financially  qualified  inquires 
only.  Box  9399,  Editor  &  Publisher. 


THREE  ARKANSAS  weeklies  in  adjoin¬ 
ing  towns.  Located  in  progressive  coun¬ 
ty.  Sell  below  gross  of  $85,000. 
$15,000  down  and  balance  over  10 
yearsat  10%.  PHILLIPS  MEDIA,  PO  Box 
607,  Berryville  AR,  72616.  Phone 
James  Canfield  (501)  982-5312  or 
Rupert  Phillips  (501)  423-6688. 


Where  the  Dollars  Lie!  S.  Calif,  monthly 
for  parents.  15K  circulation  less  than 
5%  return  rate.  90%  contracted.  Gross 
$36K  '85.  Asking  $30K.  Readers  de¬ 
mand  expansion!  PO  Box  661,  Cuca¬ 
monga,  CA  91730. 


WEEKLY  SERVING  HIGHLY  ATTRAC¬ 
TIVE  AREA  in  New  York  State  and  ac¬ 
cessible  to  all  parts  of  the  state.  Asking 
price  $100,000,  without  equipment,  far 
below  annual  volume.  Terms  available. 
W.B.  Grimes  &  CO.,  1511  K  St.,  N.W., 
Washington,  (X)  20005. 


NEWSPAPERS  WANTED 


Couple  with  publishing  experience  and 
excellent  references  but  very  little 
money  for  initial  investment  wants  to 
manage  with  option  or  lease  with  option 
small  to  medium-size  weekly,  with  or 
without  iob  shop.  Must  be  able  to  earn 
money  from  operation  immediately. 
Have  microcomputer  and  business  soft¬ 
ware  that  could  be  part  of  deal.  Any  loca¬ 
tion  considered.  Be  prepared  to  provide 
full  financial  information  etc.  Write  528 
W.  State,  Sedro-Woolley,  WA.  982M. 

EXPANDING  COMMUNITY  NEWSPAP- 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 

8826.  Editor  &  Publisher. _ 

MAGAZINE  FOR  SALE.  100%  or  50%, 
bimonthly  in  computer  related  field. 
Three  years  old,  grossing  $400,000 
continual  growth.  $225,000.  Box 
9355,  Editor  &  Publisher. 

NEWSPAPER  GROUPwantsto  purchase 
exclusive  weeklies  or  dailies  with  a 
annual  volume  exceeding  $600,0(X)  for 
weeklies  and  $800,000  for  dailies.  Re¬ 
plies  will  be  kept  in  confidence  and  we 
can  act  quickly.  Reply  to  Box  9419,  Edi¬ 
tor  &  Publisher. 

WELL  RESPECTED,  vowing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 


NATIONAL  PUBLISHING  BROKERAGE 
FIRM  IN  WASHINGTON,  DC  seeks  pub¬ 
lishing  generalist  with  financial  and 
sales  background.  Willing  to  learn 
brokersM.  Send  resume  to  Box  9412, 
Editor  6  Publisher. 

PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchasea  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


REAL  ESTATE 


Would  like  to  trade  240  acres  valued  at 
$96,000  in  southeast  Missouri  fora  late 
model  web  offset  press.  Will  pay  differ¬ 
ence  in  cash.  Reply  to  Box  9414,  Editor 
&  Publisher. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


TELEMARKETING  SPECIALIST 
19  Years  Newspaper  Ei^rience 
Consultant  —  Sales  Trainer 
MARIE  HOLLAND 
HOLLAND  TELEMARKETING 
PO  Box  5328  Indian  Rocks,  FL  33535 
(813)596—0706 


CIRCULATION  SERVICES 


DAILIES.  WEEKLIES,  NON-C,,ILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"QuantiW  With  Quality.”  Call  Teleforce 
(516)  794-1500. 


ENGINEERING  A 
INSTALLATIONS 


DAN-BAR  INDUSTRIAL  CONTRAC¬ 
TORS 

We  Install,  Move  and  Remove  Printing 
equipment.  Total  Turn  Key  Job  Rigging, 
Electrical,  Piping. 

Contact  Mr.  Arnold  Rose 
_ (305)  293-4985 _ 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6b07. 


EQUIPMENT 
&  SUPPLIES 


"®'*'?.P®P«'^  (5000-  CAMERA  A  DARKROOM 

10,000  circulation).  Write  or  phone  - 

Arthur  Weeks,  Sterling  Newspapers,  FOR  SALE  Pakonolith  24 film  processor. 
LTD,  PO  Box  10079,  Pacific  Center,  Excellent  condition.  36”  iconics  plate 
Vancouver,  B.C.  V7Y1B6.  (604)  682-  maker.  THE  EUNICE  NEWS.  Eunice,  U 
7755.  (318)457-3061. 
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WE  MANUFACTURE  street  comer  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  terminals, 

Sinter  and  on-site  operator  training. 
AILY  CIRCULATION  SYSTEM  PRICE 

1.5000  $23,803 

11.16,500  $28,953 

111.27,500  $45,154 

IV.50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys¬ 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


COMPUTERS 


FOR  SALE  (2)IBM  Spanish  Selectric 
composers.  8k  Memory,  printer,  fonts 
available.  Excellent  condition  —  never 
used.  For  information  call  Kathy  Nowak 
at  (212)682—5600. 


ONE  COMPUGRAPHIC/Computate  2 
Model  01007  with  disk  read^  and  3 
compugraphic/disk  M.D.T.  350  termin¬ 
als.  Asking  $13,000.  Inquire  with  Ernie 
Elizondo  (512)724-8386. 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


FOR  SALE-4  Station  Kirk  Rudy  inserter 
with  12  ft.  conveyor.  THE  EUNICE 
NEWS.  Eunice  LA  (318)457-3061. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHaST  INDUSTRIES 
(213)  256-4791 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


EQUIPMENT  A  SUPPLIES 


MAILROOM 


•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program  included. 
Northeast  Industries 
(213)  256-4791. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


2  IDAB  330  Stackers  $3,000  each. 

2  FERAG  HS  80  Stackers  $3,000  each. 
2  Cutler  Hammer  Bottom  wraps  $2,500 
each 

2  FERAG  Bottom  wraps  $2,5<X)  each. 
All  in  good  operating  condition,  guaran¬ 
teed. 

Call  Mid  America  Graphics,  Inc. 

(816)  763-1001 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM.  CG  TYPESETTERS:  Buy.  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
CQ  parts  available.  Call  GRAPH-X  INC. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 

_ (614)  846-7025 _ 

THINKING  OF  BUYING  OR  SELLING 
NEWSPAPER  PREPRESS  EQUIP¬ 
MENT*  Phototyjjesetting*  Laser* 
*Communications*Sy^ems* 

For  detained  information  on 
our  method  and  services... 

Call  for  our  Brochure: 
(216)562-5000 

THE  DAVID  JOHN  COMPANY 

MYCRO-TEK  2  Myrco  Comp  1  lOO’s,  20 
MB  Hard  Disk; 

Dual  Floppies,  Classified  Ad  System;  20 
MC  4(X)3  Editing  terminals;  1  yr.  old. 
DAVID  JOHN.  (216)  562-5000. 

LINOTRON  202,  700  LPM,  High  Res., 
Rev.  Video,  Parallel  Interface,  10  Meg 
Hd.  $23,000.; 

AUTOLOGIC  MICRO  5.  70  Pica  with  5 
Meg  Hard  Disk,  $15,000. 

BOB  WEBER.  (216)  831-0480. 

MICROTEK  MC  1100,  3  Term.,  Dual 

^iaooS  ^ 

AUTOLOGIC  MICRO  5.  70  Pica  With  10 
Meg  Hard  Disk,  $17,500. 

BOB  WEBER.  (216)  831-0480. 

HARRIS  1420  TERMINAL,  $2500.; 
HARRIS  COMPUEOIT  1020,  (Format) 
$1000.; 

HARRISCOMPUEDITTERMINAL,  Plain 
$500. 

BOB  WEBER.  (216)  831-0480. 


EQUIPMENT  t  SUPPLIES 


EQUIPMENT  fc  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CompuWriters;  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printir« 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 

CG  3  MDT  350's:  TRENDSETTER  812, 
LR,  spare  parts  kit,  fonts;  2  EDITWRI- 
TErTbOO^,  HR;  PERMAKWIK  and 
COMPUKWIK  processors  (216)562- 

3750. _ 

Replace  your  aging  MDT-350  Terminals 
with  new  MDC-350’s:  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


THREE  CG  Videosetter  Universals  one 
for  spare  parts,  available  late  November. 
Comp  4  and  7200  with  word  display, 
both  available  immediately.  Call  Bob 
Palermini,  (815)  459-4040. 


USED  TYPESETTING  EQUIPMENT 


PRESSES 


AFT  2-WEB  SHEETER  with  only  1  mil¬ 
lion  impressions,  like  new,  22  V4'' 
cutoff,  asking  $62,000  (V^  of  new  price) 
which  includes  new  spare  parts  kit  and 
Baldwin  cutoff  controls,  for  sale  by  own¬ 
er  who  will  guarentee  like  new  condition. 
Mr.  Newman  (816)756-3350. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  V«  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Eureka  Log  Home  packages  valued  at 
$20,000  and  up.  Would  trade  for  news¬ 
paper  press,  composing  equipment,  job 
printing  equipment  or  newsprint.  Trade 
up  or  down.  Phone  9a.m.  to  6p.m. 
(501)423-3396  and  ask  for  John  Wal¬ 
lace. 


Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Sob  Weber,  (216)  831-0480 


EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available  ' 
Immediately.  New  Low  Prices  includes  ! 
delivery!  Call  toll-free  1-800-255-  ! 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years.  I 


FOR  SALE:  Editwriter  7500  and  proces¬ 
sor  with  10  fonts.  3  years  old  -  main¬ 
tained  ell.  Call  (608)  258-4880  and  ask 

for  Emmett. _ 

CG  COMPUWRITER  48  TG,  processor, 
excellent  condition.  $6,000.  (503) 

756-5010. _ _ 

NUARC  SST  20x24,  MINT,  $2750.; 
LOG  E  17  RC  PROC.,  $1500.; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  Carton,  $990. 

BOB  WEBER.  (216)  831-0480. 


EDIT  7900  HR  UNIVERSAL,  2  Strips, 
$6000.; 

MDT  3W,  with  Format,  2250.; 
VIDEOSETTER  UNIVERSAL  With  Pre¬ 
view  Controller,  $9000. 

BOB  WEBER.  (216)  831-0480. 


EDIT  7770  II  HR,  $9750.; 

EDIT  7770  HR,  $7500.; 

EDIT  1750,  REV  D,  $2000.; 

EDIT  2750,  DD,  REV  D,  $2250. 

BOB  WEBER.  (216)  831-0480. 

COMP  JR.,  Supported,  19  Strips,  Parti 
Kit,  $1500.; 

CG  TABLE  TOP  HEADLINER,  12-42 
Pts.,  10  Strips,  $850. 

BOB  WEBER.  (216)  831-0480. 


COMP  IV  B  HR,  Parts  Kit,  $4500.; 
COMP  II,  Supported,  Parts  Kit,  $1500.; 
COMP  I,  Supported,  20  Strips,  $1250.; 
COMP  IV  B  HR,  (Model  88),  $3750. 
BOB  WEBER.  (216)  831-0480. 


COMPEDIT  5810,  10  Discs,  $9250.; 
COMPEDIT  5810,  Preview,  PMA, 
12,000.; 

COMPEDIT  5900,  150  LPM,  Extended 
Memory,  PMA,  $8000. 

BOB  WEBER.  (216)  831-0480. 


MCS  8216  HR,  Ruling,  $5000. 

MCS  5,  256K,  Dual  Disk,  RCI,  Dot  Mat¬ 
rix  Prtr.,  6  mos.  old,  $6750.; 

EDIT  7900  HR,  $5250. 

BOB  WEBER.  (216)  831-0480. 


COMPEDIT  6400  WITH  DIGITAL  PRE¬ 
VIEW,  15  Meg  Hard  Disk,  256K,  512K 
RAM,  RMFL,  Rules  ,  Pagination,  1  yr., 
$28,500. 

BOB  WEBER.  (216)  831-0480. 


PRESSES 


1971  ROYAL  ZENITH  ZEPHYR  6/U  17 
V4”  by  26”  web  press  withpasters,  shee- 
ter  and  console.  (816)  756-3350. 


SIX  GOSS  METRO 
UNITS 

2-UnltsAvalkibie 
4^nitsSoM*  On  Edition 

223/4'  Cutoff 
55'  or  56'  web  width 
Pump  and  rail  inking  system 
Arranged  for  60,000  P.P.H. 
Double  2:1  Folder 

Equipment  hi  storage  and 
priced  for  Immediote  sole, 
delivery  and  installation. 

Contact:  Ken  Kniceley 
CtMrieston  WV  Newspopers 
(304)348-5118 


FIRST  OFFERING 
TWO  8-UNIT  GOSS 
MARK  V 

HEADLINER  PRESSES 

Serial  #4017  (1871-72) 
Serial  #4030  (1973-74) 
(Now  DlLitho) 

Elach  Conalating  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  Folder 

with  upper  formers 

2  -  Four-bar,  angle  bar 

sections 

8  •  Full  digital  Ghiss  reels  (40”) 
Tension  lookup  -  with  K  &  F 
DiLitho  saddles 
60  H.P.  Westinghouse  motors 
and  Flnoor  drive 
Electric  compensators 
Skip  slitter  -  bottom  former, 
operator  side. 

Spare  parts  allotted  to  press. 

Offered  as  two  8-unit  presses  or 
one  16-unit  press. 

INLAND  NEWSPAPER 
MACHINERT 
CORPORATION 

(913)  492-9050  Telex  42362 


PRESSES 


FOR  SALE 

21  W'  CUTOFF  GOSS  SSC  COMMUN-  1 

ITY  PRESS  1 

—4  HIGH  SSC  UNITS  WITH  TEC  C  I 

1000  DRYER  AND  CHILLS  I 

—3  FLOOR  MOUNTED  SSC  UNITS 

—SSC  FOLDER 

—3  KNIFE  TRIMMER 

—ALL  IN  VERY  GOOD  CONDITION 

SUBJECT  TO  PRIOR  SALE 

For  more  information  contact:  Bill  Man- 

full,  Harris  Graphics  (^rp.  (603)749- 

1922.  ! 


Goss  Metro,  4  units,  half  deck  ' 

Urbanite  1,000,  9  units  I 

Urbanite  1,000,  5  units,  3  color  1 
Urbanite,  7  units  ' 

Urbanite  22"  cutoff,  7  units  i 

Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units  I 

SSC  21  4  High.  Heatset 

SC  Community,  10  units  (2  stacked)  1 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971  | 

SC  Communi^,  6  units,  1973  ] 

SC  ^mmuniW  units  and  folders  , 

Suburban  15()0,  7  units  I 

HARRIS  1650,  5  units  I 

845,  12  units  1979  1 

845,  5  units  1979 

V25,  8  units  JF25,  heatset  I 

V25,  8  units  JF25,  1973-79  I 

V15D,  8  units  JF25,  1983  ! 

V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former  1 
COLOR  KING,  4  units,  KJ6,  1981  j 

News,  6  units,  KJ6,  1972-79  ; 

ONE  CORPORATION/Atlanta,  GA  | 

(404)  458-9351  Telex  700563 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's  I 
Goss  Urbanite  4  Units  | 

Goss  Urbanite  3  color  units  I 

Goss  Urbanite  folders,  roll  stands,  drives  | 
and  accessories 

Harris  1650  Add-on  unit  , 

Harris  1650  5  unit  press 
Harris  845  8  units,  2  folders,  ovens  ' 
Harris  V-25  8  units  1982  1 

Harris  folders,  roll  stands,  upper  balloon  : 

formers  &  drives.  | 

Harris  V25  upper  balloon  former  j 

KING  ' 

1  Colorking  unit  1969  ! 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELUNEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  units  21  W  cutoff,  2  stack¬ 
ed  units,  2  base  units,  2  three  column 
units,  2  folders  60  HP,  1  double  para¬ 
llel,  one  ribbon  deck  all  or  part. 

VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  elec¬ 
tric,  attaches  to  any  forklift.  Call  for  in¬ 
stallation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St.,  San  Jose,  CA  95112,  (408)  289- 
I4OO.  Telex  number  172644. 


EDITOR  & 


PRESSES 


GOSS  Community  press  c-397.  Three 
units  with  community  folder,  25HP 
motor  available  May  of  1986.  Anchorage 
Printing  Inc.,  3310  Spenard  Rd., 
Anchorage,  AK  99503,  M.  Rhodes. 


HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  •  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  W  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  oid 
GOSS  MARK  I  -  22  Vx"  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  •  halfdeck  (extra  halfdecks 

available) 

6  •  Goss  reels 
GOSS  COSMO 

Add-on  unit,  stacked  position 
Available  now,  1974  vintage. 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  (loss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

Goss  double  portable  ink  fountains 
INLAND  NEWSMPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Harris  2  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

Harris  V-15,  B25  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15- A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


HOE  COLORMATIC-22  V«"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


u  APPIC 

-N-1650,  6  units,  1982,  22 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-"Metroliner",  6  units,  3  half  decks, 

22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  -Telex  130326 


MIEHLE  HEATSET  WEB  PRESS,  22  %” 
cutoff,  38"  width,  4  units,  2  Butlers 
sheeter,  combo  folder  with  double 
digest,  Martin  web  aligners,  silicone. 
Often  2  pass  oven,  Stobb  bander.  Excel¬ 
lent  condition,  $225,000.  Call  Mr. 
Newman  (816)756-3350. 
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EQUIPMENT  ft  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Cortiplete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  VV. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Va  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESS  EQUIPMENT 
5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com- 

Blete  press  or  add-on  units 
nit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  fider,  can  be  seen 
at  our  Lenexa  warehouse 
faciliW. 

6  Unit  (immunity  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  page  Urbanite  folder. 

2  V-15A  add^n  units,  mfg. 

1968.  Available  "as  is'^or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

1  Goss  Cosmo  add-on  unit.  Stacked 
position.  Available  now,  1974 
vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital 
3-arm  reel,  tension  and  paster. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halts  and 
quarter  page  folder  available  early  1986 
AFT-4  units<ombi nation  folder  -  with 
heat  -  22  Vi'  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  Va”  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VI 5A  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK  (312)  586-9194 


EQUIPMENT  ft  SUPPLIES 


TWO  GOSS  COMMUNITY  four  high  un¬ 
its,  22  V4",  new.  One  year  Goss  warranty 
included.  Includes  lever  style  ink  foun¬ 
tain,  infrared  web  break  detectors,  plat¬ 
forming  and  ladders  and  pneumatic  con¬ 
trols.  Contact:  John  Jamieson 
Web  Offset  Publications 
(416)  831-3000 
Telex  06981493 


WEB  PRESSES 

Harris  V15A  3  units  excellent  condition, 
all  new  rollers.  COLOR  KING  4  units, 
double  parallel  folder.  (4^)289-1400 
ask  for  Jim  Estes. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  V4-V«  folder  50  horsepower  1979 

1- SC  combination  Vi-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-Vi  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 


EQUIPMENT  ft  SUPPLIES 


WANTED  TO  BUY 


Goss  Community  Press  with  SC  folder. 
Need  Six  or  more  units  with  upperformer 
but  will  consider  other  configurations. 
Please  send  full  particulars  including 
price  to  Box  9418,  Editor  &  Publisher. 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 

PLATEMAKINQ 


PLATE  COATER 
Make 
Offer 

Can  coat  200  per  hour 
Los  Angeles  Times  (213)  972-5186 


WANTED  TO  BUY 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  ft 
Publisher. 


SCANNING  EQUIPMENT 


WITH  A  MACNASCAN 
ONE  MAN  COLOR  DEPT 

$59  500  FULL  PRICE 
INCLUDES  INSTALLATION 
TRAINING  ft  WARRANTY 

NATIONWIDE  REFERENCES 
&  DEMO'S  AVAILABLE 

U  P  I  AND  A  P  WIRE  SEPS 
BEST  QUALITY  RESULTS 

FITS  IN  A  10'  X  12'  ROOM 
EXPOSES  20  "  X  24  "  IMAGE 

CALL  SCANTRONIX 

(213)  829-5022 


HELP  WANTED 


8RPADCAST  JOURNALISM:  The  Uni¬ 
versity  of  Southern  Mississippi  invites 
applicants  for  a  tenure  track  position  in 
the  Radio,  Television,  and  Film  Depart¬ 
ment  beginning  August,  1986.  The 
Ph.D.,  professional  broadcast  journal¬ 
ism  experience,  and  evidence  of  scho¬ 
larship  are  required.  The  succe^ul  ap¬ 
plicant  will  teach  beginning  and  adv¬ 
anced  courses  in  radio  and  TV  news 
gathering  and  reporting  in  the  under¬ 
graduate  RTF  Department  and  will  also 
participate  in  the  graduate  program  in 
Communication  offered  by  the  School  of 
Communication.  Rank  and  salary  will  be 
commensurate  with  qualifications  and 
experience.  Send  a  letter  of  application, 
curriculum  vitae,  complete  transcripts, 
and  three  current  letters  of  recom- 
meridation  by  December  6, 1^5,  to  Dr. 
David  H.  Goff,  Chair;  Radio,  Television 
and  Film  Department,  University  of 
Southern  Mississippi,  Box  5141,  South¬ 
ern  Station,  Hattiesburg,  MS  39406. 
AA/EOE. 


WANTED 

PUBLIC  RELATIONS/ADVERTISING: 
(^tral  Missouri  State  University  con¬ 
tinues  graduate,  undergrduate  faculty 
search.  Doctorate  with  experience  pre¬ 
ferred,  master's  mandatory.  Tenurable 

ACADEMIC 

Rank/salary  competitive,  based  on  qual¬ 
ifications.  Available  January,  1986. 

ASSISTANT/ASSOCIATE  PROFESSOR 
to  teach  bMinning  and  advanced  PUB¬ 
LIC  RELATIONS  coursework  to  begin 
Fail,  1986.  PhD  required  tenure  track. 

Other  starting  dates  possible.  Send  let¬ 
ter  of  application,  resume,  three  refer¬ 
ences  to  Communication  Department, 
CMSU,  Warrensbury,  MMO  64093. 
Screening  process  continues  until  filled. 

3-5  year  term.  For  job  description  or  to 
apply,  contact  Jon  Hall,  Dept,  of  Com¬ 
munications  and  Theatre  Arts,  Universi- 
N  of  Northern  Iowa,  Cedar  Falls  lA 
50614.  Application  deadline  is  Febru¬ 
ary  1,  1986.  AA/EOE. 

BRIGHAM  YOUNG  UNIVERSITY  De- 
partment  of  Communications  invites  ap¬ 
plications  for  an  assistant/associate  pro¬ 
fessor  with  a  Ph.D.  and/or  significant  or 
extensive  media  experience  to  teach 
basic  and  advanced  journalism  courses 
and  other  mass  communications  clas¬ 
ses,  to  conduct  research,  and  to  direct 
the  work  of  graduate  students.  Salary  is 
competitive.  Brigham  Young  University 
is  an  equal  opportunity  employer.  Em¬ 
ployees  must  abide  by  certain  dress, 
moral  and  dietary  standards.  Applicants 
should  send  resume  and  names,  addres¬ 
ses,  and  telephone  numbers  of  three  re¬ 
ferences  to  Chair,  Journalism  Search 
Committee,  Department  of  Communica¬ 
tion,  E-509  Harris  Fine  Arts  Center, 
Brigham  Young  University,  Provo,  UT 
84602.  Deadline,  Dm.  3l,  1985. 

GRADUATE  ASSISTANTS  and  teaching 
assistants  to  study  for  M.S.  or  Ph.D.  in 
Communications.  Monthly  stipend  plus 
fee  waiver.  Persons  with  undergraduate 
degree  in  Communications  or  related 
field  and  professional  media  experience 
are  invited  to  apply.  Applications  from 
minorities  and  women  are  especially 
welcomed.  Dr.  H.H.  Howard,  College  of 
Communications,  University  of  Tennes¬ 
see,  Knoxville  37996-0313. 

JOURNALISM  Tenure-track  position, 
beginning  Fall  1986.  To  teach  at  all 
undergraduate  levels  and  assist  in  plan¬ 
ning  of  new  courses,  some  in  public  rela¬ 
tions,  for  expanding  Journalism  major. 
Prefer  Ph.D.  in  Journalism  or  Mass  Com¬ 
munications  with  substantial  experience 
in  the  field.  EMU  is  committed  to  an 
aggressive  Affirmative  Action  program 
for  minorities  and  women.  Rank  and  sal¬ 
ary  commensurate  with  qualifications. 
To  apply,  please  send  letters  and  vita  by 
January  30,  1986  to  Eastern  Michigan 
University,  Personnel  Office,  310  King 
Hall-EP,  Ypsilanti  Ml  48197  (313)487^ 
3430.  An  Affirmative  Action/Equal 
Opportunity  Employer  and  Educational 
Institution. 


DIRECTOR  OF  M.A.  IN  JOURNALISM 
PROGRAM 

The  University  of  Michigan  seeks  out¬ 
standing  media  professional  with  a 
genuine  interest  in  teaching,  advising 
and  placing  highly  selected  students,  all 
with  career  goads.  Will  also  teach  other 
courses.  This  is  a  multi  year  visiting 
appointment  without  tenure  which  be¬ 
gins  September  1986.  Master’s  degree 
required;  teaching  experience  desirable. 
Applicants  should  send  a  vita,  a  brief 
letter  describing  their  interest,  and  two 
letters  of  reference  November  15  to: 
Chair,  Department  of  Communications, 
2020  Frieze  Bldg,  University  of  Michi- 
ran,  Hanover  Ml  48109-1285. 

The  University  of  Michigan  is  an  affirma¬ 
tive  action/equal  opportunity  employer. 

FULL-TIME  FACULTY  POSITION 
Full-time  faculty  member  appointment 
July  1, 1986  (pending  budgrt  approval) 
to  teach  writing  and  reporting.  Should  be 
qualified  to  teach  general  reporting  as 
well  as  a  specialized  writing  course  in  a 
specialty  such  as  business,  science  and 
health,  politics,  or  urban  affairs.  Suc¬ 
cessful  career  as  reporting  or  editor  at 
respected  metropolitan  newspaper  or 
news  organization  more  important  than 
advanced  degrees.  Teaching  experience 
an  asset.  Tenured  appointment,  level 
consistent  with  qualifications.  Apply  by 
February  15,  1986,  to  Dean,  Graduate 
School  of  Journalism,  121  North  Gate 
Hall,  University  of  California,  Berkel^ 
CA  94720.  The  University  of  California 
is  an  Equal  Opportunity  Affirmative  Ac¬ 
tion  Employer. 


GRADUATE  ASSISTANTSHIPS. 
Teachirw  assistants  to  study  for  MA  or 
PhD  in  Communications  for  Fall  1986. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism,  pro¬ 
fessional  experience  and  a  3.0  gi^e 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Kurt  Kent, 
Graduate  Coordinator,  Ck>llege  of  Jour¬ 
nalism  and  Communications,  University 
of  Florida,  Gainesville,  FL  32611.  AA/ 
EOE. 


EDITOR  ft  PUBLISHER  for  November  2,  1985 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


JOURNALISM  DEPARTMENT 
CHAIRPERSON 
SAINT  MICHAEL'S  COLLEGE 

Applicitions  are  invited  for  position  of 
Cnairman  of  the  Journalism  Department 
at  Saint  Michael's  College,  a  Catholic 
liberal  arts  and  sciences  four  year  col¬ 
lege  with  student  population  of  1600. 
There  are  approximately  125  journalism 
majors  in  a  department  of  three  full  time 
at>d  five  prt  time  faculty.  Earned  docto¬ 
rate  preferred  but  outstanding  profes¬ 
sional  credentials  and  master^  degree 
will  quali^.  Desired  qualifications  in¬ 
clude  an  interdisciplinary  approach  to 
mass  communication,  effective  inter¬ 
personal  and  mana«ment  skills,  college 
teaching  and  media  experience  along 
with  expertise  in  granted  program  de¬ 
velopment.  Apply  by  December  15, 
1985  to  the  Personnel  Office,  Saint 
Michael's  Colle«,  Winooski  VT  05404, 
for  September  1986  starting  date.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


JOURNALISM-Faculty  members  of  the 
School  of  Journalism  of  the  University  of 
Kentucky  are  seeking  a  vigorous  col¬ 
league  committed  to  teaching  as  well  as 
to  research  and  creative  activity.  We 
need  a  doctoral  holder  able  and  ^er  to 
teach  introductpry  and  intermediate  re¬ 
porting  and  writing  and  to  instruct  in  one 
or  more  special^  areas,  such  as  media 
law,  broadcast  journalism,  ethics,  and 
media  mananment.  Our  13  member 
faculty  has  109  years  teaching  experi¬ 
ence,  142  years  professional  experience 
and  a  commitment  to  intergrating  liberal 
arts  courses  and  prospective  into  jour¬ 
nalism  education.  We  have  performed 
the  national  and  regional  professional 
arenas  and  aspire  to  excellence  in 
teachiiw,  research  and  service.  Applica¬ 
tions  will  be  considered  until  a  new  col¬ 
league  is  chosen.  Send  vita  and  the 
names  of  three  references  to;  Search 
Committee,  School  of  Journalism,  Uni¬ 
versity  of  Kentucky,  Lexington  KY 
4050^0042. 


INDIANA  UNIVERSITY 
SCHOOL  OF  JOURNALISM 
at  Bloomington 
Two  Positions  for  Fall,  1986 

(DAssistant  or  Associate  Professor  rank 
(tenure  track),  with  teaching  assign¬ 
ments  in  newspaper  editing  and/or  re¬ 
porting,  as  well  as  in  another  specialty 
such  as  media  management,  com¬ 
munications  law,  or  meoia  ethics.  M.A. 
degree  and  substantial  media  experi¬ 
ence  are  required.  We  are  interested  in 
Considering  mid-career  newspaper  pro¬ 
fessionals  for  this  position,  but  candi¬ 
dates  must  have  scholarly  interests  and  a 
commitment  to  personal  produttivity  in 
research,  journalism,  or  other  creative 
activity. 

(2)Assistant  Professor  rank  (tenure 
track)  with  teaching  in  newspaper  re¬ 
porting  and/or  editing,  as  well  as  in 
another  specialty  such  as  communica¬ 
tions  law,  media  economics,  ethics,  his¬ 
tory,  or  sociology.  Ph.D.  degree,  media 
experience,  and^a  commitment  to  scho¬ 
larly  research  are  required. 

Appointments  are  for  a  10-month  school 
year  with  a  possibility  for  summer 
teaching  adding  15%  to  20%  to  the  base 
salary.  Indiana  University  is  an  equal 
opportunity  employer.  A  letter  of  ap¬ 
plication,  a  resume,  and  three  letters  of 
reference  should  be  sent  to  Professor 
Ralph  L.  Holsinger,  Chairman,  Search 
Committee,  School  of  Journalism,  Ernie 
Pyle  Hall,  Indiana  University,  Blooming¬ 
ton,  IN  47405.  Deadline  for  submission 
of  applications  is  January  1,  1986. 
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THE  SCHOOL  OF  JOURNALISM  at 
Michigan  State  University  is  seeking  an 
assistant  or  associate  professor  to  teach 
undergraduate  and  paduate  courses. 
The  tenure  stream  10-month  appoint¬ 
ment  starts  September  1986.  Responsi¬ 
bilities  include  teaching,  scholarly  re¬ 
search  and  University-approved  public 
service.  Ph.D.  and  professional  media 
experience  is  re^uir^.  Special  consid¬ 
eration  will  be  given  to  those  with  exper¬ 
tise  in  two  of  the  following  areas:  Com¬ 
munication  Technology,  Public  Rela¬ 
tions,  specialized  reporting  (such  as  sci¬ 
ence),  mass  media  and  society  and 
graphics.  Women  and  minority  candi¬ 
dates  are  encouraged  to  apply.  Salary  is 
competitive.  Deadline;  November  15, 
1985.  Send  credentials,  evidence  of 
scholarly  research  and  three  letters  of 
recommendation  to  Professor  Boyd  Mil¬ 
ler,  Search  Committee,  School  of  Jour¬ 
nalism,  Michigan  State  University,  East 
Lansing,  Ml  48824-1212.  MSU  is  an 
Equal  Opportunity/Affirmative  Action  In¬ 
stitution. 


THE  POSITION  of  journalism  program 
head  at  Wayne  State  Universito  will  be 
vacant  beginning  July  1,  1986.  Appli¬ 
cants  should  have  an  appropriate  Ph.D., 
professional  and  college  teaching  ex¬ 
perience,  and  administrative  experi¬ 
ence.  The  program  has  450  undergrads 
and  four  sequences  (advertising,  broad¬ 
cast  joum.,  news-editorial,  and  PR).  Sal¬ 
ary  and  rank  negotiable.  Send  resumes 
to  Dr.  Edward  Pappas,  585  Manoogian, 
Wayne  State  U.,  Detroit,  Ml  58202. 


TWO  POSITIONS  open  in  August  at  Uni¬ 
versity  of  Illinois,  Urbana-fThampaign. 
One  to  teach  news-editingand  reporting, 
other  to  teach  graphic  arts.  Tenure  track 
or  tenured  rank.  Significant  professional 
experience  and  one  or  more  degrees 
b^nd  the  bachelor's  degree  required. 
Salary  negotiable.  For  full  consideration, 
send  complete  details  ^  Febuary  1,  to 
Robert  D.  Reid,  Chair,  ^rch  Commit¬ 
tee,  119  Gregory  Hall,  810  S.  Wright 
St.,  Urbana  IL  61801.  (217)333-7380 
or  333-0709. 


UNIVERSITY  OF  FLORIDA.  Assistant 
professor  for  1986-87  year  in  tenure 
line.  Teach  reporting/basic  journalism 
courses.  Demonstrated  scholarly  in¬ 
terests.  Professional  experience  needed; 
PhD  preferred.  Minimum  salary  of 
$24,000.  Apply  by  Jan.  15  to  Prof.  Les 
Carson,  Coll^  of  Journalism  &  Com¬ 
munications,  University  of  Florida, 
Gainesville,  FL  32611.  AA/EOE. 


DIRECTOR  OF 
UNIVERSITY  REUTIONS 
Bloomsburg  University  chief  public  rela¬ 
tions/publications  officer.  Bachelor's 
degree,  publications  experience  and 
three  years  experience  in  public  rela¬ 
tions  or  related  field  required.  Salary 
range  to  $31,883.  Send  letter  of  ap¬ 
plication  and  resume  to;  Helen  Adler, 
Box  2010,  Carver  Hall,  Bloomsburg  Uni¬ 
versity,  Bloomsburg,  PA  17815,  by 
November  22, 1985.  Position  available 
January  6,  1986,  starting  date  negoti¬ 
able.  Bloomsburg  University  is  an 
affirmative  action  employer.  Women  and 
minorities  are  especially  urged  to  apply. 


COMMUNICATIONS  (Print  Journalism) 
Assistant  Professor  level.  Tenure  track 
position.  M.A.  in  journalism  required; 
Ph.D.  preferred.  Successful  teaching 
and/or  comparable  professional  experi¬ 
ence.  Teach  introductory  and  advanced 
courses  in  newspaper  reporting  and  writ- 
in^^  Application  deadline:  February  14, 

Serid  resume,  transcripts  and  three  let¬ 
ters  of  reference  to;  Dr.  D.W.  Farmer, 
Academic  Dean,  Kings  College,  Wilkes- 
Barre,  PA  18711. 


UNIVERSITY  OF  ALASKA,  ANCHOR 
AGE  seeks  an  assistant  professor  with 
primary  emphasis  in  journalism.  Tenure 
track  position  beginning  August,  1986. 
Requires  professional  and  teaching  ex¬ 
perience  in  journalism  area.  Ph.D.  or 
Master's  in  related  area  of  mass  com¬ 
munication.  Demonstrated  research/ 
creativity.  Will  teach  newswriting,  edit¬ 
ing,  and  one  or  more  of  the  following, 
typography  and  graphic  design,  broad¬ 
cast  newswriting,  photojournalism,  re¬ 
search  methods,  history  of  mass  com¬ 
munications,  and  communication  law. 
Fast  growing  department  has  140  ma¬ 
jors,  Compugrap^ic  lab  equipment,  and 
the  Atwood  Chair  of  Journalism.  Salary 
very  competitive,  relocation  allotment. 
Application  deadline  January  15.  Send 
letter  of  application,  resume,  and 
names,  addresses  and  telephone  num¬ 
bers  of  three  references  vrho  may  be  con¬ 
tacted  to:  Journalism  Search,  Personnel 
Services,  University  of  Alaska,  Anchor¬ 
age,  3211  Providence  Drive,  Anchorage 
AK  99508.  An  Affirmative  Action/Equal  j 
Opportunity  Employer  and  Institution,  i 


VISITING  PROFESSOR  -  University  of 
Florida  Department  of  Journalism  seek¬ 
ing  Gannett  Distinguished  Visiting  Pro- 
fessorfor  1986-87  academic  year.  Must 
be  able  to  teach  law  of  mass  communica¬ 
tions  and  other  senior  journalism 
courses.  Salary  $40,000.  Apply  to  Prof. 
Jean  Chance,  Colle^  of  Journalism  & 
Communications,  University  of  Florida, 
^inesville,  FL  32611.  Deadline  is  Feb. 
1,  1986.  AA/EOE. 


DISTINGUISHED  VISITING  professor  of 
journalism  to  teach  two  senior  seminars 
in  mass  communications  or  a  beat  re¬ 
porting  class  during  Spring  semester 
1986,  and  organize  summer  workshops 
for  professional  journalists.  Begin 
February  1,  1986.  Applicaton  deadline 
November  15.  Send  resume  to  Professor 
Craig  Singletary,  Lynfield  College, 
McMinnville  OR  97128  AA/FOP 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

(212)  675-4380 


ADMINISTRATIVE 


EXECUTIVE 
DIRECTOR 
FIRST  ABIENDBIENT 
CONGRESS 

CoaUtion  Of  Major  US  News 
Orgsnlsatlona  To  establish 
headquarters  at  University  of 
Colorado  In  Boulder.  Must 
have  strong  news  back¬ 
ground  and  proven  adminis¬ 
trative.  organisational  and 
writing  skills.  Send  resume 
before  Deoember  16  to  First 
Amendment  Congress,  Box 
17407,  Dulles  Airport. 
Washington  DC  80041 
Equal  Opportunity  Employer 


GENERAL  MANAGER 
General  manager  with  proven  track  re¬ 
cord  required  for  NY's  largest  weekly 
periodical,  based  in  Long  Island. 

The  successful  candidate  must  have  a 
marketing  degree,  at  least  five  years  ex¬ 
perience  in  directories  or  newspaper 
advertisement  management,  the  capa¬ 
bility  of  building  and  training  an  energe¬ 
tic  telephone  and  field  sales  team  and 
controlling  the  allied  administrative  and 
production  functions. 

Ownership  has  recently  changed  hands 
and  this  is  an  exciting  career  opportunity 
managing  an  established  company  with 
strong  gr^h  potential. 

Excellent  salary  and  company  benefits. 
Send  resume  and  salary  history  to  Box 
9388,  Editor  &  Publisher. 


20,000  circulation  evening  paper  with 
23,000  free  Sunday  Shopper  needs  to 
move  into  the  modern  age  of  circulation. 
Emphasis  on  possible  TMC,  mail,  other 
combinations.  Now  have  IBM  34  and 
CDS  circulaton  system  but  not  wedded 
to  it.  Independently  owned. 

Want  a  self-starter  leader  to  guide  and 
direct  operation  as  integral  part  of  man¬ 
agement  team.  Do  not  want  to  have  to 
teach  him  or  her  but  the  opposite.  Famil¬ 
iar  with  ABC. 

Pay  in  the  25  to  30  thousand  bracket 
with  multiple  fringes  and  bonus.  Fine 
small  city  in  upstate  New  York,  quiet, 
good  community  services,  schools,  chur¬ 
ches,  library,  art  center.  Adirondack 
foothills,  great  in  Summer  and  Winter 
recreation.  Close  enough  to  bigger  cities 
to  shake  cobwebs  out.  Box  9384,  Editor 
&  Publisher. 


GROUP  GENERAL  MANAGER 
For  expanding,  accusation  minded  pub¬ 
lisher.  Strong  managerial  leader  with  re¬ 
cord  of  competitive  success.  Must  have 
knowledge  of  all  phases  of  publishing 
including  marketing  and  financial.  Self¬ 
starter,  problem  solver,  people  motiva¬ 
tor.  Excellent  growth  opportunity.  Highly 
competitive  salary,  incentives,  and  be¬ 
nefits.  Envigorating  southwest  commun¬ 
ity.  Challenge  begins  January  1986,  and 
so  do  the  rewards.  Reply  in  confidence  to 
Box  9426,  Editor  &  Publisher. 


JOI N  NOW  and  become  part  of  one  of  the 
most  advanced  systems  installed  for 
accounts  receivable.  Immediate  open¬ 
ing  for  an  individual  with  5  to  7  years 
experience  in  private  or  public  account¬ 
ing.  Position  requires  a  college  degree  in 
accounting  or  business  management. 
To  be  considered  an  individual  must  de¬ 
monstrate  good  communication  skills, 
organization  skiils  and  previous  experi¬ 
ence  in  managing  a  staff  of  7  to  10  peo¬ 
ple.  Responsibility  includes  coordinat¬ 
ing  all  activities  for  order  entry,  billing, 
cash  receipts  and  collections.  Previous 
newspaper  experience  and/or  experience 
with  automated  billing  systems  is  a  defi¬ 
nite  plus. 

We  offer  excellent  salary  to  commensu¬ 
rate  with  experience  and  education,  plus 
a  comprehensive  benefits  program  and 
excellent  working  conditions.  For  im¬ 
mediate  consideration  send  your  con¬ 
fidential  resume  and  salary  require¬ 
ments  to  Box  9427,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


WE  ARE  SEEKING  an  experienced 
general  manager  for  a  corporate  position 
managing  an  expanding  weekly  group  in 
the  San  Francisco  Bay  area,  if  you  nave 
had  general  management  responsibili¬ 
ties  with  stand-alone  and  group  weeklies 
with  strong  marketing  success,  plus 
editorial,  circulation  and  production 
knowledK,  please  send  wur  resume  to; 
Gail  Cutler,  Personnel  [director,  Lesher 
Communications,  Inc.,  2640  Shade- 
lands  Dr.,  Walnut  Creek,  CA  94598. 


EDITOR  &  PUBLISHER  for  November  2,  1985 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISKER  for 
small  daily  with  solid  ffowth  opportuni¬ 
ties.  Marketing-oriented  management 
and  leadership  needed.  Good  work  ex¬ 
perience  and  examples  of  initiative  and 
creativity  important.  Competitive  salary 
plus  incentive  and  benefits.  Pleasant 
Mid-Atlantic  community,  Reply  in  confi¬ 
dence.  Box  9390,  Editor  &  Publisher. 

_ ADVERTISINQ _ 

ADVERTISING  MANAGER 
Aggressive  communications  company 
requires  a  strong  advertising  profession¬ 
al.  We  are  a  twice-weekly  newspaper  in 
Zone  2.  Our  market  is  a  highly  competi¬ 
tive  one.  A  high  energy  person  with 
strong  motivational  ability,  promotional 
creativity,  budgeting  experience  and 
training  skills  to  assist  in  our  continued 
growth.  Excellent  salary,  incentive  prog¬ 
ram  and  fringe  benefit  package.  All  re¬ 
sponses  held  confidential.  Send  letter 
with  resume  including  compensation 
historyto;  Box  9323,  Editor& Publisher. 

ADVERTISING  SALES  MANAGER 
Candidates  should  have  extensive  adver¬ 
tising  background  to  assume  control  of 
retaiT  staff  for  northern  Calif.,  direct 
mail,  weekly  publication.  Should  be  able 
to  communicate  well  with  management 
and  staff.  Creative  effective  sales  pre¬ 
sentations.  Send  resume  to: 

Gail  Cutler 
Personnel  Director 
Lesher  Communications 
PO  Box  5088 

Walnut  Creek,  CA  94596 

ADVERTISING  DIRECTOR 
Suburban  Zone  1  weekly  newspaper 
group  with  a  20-plus  advertising  staff. 
Prior  management  experience  neces¬ 
sary.  Exceptional  compensation  and  be¬ 
nefits  for  the  exceptional  person.  Award 
winning  newspapers  page  circulation, 
established  over  75  years.  Send  com¬ 
plete  resume  with  detailed  previous  five 
year  duties  and  salary  history  to:  Box 
9371,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
A  growing  southern  Wisconsin  6  day  PM 
newspaper  is  losing  its  outstanding  ad 
director  to  a  larger  paper.  His  replace¬ 
ment  must  be  hungry,  aggressive  and 
full  of  ideas.  The  ad  staff  is  trained  and 
motivated  and  works  a  market  with  great 
potential.  The  earning  and  growth  oppor¬ 
tunities  in  this  position  are  exceptional. 
Write  William  D.  Behling,  Publisher,  Be¬ 
loit  Daily  News,  149  State  St.,  Beloit  Wl 
53511. 

ADVERTISING  MANAGER  for  8200  dai- 
ly  with  30,000  TMC.  Beautiful  Lake 
Michigan  coastai  community,  excellent 
schools,  independently-owned  paper. 
Applicants  must  have  successful  back¬ 
ground  in  promotion  and  leadership. 
Competitive  salary  plus  bonus,  benefits. 
Please  send  resume,  salary  require¬ 
ments,  references  and  statement  of  per¬ 
sonal  goals  to:  David  R.  Jackson,  Pub¬ 
lisher,  The  Daily  News,  PO  Box  340, 
Ludington,  Ml  49431. 


HELP  WANTED 


ADVERTISING 


for  Faculty  members  of  the  University  ot 
uni-  Kentucky  School  of  Journalism  seeks  a 
lent  vigorous  new  colleague  for  a  tenure  track 
:  ex-  position  in  a  growing,  newly  accreditted 
and  advertising  sequence.  Esp^ially  sought 
ilary  are  professionals  or  academics  with  an 
sant  ability  to  teach,  conduct  research  and 
}nfi-  perform  creatively  across  the  schools 
ler.  new  curriculum.  Media  planning,  adver- 
__  tising  principles,  and  creativity  are  areas 
of  competence  in  campaign  special  de- 
—  mand.  Other  courses  include  sales  and 
sales  management  and  broadcast 
ngpy  copywriting.  The  school  has  an  advertis- 
ing  enrollment  of  225,  and  a  compatible 
gf  jp  13  member  advertising  and  general 
editorial  faculty  with  109  years  of 
teaching  and  142  years  of  professional 
lopal  experience.  Opportunities  for  profes- 
gp()  sional  creativity  and/or  research  are  real 
and  increasing.  A  doctoral  holder  would 
be  welcome,  yet  the  school  has  a  sp^ial 
11^  title  appointment  which  allows  it  to 
etter  choose  colleagues  wth  equivalent  pro- 
ition  Sessional  experience.  Assistant  to 
associate  professorship.  Applications 

_ will  be  considered  until  a  new  colleague 

p  '  is  chosen.  Send  vita  and  the  names  of 
Jver-  **’'’**  references  to;  Search  (^mmittee, 
pi  pf  School  of  Journalism,  University  of  Ken- 
tucky,  Lexington  KY  40506-0042. 

®ent  CLASSIFIED  ADVERTISING  MANAGER 
pre-  Small  daily  in  Zone  4  seeks  an  aggres¬ 
sive,  experienced  CAM  to  build  linage  in 
a  very  competitive  market.  Send  resume 
and  salary  history  to  Box  9348,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 

-  for  the  York  Daily  Record.  The  Record  is 

a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  York  is 
itan.  pg^  pf  g  (gp  5()  aDI  and  as  an  MSA  ranks 
106  with  a  population  of  390,000.  Our 
^  P®'  front  end  system  is  an  ATEX  7000  and 

ware  ygp  ^j||  jjgrt  Qpt  3  jtaff  gf  gjpg 

|'PP>  Classified  share  of  field  with  our  daily 
i'?.”’’  competition  has  been  topping  50%  (in- 
>  column  and  display)  and  we  want  to  do 
“OX  even  better.  This  is  an  ooportunity  tor 
you  to  build  on  our  success,  which  has 

-  come  about  in  the  past  two  years.  If  you 

have  experience  and  the  ability  to  build  a 
f  more  effective,  aggressive  organization, 
8  00  I  want  to  hear  from  you.  Please  send  your 
resume  and  salary  requirements  to  Gary 
0™  D  Graff,  Advertising  and  Marketing 
'  000  Director,  Daily  Record,  1750  Industrial 
?f®o‘  Highway,  York,  PA  17402. 
jpor-  ® 


■"L*"-  SHOPPER  CAREERS 

President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

like  General  Manager,  Zone  6,  80K 

Jlent  Director  of  Sales,  Zones  4-9,  60K 
iper. 

^*[p'  Managers,  Zones  2-9,  40K 

^*®o  *^®P®'  Zones  1-9,  Open 
Production  Positions,  Zones  1-9,  Open 


RETAIL  ADVERTISING  MANAGER 
32,000  ABC  daily  seeks  strong,  aggres¬ 
sive  RAM.  Ideal  candidate  will  have  five 
years  experience  in  sales  management, 
including  demonstrated  knowledge  and 
skills  in  managing  people.  Good  oppor¬ 
tunity  to  join  growing  company  in  the 
center  of  twelfth  wealthiest  county  in  the 
nation.  Send  resume  and  salary  require¬ 
ments  to  Advertising  Director,  THE 
TIMES  HERALD,  Box  591,  Norristown, 
PA  19404-no  calls  please. 

GROWING  ROSLYN  L.l.  \WEEKLY  needs 
two  aggressive  retail  space  reps.  Heavy 
outside  cold  call  selling.  $300  per  week 
+  25#.  Resume:  Observer,  Box  268, 
Greenvale,  NY  11548. 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

ADVERTISING  MANAGER 
PALM  BEACH 

The  Miami  Herald  Palm  Beach  edition 
has  immediate  opening  for  experienced 
retail  ad  manager.  The  person  we  seek 
should  be  ready  to  move  into  advertising 
middle  management  with  proven  record 
in  ad  sales  and  supervision.  Responsible 
for  a  staff  of  7  sales  representatives.  Tot¬ 
al  compensation  based  on  experience  to 
mid  $40's.  With  excellent  benefits. 
Send  resume  to  The  Employment  Mana¬ 
ger,  The  Miami  Herald,  1  Herald  Plaza, 
Miami  FI  33101.  EOE. 


HELP  WANTED 


ADVERTISINQ 


SIX-DAY  AFTERNOON/Saturday  AM  dai¬ 
ly  in  Zone  2  is  seeking  an  individual  who 
hasa  proven  track  record,  is  highly  moti¬ 
vated  and  possess  a  highly  postive  men¬ 
tal  attitude  to  provide  dynamic  and  in¬ 
novative  leadership.  You  will  be  ex¬ 
pected  to  increase  sales  by  promoting 
and  marketing  the  product,  train  and 
motivate  q'jalified  people,  and  develop 
an  effective  sales  incentive  plan.  Experi¬ 
ence  in  management,  advertising  sales, 
and  computer  literacy  necessary.  We 
offer  full  benefits,  a  salary  commensu¬ 
rate  with  experience  and  a  community 
that  is  nestled  in  the  foothills  of  the  Adir¬ 
ondack  mountains.  Please  send  your  re¬ 
sume  complete  with  experience  and  sal¬ 
ary  history  to:  Dottie  Brittain,  Personnel 
Director,  The  Recorder,  PO  Box  640, 
Amsterdam  NY  12010. 

TH  E  DALLAS  Tl  M  ES  H  ERALD  is  seeking 
an  experience  classified  individual  with 
strong  leadership  and  motivational  qual¬ 
ities  to  head  up  our  Telephone  Sales. 
Must  be  skilled  in  telephone  sales  man¬ 
agement  and  an  effective  leader.  Our 
aggressive  and  competitive  market  de¬ 
mands  the  same  for  this  challenging 
position.  Excellent  compensation  pack¬ 
age  and  benefits.  Send  resume,  includ¬ 
ing  recent  salary  history,  to  Classified 
Advertising  Manager,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas  TX 
75202  or  call  Joe  Moss  (214)744- 
6405. 

ZONE  5  Group  (8,000-18,000  circ.) 
looking  for  applicants  for  advertising 
sales  and  management.  Must  have  ex¬ 
perience  in  newspaper  advertising  sales 
and  be  willing  to  relocate.  Send  com¬ 
plete  resume  and  salary  requirements  in 
strict  confidence  to  Box  9409,  Editor  & 
Publisher. _ 

CUSSIFIED  SALES  SUPERVISOR 
Supervisor  needed  to  oversee  daily  sales 
activity,  accounts  servicing  and  tele¬ 
marketing  sales,  of  ourexpandingclassi- 
fied  department.  Candidate  should  have 
knowledge  of  newspaper  advertising  pro¬ 
cedures,  supervision  of  a  phone  room 
operation,  and  ability  to  train  and  moti¬ 
vate.  Very  competitive  market,  located 
minutes  from  New  York  City.  Send  re¬ 
sume  to:  Box  9372,  Editor  &  Publisher. 


TELEPHONE  SALES 

Intelligent  aggreeelve  person 
needed  for  four  weeks  In  Be¬ 
verly  MA  to  sell  syndicsted 
business  comic.  Excellent 
ssles  skills  required.  Know¬ 
ledge  of  newspsper  Industry 
necesssry.  Sslety  commensu- 
rste  with  experience.  Potential 
follow  on  work.  (617)^-7146. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Twice-weekly  newspaper  with  101,000 
circulation  needs  good  manager  to  con¬ 
tinue  and  improve  and  effect  policies. 
We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  ability  to  help  develop 
long-term  strategy  and  handle  effective¬ 
ly  day-to-day  operations.  TMC  and 
marketing  background  helpful.  We  are 
part  of  an  aggressive  communication 
company  that’s  on  the  move.  This  is  an 
excellent  career  opportunity  with  good 
growth  potential.  Please  send  letter  with 
resume,  including  compensation  his¬ 
tory,  to  Frank  C.  Scavuzzo,  Publisher, 
(kean  County  Reporter,  PO  Box  908, 
Tons  River,  NJ  08754. 


HELP  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 
25,000  daily  and  27,000  Sunday  op¬ 
eration  located  in  Eastern  Kentucky.  Su¬ 
pervise  staff  of  five  district  managers, 
200  carriers  and  42  motor  route  drivers. 
Re^nsible  for  mailroom  operation. 
TMC  and  marketing  background  helpful. 
Must  have  minimum  of  five  years  in  cir¬ 
culation.  Experience  as  number  2  per¬ 
son  in  department  preferred.  Send  re¬ 
sume.  salary  history  and  references  to: 
Robert  W.  Parks,  General  Manager,  The 
Daily  Independent,  224  17th  St.,  Ash¬ 
land  KY  41101. 

CIRCULATION  DEPARTMENT  HEADS 
Home  delivery  manager  and  single  copy 
manager  needed  for  aggressive  daily 
newspaper  located  in  the  major  Texas 
market.  Qualfied  applicants  must  be  re¬ 
sult-oriented  managers  with  a  good  track 
record  of  achievements.  You  must  be 
familiar  with  ABC  audit  practices  and 
automated  circulation  sykems.  ^laiy 
and  benefits  commensurate  with  experi¬ 
ence.  Send  resume  and  salary  history 
and  requirements  to  Box  9422,  Editor  & 
Publisher. 


EtP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


We  need  an  experienced  professional  to 
take  charge  of  our  circulation  division. 

He  or  she  will  direct  a  90,C(X'  Sunday 
and  six-day  daily  operation  in  a  hi^ly 
competitive  market  just  south  of  Chi¬ 
cago. 

The  Post-Tribune,  a  Knight-Ridder 
Newspaper,  offers  the  right  candidate  an 
attractive  compensation  package  and  an 
exciting  future. 

If  you  think  you’re  the  person  to  meet  our 
challenge,  please  reply  with  a  resume. 

Contact  Lee  Petty,  Director  of  Labor  Re¬ 
lations  and  Personnel,  Post-Tribune, 
1065  Broadway,  Gary  IN  46402. 


Eastern  Zone  5  newspaper  (7-day  with 
TMC  pKkage)  is  seeing  experienced 
circulation  man^r  with  leadership  and 
motivational  abilities  and  good  general 
track  record.  Position  is  with  growing 
group  offering  excellent  advancement 
opportunity,  ^nd  resume  and  letter  of 
application  to  Box  9378,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER 
HAND  DELIVERY  OPERATIONS 
Reporting  to  the  Vice  President  of  Opera¬ 
tions  of  the  Distribution  Division,  you 
will  be  responsible  for  management  of 
our  4-facility,  2-state  operation  which 
delivers  newspapers  and  advertising  to 
over  375,000  homes  per  week.  You  will 
provide  dynamic  leadership  to  the  Facil¬ 
ity  Mana^rs  reporting  to  you  and  work 
closely  with  them  to  reach  the  goal  of 
producing  the  best  possible  delivery  at 
the  lowest  cost. 

This  position  requires  specific  experi¬ 
ence  in  the  Circulation  Saturation  Deliv¬ 
ery  Field  plus  a  strong  managerial  back¬ 
ground  and  superior  skills  in  planning, 
logistics,  and  cost  control.  You  will  be 
accountable  for  30  full  time  employees, 
800  plus  independent  contractors,  350- 
400  young  people  and  20  vehicles. 

To  explore  this  outstanding  opportunity, 
qualified  candidates  are  encouraged  to 
send  resume  and  salary  requirements  to: 
Nancy  Banks,  Personnel  Manager, 
Beacon  Communications  Corporation, 
20  Main  Street,  Acton,  MA  01720.  An 
Equal  Opportunity  Employer,  M/F. 


EDITOR  &  PUBLISHER  for  November  2,  1985 


HELP  WANTED 


aRCULATION 


CIRCULATON  MANAGER 

13,000  six-day  PM  in  EDITOR  &  PUB¬ 
LISHER  Zone  8  invites  applications  for 
position  available  middle  of  November. 

The  successful  applicant  will  have  a  de- 
aionstrat^  understanding  of  home  de- 
Nvery  and  motor  routes  and  the  support¬ 
ing  ^omotion. 

Our  records  are  computerized. 

Present  CM  leaving  for  larger  Opportun¬ 
ity.  The  2  on  larger  daily  would  find  thisa 
fertile  field.  Salary  up  to  $30,000  and 
bonus.  E.O.E. 

Let’s  talk  now!  Write  today  to  Box  9383, 

Editor  4  Publisher. _ 

HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Delivery  Manager  to  over¬ 
see  department  of  50  P.M.  District  Man¬ 
agers  and  supervisors.  If  you  appreciate 
leadership  through  motivation  rather 
than  intimidation  and  believe  your  man¬ 
agement  role  is  to  make  people  success¬ 
ful  and  if  you  have  more  potential  rather 
than  experience  you  might  have  found 
the  perfect  career  opportunity.  Box 
9357,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  major  metro 
(Zone  9)  is  now  seeking  an  aggressive, 
goal  oriented  individual  to  fill  supervis¬ 
ory  slot.  You  will  oversee  8-10  District 
Managers  and  approximately  125  A.M. 
adult  carriers.  If  you  have  at  least  3  years 
successful  circulation  experience  and 
enjoy  environment,  forward  your  resume 
to  Box  9403  Editor  &  Publisher. 


AGGRESSIVE  REPORTING  and  fast, 
accurate  writing  for  city  hall  beat  on 
25,000  circulation  daily.  Minimum  one- 
year  experience  on  daily.  Good  pay  and 
benefits.  Letter,  clips  to  Stewart  Jenni- 
son.  Local  News  Editor,  The  Indepen¬ 
dent,  PO  Box  31 1 ,  Ashland,  KY  41 105- 
0311.  Opening  available  immediately. 

ASSISTANT  CITY  EDITOR  Zone  2. 
Strong  copy  editing  and  supervisory 
skills  for  mid-sized  PM.  Send  resume 
and  salary  requirements  to  Box  9395, 
Editor  &  Nblisher. 


HELP  WANTED 


ART  DIRECTOR  for  handsome  new 
biweekly  tabloid  for  scientists.  News¬ 
paper  and  news  graphics  experience  a 
must,  start-up  experience  a  plus.  Salary 
in  the  $30s,  Washington  office.  Re¬ 
sumes  and  clips  to  Nicholas  Valery,  The 
Economist,  4740  Connecticut  Ave., 
NW,  Washington,  DC  20008. 

COPY  EDITORS  -  Strong  32,000  morn- 
ing  daily  on  Florida  Gulf  Coast  is  looking 
for  experienced  and  serious  copy  editors 
and  layout  people.  Salary  commensurate 
with  experience.  Good  benefits  plus  pro- 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


Beach,  FL  32549. 


ATTENTION  JOURNALISTS  IN  THE 
DALLAS/FORT  WORTH  AREA.  The  El 
Paso  Herald-Post  is  a  quality  conscious, 
lively,  afternoon  daily  that  wants  to  hire 
onlythebest.  Right  now  we're  looking  for 
a  photo/graphics  director,  night-city  edi¬ 
tor  and  assistant  news  editor.  There  is 
potential  for  managment  growth  in  each 
of  these  jobs.  If  there  are  sufficient  qual¬ 
ified  applicants  in  the  Dallas/Fort  Worth 
area,  we  will  set  up  interviews  in  the 
Metroplex.  Ifyou  would  liketoapply,  call 
managing  editor  Kim  Gallagher  at  (915) 
546-6369. 

ASSOCIATE  EDITOR  we  are  looking  for 
an  editor  with  a  critical  appreciation, 
and  working  knowler^e,  of  the  South- 
from  West  Virginia  to  1exas,  Kentucky  to 
Florida;  a  love  of  language;  an  eye  for 
detail;  heavy  editing  experience  on  a 
national  scale;  and  insistence  on  excel¬ 
lence;  and  a  desire  to  work  long  hours  to 
create  a  freelance  oriented,  eclectic  in¬ 
terest,  eminently  worthwhile  magazine. 
Send  an  introductory  letter,  resume  and 
salary  requirements  to  Box  9425,  Editor 
&  Publisher. 

ART  DIRECTOR 

JOB  BANK  has  two  immediate  openings 
for  art  directors  on  the  East  Coast  and  on 
the  West  Coast.  If  you  are  interested  in 
these  jobs  or  other  opportunities  in  jour¬ 
nalism  write  JOB  BANK,  1909  Cinna- 
minson  Ave.,  Cinnaminson,  NJ  08077 
or  call  Director,  Debra  Bissingerat  (609) 
786-1910.  There  is  no  referral  fee  for 
this  position. 


COMBO  sports  writer-sports  desk  man  to 
join  five-person  staff  of  fast  growing  Flor¬ 
ida  east  coast  daily.  Send  resume,  clips, 
salary  requirements  to  Larry  Stephen¬ 
son,  Executive  Sports  Editor,  The  News 
Tribune,  Fort  Pierce,  FL,  33454.  No 
phone  calls. 

COPY  EDITOR 

The  Journal-Courier  needs  an  experi¬ 
enced  copy  editor  for  editing,  headline 
writing  and  layout  work.  Exc^lent  salary 
and  benefits.  Send  resume  and  samples 
to  R.  Lee,  Human  Resources  Mgr.,  The 
Journal-Courier,  40  Sargent  Drive,  New 
Haven,  CT  06511. 

COPY  EDITOR 

Afternoon  daily  seeks  copy  editor  with 


live  years  curreni  aaiiy  experience  lor 
wire  and  local  VDT  editing,  head  writing, 
layout,  page  editing.  Send  resume,  work 
samples  and  references  to  Lou  Godfrey, 
The  Hemet  News,  123  S.  Carmalita  St., 
Hemet  CA  92343. 

COPY/LAYOUT  EDITOR.  Top  Montana 
AM  daily  (37,000  daily,  43,000  Sun¬ 
day)  needs  copy  editor  to  join  4  person 
news  desk.  Montana's  second  largest 
city  with  abundant  recreation  nearby. 
Send  resume,  tear  sheets  to  Gary  Mose- 
man.  Associate  Editor,  Great  Falls  Tri¬ 
bune,  Box  54^,  Great  Falls  MT  59403. 

COPY  EDITOR 

Do  you  have  the  soul  of  an  English  major 
under  that  journalistic  exterior?  I  need  a 
copy  editor  who  loves  the  language  and 
who  can  share  that  romance  with  a  most¬ 
ly  young  staff  on  a  1 7,000  a.  m.  The  right 
person  MS  both  reporting  and  desk  ex- 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
line  ads  positions  wanted 

1  week  — $A  95  pef  Ime  1  week  — $3  30  per  line 

2  weeks— $4  45  per  Ime  per  issue  2  weeks— $2  75  per  Ime  per  issue 

3  weeks— S3  75  per  hne  per  issue  3  weeks— $2  40  per  Ime  per  issue 

4  weeks— S3  00  per  Ime  per  issue  4  weeks— S2  20  per  line  per  issue 

Add  S5-00  per  insertion  for  box  service-  Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  kne  m  copy  count  as  an  additional  hne  m  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Poaitions  Wanted  ads. 
DISPLAY  CLASSIRED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  limes-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaffabfe  on  raquast. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380 


CITY  EDITOR-organized  self-starter 
planner,  to  supen/ise  staff  in  main  plant 
and  bureaus  of  rapidly  growirig  daily  90 
miles  from  Washington,  DC.  Box  9423, 
Editor  &  Publisher. 

Editor/General  Manager  for  two  Virginia 
weekly  newspapers.  Should  possess 
qualities  of  good  writing,  editing, 
creativity,  imagmation  and  management 
techniques.  Should  be  willing  to  become 
involved  with  the  community  of  service. 
Send  resumes  and  references  to: 

Thomas  T.  Byrd. 

2  North  Kent  St. 

Winchester,  VA  22601 


ENTERTAINMENT/ARTS  EDITOR 
for  lively  weekly  newspaper  section  in 
Zone  8  covering  the  field  from  rock  to 
Rachmaninoff.  Prefer  arts  background 
and  5  or  more  years  of  experience  with 
proven  ability  to  write,  edit  and  layout 
news,  reviews,  features  and  columns 
dealing  with  entertainment  and  arts. 
Energy,  initiative  and  creativity  are 
musts.  Resumes,  salary  requirements  to 
Box  9380,  Editor  &  Publisher. 


JOURNALIST  with  three  or  more  years' 
experience  are  invited  to  apply  to  the 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univers- 
ty.  Yearlong  program  combines  enter¬ 
prise  reporting  and  writing  for  publica¬ 
tion  with  liberal  arts  studies  leading  to  a 
master's  degree.  Ten  fellows  appointed 
each  year  receive  free  tuition  and  month¬ 
ly  stipend.  One-week  reporting  trip  to 
Washington  included.  Selection  is  com¬ 
petitive.  Applicants  should  take  GRE  De¬ 
cember  14.  Classes  begin  September 
24, 1986.  Write  or  phone  Professor  John 
Wicklein,  director,  Kiplinger  Program, 
School  of  Journalism,  OSU,  242  West 
18th  Ave.,  Columbus  OH  43210: 
(614)422-2607  or  (614)422-6291. 


s  desk  man  to  j  EDITOR;  TOP  NOTCH  individual,  both 
growing  Flor-  ,  personally  and  professionally,  experi- 
esurne,  clips,  gnce  a  must,  to  fit  into  rapidly  growing 
irry  Stephen-  |  27M  plus,  offset  (6  days-no  Sunday)  PM 

newsroom 

33454.  No  j  operation  from  bottom  up,  quality  pro- 
'  duct  and  ability  to  work  with  people  at  all 

_  levels,  both  inside  and  outside  plant. 

^  Salary  history  requirement.  Excellent  re- 

K  an  axnpri-  tirement  and  hospitalization  benefits, 
ing®  headline  -  PO  Box  968,  Hickory,  NC 

client  salary  28603. 

esM«"’^he  ENTERPRISING  WRITER 

It  Driw  New  Ocean  State  Business  prints  magazine- 
'  length,  colorful,  carefully  researched 
pieces  on  Rhode  Island  business  people 
>  and  their  companies.  We're  looking  for  a 

y  editor  with  writer  able  to  make  our  subjects  come 


hMd  writing  '  cinating,  conveniently  located  state, 
resume,  work  i  •’esi'n?'  cl^s  and  salary  histoiy  to 
Lou  Gndfrev  I  William  Collins,  Editor,  4  Davol  Sq.,  Pro- 
^^maliTa  SL:  |  vidence  Rl  02903. 

i  ENVIRONMENTAL  REPORTER 
Fop  Montana  Bun  in  San  Bernardino,  CA  a 
13  000  Sun-  81,000  circulation  daily,  is  seeking  an 
join  4  person  experienced  reporter  to  cover  environ- 
icond  Ingest  •  issues  in  a 

ition  nearby  fast-growingarea  of  Southern  California. 
0  Gary  Mose-  looking  for  a  solid  writer  with  at 

eat  Falls  Tri-  experience  on  mid- 

s  MT  59403  dailies.  Send  resume  and 

_ ■  clips  to  Dick  Cooper,  managing  editor, 

[  399  North  D.  St.,  San  Bernardino,  CA 

English  major  92401.  Equal  Opportunity  Employer. 

iansLage^nd  EDITORIAL 
»  wPth  a*^mMt-  news  EDITOR 

j  p,  jhe  right  News  Editor  with  proven  skills  sought  by 
and  desk  ex-  national  daily  business  paper  covering 
references  to  international  industry.  We  seek  an 
editor  Star-  individual  who  can  manage  people  and 
3361  '  ^'ng  out  their  best  work  for  a  mid-day 

I  deadline  and  who  is  willing  to  devote 

_  effort  to  learning  the  industries  and  their 

self-starter  markets.  The  person  we  hire  must  have 
in  main  plant  BUSINESS  AND  FINANCIAL  NEWS 
wing  dai^  90  editing  experience  on  a  daily  and  know 
Box  9423  1°  ***7  of*  foP  of  ff'e  news.  Some 

travel,  lots  of  desk  work  managing 

_  bureaus,  home  office  reporters  and  cor- 

r  two  Virginia  msi^ndents,  assignments  and  editing, 
luld  possess  Position  is  in  New  York  off  ice  at  division 
ng  editing  of  Fortune  500  company  offering  fine 
management  benefits.  Send  resume,  stating  starting 
neto  become  required  to:  G.  Brown,  Executive 

ty  of  service  Editor.  AMM,  7  East  12th  St.,  New  York 
ces  to:  NY  10003  (no  phone  calls  accepted) 

J,  equal  opportunity  employer  m/f. 

>601  EXPERIENCED  newspaper  reporter/ 

editor  wanted  to  be  assistant  editor  of 

_  Farm  Week,  leading  Farm  Weekly  of  In- 

S  EDITOR  diana.  Western  Onio  and  Kentucky, 
er  section  in  Journalistic  knowledge  more  important 
from  rock  to  ff^an  agricultural.  However,  some  ag. 

>  background  knowledge  needed.  Job  opens  January 
oerience  with  can  start  any  time.  Write  Tom 

lit  and  lavout  Mayhill,  Publisher,  PO  Box  142,  Knight- 
andcoluLs  stown  IN  46148. _ 

EDITOR  for  free  12,000  plus  circulation 
reativity  are  weekly  in  Zone  1  costal  town.  Must  be 
:)uirements  to  self-starter  with  proven  skills  in  features, 

news,  copyediting  &  layout.  $14k  to 
start  with  excellent  benefits  and  foot  in 
door  to  fast-growing  chain.  Send  re- 
jr  more  years’  B®*  9407,  Editor  &  Pub- 

I  apply  to  the  1'®*’®''- 

SteteUniwrs^  ENTERTAINMENT  EDITOR-135,000 
nbines  enter-  Midwestdailyneedswriter/editortobein 
g  for  Dublica-  cf’ai’g®  of  state's  most  complete  Arts  En- 
ss  leadine  to  a  tertainment  section.  Send  clips,  layout 
,wc  annnintpd  Samples.  From  TV  and  Hollywood  to  local 
randm^nth-  ^1'®*  0P®^®ri 

lorting  trip  to  9410.  Editor  &  Publisher.  . 

ectioniscom-  FLEX  YOUR  MUSCLES;  30,000- 
)  take  GRE  De-  40,000  7-day  daily  in  Eastern  Pennsyl- 
in  September  vania  is  looking  for  city  editor  with 
^’rofessor  John  strength  of  character  and  dedication  to 

ger  Program,  excellence.  Must  be  strong  editor  of  copy 
I,  242  West  with  leadership  skills  and  capacity  ror 
OH  43210:  management.  References  a  must.  Box 
422-6291.  j  9389,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  November  2,  1985 
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EDITORIAL 


EDITOR  SLOT  for  Ohio  weekly  newspap¬ 
er  in  nice  growing  community.  Quality 
product  n^s  talented  guidance.  Box 
9413,  Editor  &  Publisher. 


FEATURES  DEPARTMENT  COPY  EDI- 
TOR-Nevada's  largest  newspaper  seeks 
experienced  copy  editor/page  designer 
for  features  department.  Strong  editing 
and  design  skills  required.  Must  be  orga¬ 
nized  to  handle  weekly  food  section  and 
teievision  magazine  in  addition  to  daily 
chores.  Send  resume,  examples  of  work 
to  Frank  Fertado,  Features  Editor,  Las 
Vegas  Review-Journal,  Box  70,  Las 
Vegas  B9125.  No  phone  calls  please. 


FEATURE  EDITOR 

Northern  California  daily  is  lookingforan 
experienced,  creative  Futures  Editor  to 
lead  a  staff  of  10.  Must  have  good  man¬ 
agement  and  editing  experience  at  a  dai¬ 
ly  newspaper.  Creative  skills  in  layout 
and  writing  are  required.  Spanish  lan- 

fuage  is  an  asset. 

tan  averages  20  years  of  journalism 
experience,  so  high  skills  and  good  ex¬ 
perience  are  absolutely  necessary. 

Must  be  able  to  deal  with  the  public, 
guide  staff,  plan  ahead,  and  produce  lO 
different  feature  sections  per  week. 
Expect  hard  work,  and  good  rewards. 
Newspaper  has  73,000  daily  circula¬ 
tion,  78,000  on  Sunday.  Features  Editor 
is  responsible  for  lifestyle  sections  plus 
television  magazine,  food  sections, 
home  and  garden  sections  and  religion 
and  ethics. 

Women  and  minorities  encouraged  to 
apply. 

All  applications  must  include  a  letter 
outlining  experience  and  goals,  four  pro¬ 
fessional  references,  A  variety  of  work 
samples  and  a  complete  resume. 
Excellent  benefits,  working  conditions 
and  salary. 

Applications  must  be  in  hand  no  later 
than  Dec.  1,  1985. 

Mail  to  Box  9404,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


EDITORIAL 


EXECUTIVE  EDITOR 
Southern  California  daily,  (less  than 
15,000  circulation)  has  an  opening  for 
an  executive  editor.  The  successful 
candidate  for  this  position  will  have  a 
working  knowledge  of  community  jour¬ 
nalism  besides  demonstrating  lead¬ 
ership  an  organizational  skills.  Com¬ 
pensation  to  40,0(X),  plus  usual  fringe 
benefit  oackage.  Send  resume  to  Box 
9429,  Editor  &  Publisher. 


FAST-GROWING  Florida  east  coast  daily 
seeks  hard-changins  city  editor  to  direct 
local  news  staff.  Send  resume,  refer¬ 
ences  and  salary  rMuirements  to  Robt. 
N.  Enns,  Executive  Editor,  The  NewsTri- 
bune,  PO  Box  69,  Fort  Pierce,  FL 
33454.  No  phone  calis. 


REPORTER/WRITER 
Up  and  coming  national  farm  business 
magazine  has  immediate  opening  for  ex¬ 
perienced  journalist  or  quick  learner  to 
write  cover  stories  and  other  newspaper- 
length  features  to  appeal  to  our  full-time 
formal  audience.  Vile  write  tight,  no- 
nonsense  copy,  and  have  fun  doing  it. 
We  don't  whine  about  the  difficulties 
agriculture  is  experiencing;  our  focus  is 
on  the  survivors.  Who  are  they  and  how 
are  they  pulling  through?  Send  resume 
and  a  dozen  clippings  to:  Claudia  Water¬ 
loo,  Editor-In-Chief,  Farm  Features,  330 
E.  Killbourn  Ave.,  Milwaukee,  Wl 
53202. 


FOOD  EDITOR 

The  Journal  newspapers  are  looking  for 
an  energetic  journalist  who's  knowledge¬ 
able  about  food  to  produce  our  weekly 
food  section.  You  don't  have  to  be  a 
home  economist,  but  you  will  need  ex¬ 
perience  as  a  food  writer  or  food  editor, 
preferably  oh  a  daily  newspaper.  If  you 
can  produce  bright  copy,  get  the  best  out 
of  freelance  writers,  handle  ed  iting  tasks 
on  a  state-of-art  computer,  and  like  ev¬ 
erything  about  food,  you're  who  we  seek. 
Excellent  company  paid  benefits.  Send 
cover  letter  and  resume  to:  The  Times 
Journal  Co.,  Human  Resources  Dept, 
Attn:  Food  Editor,  Springfield  VA 
22159.  EOE. 


HELP  WANTED 


WANTED:  “NEVER-EVER”  SKIERS 


Any  on-staff  editor  or  free-lance  writer  who  has  never  skied 
but  would  like  a  chance  to  learn  this  winter  and  write  about 
the  experience.  We  want  ail  the  other  “never-ever”  skiers  out 
there  to  learn  more  about  getting  started  in  the  sport  through 
your  personal  experiences. 

If  you  have  an  assignment  for  such  a  story  in  hand  or  the 
strong  possibility  of  getting  one  based  on  this  arrangement, 
write  to  us.  We  will  help  co-ordinate  transportation  and  lodg¬ 
ing  at  a  ski  area  in  your  region,  ski  equipment  rental  and  your 
first  ski  lesson  . 

If  you  have  children  who  are  also  “never-ever”  skiers  and 
think  your  story  could  include  informaton  about  children  and 
skiing,  let  us  know. 


Write  to: 

"Never-Ever”  Ski  Trip 
Dorf  &  Stanton  Communications 
1 1 1  Fifth  Avenue,  8th  floor 
New  York,  N.Y.  10003 


EDITORIAL 


HOME  WRITER 

JOB  BANK  is  seeking  an  editor/writer 
with  hands-on  experience  in  home  im¬ 
provement  or  remodeling.  This  job  is  for 
a  national  magazine  based  in  the  Mid¬ 
west.  If  you  qualify  for  this  job  call  Debra 
Bissingw  at  (609)  786-1910.  There  is 
no  referral  fee  for  this  position. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals.  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  j(^ 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informa  ion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


LIFESTYLE  EDITOR  for  small  Knight- 
Ridder  daily  in  a  growing  region.  Work 
with  three  good  writers  and  an  excellent 
graphics  team  to  cover  an  interesting 
area.  Respond  to  Chris  Ledbetter,  The 
News,  PO  Box  580,  Boca  Raton,  FL 
33432. 


LIVING  SECTION  EDITOR 
24,000  PM  seeks  writer/editor  for  Living 
Section  which  inciudes  weekly  4-color 
feature  page.  We're  looking  for  an  im¬ 
aginative  writer  who  can  take  charge  of 
the  section.  Send  resume,  clips,  layouts 
to  Ned  Bristol,  General  News  Editor,  The 
Sun  Chronicle,  Box  600,  Attleboro  MA 
02703. 


LIFESTYLE  REPORTER 
We’re  seeking  a  lifestyle  reporter  who 
shuns  predictable  feature  pages  and 
strives  for  excellence-a  star  (or  potential 
star).  If  your  words  boogie,  if  your  stories 
get  under  readers'  skin,  this  may  be  for 
you.  Some  routine,  but  mostly  you'll  be 
free  to  be  creative.  Two  to  3  years  report¬ 
ing  a  must,  and  proven  success  via 
awards  counts.  Midwesterners  prefer¬ 
red.  We're  a  central  Illinois  paper- 
52,000  daily  and  Sunday.  Send  resume, 
clips  and  salary  history  to  Terri  Buckley, 
Herald  &  Review,  PO  Box  311,  Decatur 
IL  62525. 


NORTHERN  NEW  JERSEY  daily  news¬ 
paper  has  two  openings  for  staff  writers. 
Opportunity  to  report  on  a  variety  of  news 
feature  stories  in  diverse,  urban  county 
within  20  minutes  of  New  York  City.  One 
or  two  years  experience  preferred,  but 
initative  and  aggressiveness  r^uired. 
Send  resumes  to:  Editor,  The  Daily  Jour¬ 
nal,  295  Broad  St.,  Elizabeth,  NJ 
07207. 


NEWS  EDITOR  position  open.  National 
prize  winning  semi-weekly  newspaper  in 
beautiful  mountain  community.  Head 
up  4  person  staff.  Nine  people  who  held 
this  job  in  last  15  years  are  now  pub¬ 
lishers.  Great  opportunity.  Send  resume 
to  Bill  Sniffin,  State  Journal,  Box  J,  land¬ 
er  WY  82520. 


NEWS  EDITOR  NEEDED  for  one  of 
Wyoming’s  finest  weekly  papers.  Good 
oppprtunity  for  journalist  with  writing, 
editing  and  photography  skills.  Send  re¬ 
sumes  and  clips  to:  Douglas  Budget, 
Douglas  WY  82633. 


HELP  WANTED 


EDITORIAL 


NEWS  BUREAU  CHIEF  NEEDED 
European  edition  of  the  Stars  &  Stripes, 
American  daily  riewspaper  publish^  in 
Germany,  is  looking  for  a  newspapw per¬ 
son  to  serve  as  News  Bureau  Chief  re¬ 
sponsible  for  development  in  writing 
stories  on  military  or  wneral  news.  The 
position  is  in  south  (Wnany  (Kaisers 
Lautem).  1-  person  bureau.  (Candidates 
must  have  two  years  experience  on  a  US 
metropolitan  daily  newspaper.  $21,804 
p/a,  plus  tax-free  living  allowance  of  up 
to  $b000  p/a  for  employees  with  family 
or  $40(X)  without  family,  subj^t  to  dol¬ 
lar  fluctuations.  Also  group  insurance 
and  round-trip  relocation  reimburse¬ 
ment. 

Application  forms  (DA  form  3433)  can 
be  obtained  by  calling  the  European 
Stars  &  Strips  New  York  operations 
office  at  (212)  620-3333,  between 
9:00am-5:30pm  Monday-Friday.  Com¬ 
pleted  application  with  resume  and  sal¬ 
ary  history,  making  reference  to  Adver¬ 
tisement  31/85  for  Kaisers  Lautern 
must  be  postmarked  on  or  before  the 
23rd  of  November  and  must  be  ad¬ 
dressed  to  the  Civilian  Personnel  Office, 
c/o  European  Stars  &  Stripes  (New  York 
Operations),  252  7th  Ave.,  Room  401, 
New  York,  NY  10001. 

PHOTOGRAPHER 

Immediate openingfor aggressive  photo¬ 
grapher  on  large  Region  6  daily.  Self¬ 
stater.  Newspaper  experience  preferred. 
Send  resume  and  po^olio  to:  John  Tar- 
sikes,  PO  Box  2171,  San  Antonio  TX 

78297. _ _ _ 

REPORTER  with  at  least  two  years’  ex¬ 
perience  for  regional  daily  bureau.  Good 
pay,  benefits.  Live  in  sunny  Southwest 
Florida  near  beaches.  Send  resume, 
clips  to  George  Cecil,  Naples  Daily 
News.  PO  Box  7009,  Naples  FL  33940. 

REPORTER/WRITER 
Up  and  coming  national  farm  business 
magazine  has  immediate  opening  for  ex¬ 
perienced  journalist  or  quick  learner  to 
write  cover  stories  and  other  newspaper- 
length  features  to  appeal  to  our  full-time 
formal  audience.  We  write  tight,  no- 
nonsense  copy,  and  have  fun  doing  it. 
We  don't  whine  about  the  difficulties 
agriculture  is  experiencing;  our  focus  is 
on  the  survivors.  Who  are  they  and  how 
are  they  pulling  through?  Send  resume 
and  a  dozen  clippings  to:  Claudia  Water¬ 
loo.  Editor-In-Chief,  FarmFeatures,  330 
E.  Killbourn  Ave.,  Milwaukee,  Wl 
53202. 


REPORTER-COPY  EDITOR  for  small 
north  Alabama  daily  newspaper.  Must  be 
excellent  speller,  proofreader  with  ex¬ 
perience  in  layout,  headline  writing.  Job 
also  involves  news  and  feature  writing 
and  photography.  Send  resume,  non- 
returnable  clips,  and  salary  require¬ 
ments  to  Bob  Bryan,  Publisher,  The 
Athens  News  Courier,  PO  Box  670, 
Athens  AL  35611. 


REPORTERS-Central  Texas  AM  needs 
an  experienced  reporter  for  bureau  re¬ 
porting  post.  Also  accepting  applica¬ 
tions  for  possible  future  entry-level 
openings.  Send  resume,  clips  and  cover 
letter  to  Steve  Walters,  Managing  Editor, 
Temple  Daily  Tetoaph,  PO  Box  868, 
Temple,  TX  76503. 


STATEHOUSE  reporter  for  smaller  Sun 
Belt  daily.  Also  cover  government,  major 
courts,  environment  during  legislature's 
off-season.  Send  resume,  salary  history, 
references,  5  clips  to  Box  939 1 ,  Editor  & 
Publisher. 


SPORTS  EDITOR-Small  Zone  2  6-day 
daily  needs  strong  writer  for  1  %-person 
department.  Need  skill  in  layout,  photo¬ 
graphy  to  cover  4  high  schools  and 
vigorous  amateur  sports  calendar.  Op¬ 
portunity  to  leam  and  advance  at  qual¬ 
ity-conscious  newspaper.  Box  9420, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  2,  1985 
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HELP  WANTED 


EDITORIAL 


SPORTS-Are  you  a  key  sports  writer  with 
layout  skills  on  a  weekly  seeking  daily 
experience?  Seek  a  move  to  r^ional  dai¬ 
ly  sports  writing  and  editing?  Near 
Washington  D.C.  Box  9432,  Editor  & 
Publisher. 

SPORTS  WRITER-Entry  opportunity  on 
4-person  sports  staff  at  growing  com¬ 
munity  daily.  Box  9433,  Editor  4  Pub¬ 
lisher. 

THE  DAILY  JOURNAL,  Elizabeth,  New 
Jersey  is  seeking  writer  to  take  over  five- 
day-a-week  columm  on  a  variety  of  topics 
of  local  interest.  Some  reporting  or  fea¬ 
ture  writing  experience  preferred.  Job  re¬ 
quires  exceptional  writing  skills  and  abil¬ 
ity  to  capture  flavor  of  community.  Send 
resumes  to  295  North  Broad  St.,  Eli¬ 
zabeth,  NJ  07207. 

WANTED:  Features  writer  for  lifestyle 
section  of  mid-sized  daily.  Assignments 
will  include  short,  lively  features  as  well 
as  in-depth  issue-type  stories.  Two 
year’s  experience  on  a  daily  newspaper 
ideal.  Interest  in  food  writing  helpful. 
Send  writing  samples  to:  Living  Editor, 
Savannah  News/Press,  111  West  Bay 
Street,  Savannah,  GA  31401. 

Weekly  editor  for  metropolitan  area. 
Zone  5  daily  seeking  to  convert  success¬ 
ful  shopper  of  50,000  into  even  more 
successful  weekly  seeks  imaginative 
journalist  to  lead  effort.  You  will  have 
strong  support  and  a  chance  to  grow  in  a 
media-rich  environment.  Send  resume 
to  Box  9382,  Editor  &  Publisher. 

WRITER/EDITOR  for  large,  successful 
L.l.  weekly.  Career  opportunity.  Experi¬ 
ence  and  excellent  writing  skills  re¬ 
quired.  Resume,  clips,  salary  require¬ 
ment  to  Box  9434,  Editor  &  Publisher. 


CLASSIFIED  SALES  person  with  strong 
sales  experience  in  automotive  and  real 
estate  advertising.  Must  be  aggressive 
with  positive  mental  attitude  and  be  will¬ 
ing  to  develop  and  service  new  accounts 
in  all  classifications.  Send  resume  and 
salary  requirements  to  Box  9430,  Editor 
&  Publisher. 


SENIOR  SALES 
REPRESENTATIVE 

Collier-Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems,  is  seeking  a  qualified  indi¬ 
vidual  for  Senior  Sales  Repre¬ 
sentative  on  the  west  coast. 
Working  knowledge  of  the  news¬ 
paper  industry  essential  and  ex¬ 
perience  with  business  account¬ 
ing  procedures  required.  Com¬ 
puter  hardware  experience  help¬ 
ful.  Send  resume  and  salary  his¬ 
tory  in  confidence  to: 

Newspaper  Systems 
Sales  Manager 
Collier-Jackson,  Inc. 

3707  W.  Cherry  Street 
Tampa,  FL  33607-2596 


HELP  WANTED 


PUBLISHING  GENERAL  MANAGER 
A  fast  growing  organization  is  searching 
for  an  experienced  sales  motivating 
manager.  Successful  candidates  will 
have  a  proven  record  in  business  to  busi¬ 
ness  communication,  including  edito¬ 
rial,  sales  and  circulation.  Must  be  able 
to  achieve  a  successful  financial  state¬ 
ment.  Your  outstanding  leadership  qual¬ 
ities  could  qualify  you.  Good  benefits, 
including  salary  and  performance 
bonus.  Box  9398,  Editor  &  Publisher. 

_ FREELANCE _ 

FREELANCE  WRITERS  WANTED  for 
consumer  publication  about  bicycling. 
Some  knowledge  of  the  sport  preferred, 
but  a  rabid  interest  is  all  we  require. 
Good  story  ideas  will  get  you  a  spot  on  the 
masthead.  Two  years  feature  writingfor  a 
newspaper  or  magazine  a  must.  Send 
resume  and  two  best  feature  stories  to: 
Box  9405,  Editor  &  Publisher. 

_ JOB  LEADS _ 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6000  Ext.  R-4261  for  cur¬ 
rent  federal  list. 


THE  TALLAHASSEE  DEMOCRAT  is 
looking  for  a  professional  to  upgrade  and 
maintain  its  library.  Responsibilities  in¬ 
clude  supervision  of  daily  clipping  and 
filing  of  stories  and  photos,  providing 
research  assistance  to  staff  members 
and  maintenance  of  research  materials. 
Great  opportunity  for  newspaper  libra¬ 
rian  with  administrative  skills.  Send  re¬ 
sume  to  Tallahassee  Democrat,  PO  Box 
990,  Tallahassee,  FL  32302. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 


MARKETING  RESEARCH 

ACCOUNTS  RECEIVABLE  ACCOUN¬ 
TANT  immediate  opening  for  degreed 
accountant  with  2  to  3  years  experience 
to  assist  newspaper  business  officers  in 
implementing  and  maintaining  a  com¬ 
puterized  ad  trackingand  billing  system. 
Mve  years  plus  experience  as  a  business 
manager  for  a  newspaper  will  be  consi¬ 
dered  in  lieu  of  a  college  degree. 

If  you  are  a  highly  motivated  individual 
who  is  interested  in  becoming  part  of  one 
of  the  most  advanced  systems  im¬ 
plemented  in  any  newspaper  in  this 
country,  send  your  confidential  resume 
and  salary  requirements  to  Box  9428, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


_ PRESSROOM _ 

ASSISTANT  PRESSROOM  FOREMAN 
needed  for  30,000  circulation  daily. 
Must  have  solid  background  in  double 
width  offset,  quality  control  and  ability 
to  communicate  with  pressroom  staff. 
Send  resume  with  salary  requirements  to 
Daily Times-News,  707  S.  Main  ST.,  PO 
Box  481,  Burlington  NC  27215,  Attn: 
Dwane  Gkxximan. 


HELP  WANTED 


PRESSROOM _ 


Machinist  for  Pacific  Stars  and  Stripes,  a 
US  Forces  newspaper  located  in  Tokyo, 
Japan.  Applicants  should  have  supervis- 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
The  Herald,  central  Connecticut's 
largest  afternoon  newspaper,  40,000 


ory  experience,  knowledge  of  equipment  <  plus  Monday-Saturday  is  seeking  and 
assembly  installation  and  repair,  and  |  energetic  individual  with  a  solid  union 
ability  to  maintain  "cold-type”  photo  background  and  people  management 
offset  digital  computerized  units,  web-  I  skills.  This  "Hands-On”  position  re¬ 
fed  offset  printing  presses,  sheetfed  |  quires  a  quality  conscious  and  deadline 


presses  and  related  ancillary  equipment. 
Basic  pay  from  $7.49  to  $8.76  per  hour, 
40  hour  week.  Benefits  include  a  hous- 


oriented  professional  with  the  ability  to 
motivate  others.  A  knowledge  of  news¬ 
paper  front  end  systems  and  all  phases 


ingallowanceof  upto$17,200ayearor  of  photo  compositions  is  a  must.  Good 
free  bachelor  quarters,  plus  a  cost  of  salary  and  benefit  package.  Send  re¬ 
living  allowance,  BX  and  commissary  sume  and  salary  history  to:  Personnel 
privileges,  regular  annual  vacations,  and  Manager,  The  Herald,  New  Britain  CT 
home  leave  after  three  years  and  every  06050. 

two  years  thereafter.  Applications  _ 

should  be  mailed  to  US  Army  Personnel  |  LARGE  WEEKLY  SHOPPER  with  com- 
Office  Honshu,  ATTN;  AJF*0-RP-NAF,  1  mercial  sheet-fed  operation  has  immedi- 
APO  ^n  Francisco  96343-0082,  by  29  ’  ate  openings  for  typeseti  and  layout 
November  85.  i  person.  Also  AB  Dick  pres.*  perator  with 

_ I  T-51  color  head  experien'  Alsoa  press 

PRESSROOM  FOREMAN  i  operator  for  a  Goss  Commu  <ity  8  unit 

23,(X)0  Monday-Friday  PM  and  Satur-  |  with  SC  folders.  Send  resume  to  SF 
day  AM.  Needs  an  aggressive  individual  |  Shopping  News  Inc.,  PO  Box  1184, 
with  strong  management  and  technical  |  Sioux  Falls,  SO  57101.  ATT:  K.A.  Les- 
experience  on  Uroanite.  Quality  color  nar.  President. 

work  a  necessity.  Salary  open.  Send  re-  ! _ 

sume  to  Box  9358,  Editor  &  Publisher.  LARGE  WEEKLY  NEWSPAPI  R/24  edi- 


PRODUCTION 


ASSISTANT 
ENGRAVING  FOREMAN 


LARGE  WEEKLY  NEWSPAPI  R/24  edi¬ 
tion  and  commercial  printing  plant  in 
Buffalo,  New  York  needs  experienced 
production  manager  to  take  charge  of 
composition,  prepress  and  press  depart¬ 
ments.  The  right  person  must  have 
hands-on  experience  in  all  three  areas 
and  have  proven  management  ability. 
Must  be  able  to  establish  functional  con¬ 
trol  systems.  Generous  salary  and  bonus 


The  Seattle  Times,  a  large  metro  JOA  1 
newspaper  operation,  is  looking  for  an  | 


Krience  rcamera  stripping  and  i  25  Boxwood  Ln.  Buffalo  NY 


•&[ierience  in  camera  stripping  and  |  25  Boxwood  Ln.  Buffalo  NY 

plate  making. 

•Some  experience  with  color  work  - opfrations  "iiirANARF'R - 

•'’~me"nt  'abilite'*’  i  Ppsition  amiable  wrth  sScce^^^  award 

•Available  for  day  or  night  schedule  j  *;^;ttd“oS'^^>ns®^^n^e/ wit^ 

Excellent  salary  and  benefit  package.  , 

Send  resume  with  salary  history  to:  R.C. 

Follett,  The  Seattle  Tirnes,  PO  Box  70,  sponsibilities  include;  ore-press 
OftattiA  \A/A  QA1 1 1  pldtBiDdking,  mdndS6m6nt  of  pr6Ssroom 

j>eanie,  w«  and  distribution  activities.  Musthaveex- 

No  phone  calls  please.  All  inquiries  will 

rsr^ue  a  rscnnncA  M/F/H  FHF  as  prior  sales  experience  in  the  commer- 

receive  a  response.  M/F/H  EOE. 


COMPOSING  ROOM  MANAGER 
Wanted  for  suburban  Philadelphia  week 


ly  publications  group.  Must  have  sound  to  Box  9370,  Editor  &  Publisher. 


Sb"!hto  and  X"knL°S“o;  I  PRODUCTION  MANAGER 
from  end  s«tems  ilTartin^^^  at  I  Northern  Calif.,  direct  mail,  weekly  pub- 
$30,000  plus  inceritive.  Send  compete  I 


resume  to;  Michael  J.  Murry,  Publisher, 
ACME  Newspapers,  Inc.,  311  East  Lan¬ 
caster  Ave.,  Ardmore  PA  19003. 


GENERAL  MANAGER 
MAILING  OPERATIONS 
Reporting  to  the  Vice  President  of  Opera¬ 
tions  of  the  Distribution  Division,  you 
will  be  responsible  for  supervising  the 
Customer  Service,  Production,  Ware- 


with  knowledge  of  composing,  camera, 
press  and  maiT room  operations.  Must  be 
able  to  work  with  Compugraphic  800 
and  Advantage  terminal.  Strong  people 
skills  a  must.  Send  resume  to: 

Gail  Cutler 
Personnel  Director 
PO  Box  5088 
Walnut  Creek,  CA  94596 

PRESSMAN-OFFSET 


Packet  Inc.,  300  Witherspoon,  Prince¬ 
ton,  NJ  08542,  Attn:  D.  Dagert,  (609) 
924-3244.  EOE. 


housing  and  Traffic  Departments  of  our  Pressman-offset  with  Goss  Community 
fast-paced  50,000  sq.ft,  mailed  dis-  experience  for  a  group  of  Princeton 
tribution  facility.  The  successful  candi-  ba^d  weeklies.  Supervisory  experience 
date  will  be  directly  accountable  for  the  e  plus.  Excellent  compen^tion,  benefit 
timely,  accurate  output  of  6-7  million  efiJ  growth  opportunities.  Serid  re¬ 
pieces  per  week  of  primarily  3rcl  class  detailing  experience,  qualifica- 

presort  mail  for  retail  advertising.  tionsand salary historyto:The Princeton 
Specific  operational  background  in  the  Packet  Inc.,  300  Witherspoon,  Prince- 
bulk  mail  industry  plus  an  indepth  know-  ton,  150®! 

ledge  of  postal  regulations  is  required.  924-3244.  EOE. 

The  candidate  must  also  have  manage-  .. - 

rial  experience  and  the  ability  to  plan  SOUTH  EASTERN  Massachusetts  man- 
and  implement  production  schedules,  ager  for  a  group  of  paid  circulation  week- 
solve  logistical  problems,  and  manage  'V  newspapers.  Strong  people  skills  with 
programs  which  provide  the  best  pro-  ability  to  supervise  large  paste-up  staff, 
ducts  for  the  lowest  cost.  Some  knowledge  of  front-end  systems 

To  explore  this  outstanding  opportunity,  and  35  mm  camera  room  necessary, 
please  send  your  resume  to:  Nancy  Must  have  management  background. 
Banks,  Beacon  Communications  (ior-  Send  resume  to  Harriett  Rady,  Personnel 
poration,  20  Main  Street,  Acton,  MA  Manager,  MPG  Communications,  PO 
01720.  An  Equal  Opportunity  Em-  i?®-  Long  Pond  Road,  Plymouth 
ployer,  M/F.  MA  02360. 
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HELP  WANTED 


PHOTOQRAPHeR 


DIRECTOR  OF  PHOTOGRAPHY  tor  sub¬ 
urban  newspaper  group  including  three 
seven-day  morning  papers.  Must  have 
strong  management  skills,  strong  in  col¬ 
or,  layoirt  and  design,  and  photo  illustra¬ 
tion.  Join  a  highly  motivated  staff  now 
producing  best  work  in  the  state.  Re¬ 
sumes  to;  The  Mesa  Tribune,  PO  Box 
1547,  Mesa,  Arizona  85202,  Attn;  Max 
Jennings. 

EXPERIENCED  PHOTOGRAPHER  for 
photo  conscious  daily  newspaper.  Also 
needs  to  know  all  phases  of  darkroom 
work.  Good  pay,  benefits  in  sunny  Na¬ 
ples,  Florida,  on  the  beach.  Send  re¬ 
sume,  portfolio  to  George  Cecil,  PO  Box 
7009,  Naples,  FL  33940. 


PLANT  MAINTENANCE 


MAINTENANCE  SUPERVISOR  NIGHTS 
the  Sacremento  Bee  Is  currently  recruit¬ 
ing  to  fill  a  new  position  of  night  mainte¬ 
nance  supervisor.  Primary  responsibility 
will  be  to  supervise  the  night  mainte¬ 
nance  personnel,  including  electricians, 
machinists  and  laborers.  Position  re¬ 
quirements  include:  engineering  degree 
and  work  experience  in  the  electrical  or 
mechanical  field.  Comparable  experi¬ 
ence  in  industrial  maintenance  may  be 
substituted  for  a  degree.  Must  have 
effective  oral  and  writing  communica¬ 
tions  skills.  Competitive  salary  and  be¬ 
nefit  package.  Send  resume  to;  The  Sac¬ 
ramento  Bee,  Personnel  Dept.,  Box 
15779,  Sacramento  CA  95852.  EOE. 


POSITIONS 


ADMINISTRATIVE 


NEED  A  GENERAL  MANAGER  with  ex¬ 
perience  in  daily,  weekly  and  TMC  pro¬ 


POSITIONS  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 
Young  marketing  oriented  circulation  ex¬ 
ecutive  seeks  circulation  director  posi¬ 
tion  with  mid  size  progressive  daily. 
Strong  background  in  aTl  areas  of  circula¬ 
tion  management  wth  emphasis  on  ABC 
audit  procedures,  sales  marketing,  inter¬ 
personal  skills,  computerized  circula¬ 
tion  department,  ana  district  manager 
training. 

I  desire  to  join  a  top  notch  company  that 
expects  only  the  best  from  its  circulation 
director.  My  professional  career  consists 
of  an  impeccable  background  with  quali¬ 
ty  experience  and  weTl  re^rded  refer¬ 
ences.  Box  9342,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  8000  daily. 
Experienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 


EXECUTIVE  with  credentials  in  all 
phases  of  circulation,  marketing  and 

Kition.  Box  9421,  Editor  &  Pub- 


CIRCULATION  DIRECTOR 
Salesand  marketing  oriented  circulation 
pro  looking  for  a  new  challenge.  An 
effective  communicator  and  administra¬ 
tor,  with  solid  management  experience. 
A  proven  record  in  ABC  audits,  postal 
regulations,  subscriptions,  fulfillment 
and  circulation  computer  systems. 
Seeks  creative  opportunity  in  newspap¬ 
er/magazine  field  in  Southern  California. 
Write  to  Box  9351,  Editor  &  Publisher. 


ARTIST/ILLUSTRATOR  with  abundant 
experience  in  newspaper  production. 
Versatile  in  color  separations  to  copyw¬ 
riting  and  page  makeup.  Box  9362,  Edi¬ 
tor  &  Publisher. 


Experienced  reporter,  wants  new  spot  on 
community  paper.  Jim  Fienup,  728 
Chautauqua,  Norman  Ok  73069. 


YOUNG  J-SCHOOL  GRAD,  23  single.  1 
‘/i  years  experience  on  90,000  circula- 


d^cts?  18  ^rf  experience,  strong"  in 


sales.  Box  9406,  Ediotr  &  Publisher. 


ADVERTISING 


AD  DIRECTOR 

Ad  Director  with  a  growing  20,000  daily 
with  11  years  of  experience  (10  with 
same  group)  is  immediately  available. 
College  graduate  with  experience  and  a 
proven  track  record  in  retail,  classified, 
preprint,  commercial,  TMC  sales  as  well 
as  newspaper  promotion,  departmental 
budgeting  and  staff  management. 

He  desires  an  ad  director’s  position  with 
a  small  to  meduim  paper  or  a  managerial 
position  at  a  metro. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  previous  employer 
thinks  enough  of  him  to  pay  for  this  out¬ 
placement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  sen/ing  the  news¬ 
paper  and  communication  industry 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspa¬ 
per  community  as  your 
newspaper's  classifieds 
are  in  vour  community. 
_ CIRCULATION _ 

2  FOR  1.  Circulation  professional-wife- 
assistant.  Box  9376,  Editor  &  Publisher. 


in  small  town  family  newspaper  busi¬ 
ness.  Will  relocate.  (815)  962-2546  oi 
(815)  625-1707. 


CREATIVE  EDITOR  whose  strong  skills 
with  language,  graphics  and  people  have 
been  honed  on  four  metros  seeks  chal¬ 
lenging  desk  position  in  features  or 
news.  A  leader  and  innovator  who  likes 
hands-on  role  in  editing,  l^out  and  writ¬ 
ing.  Box  9381,  Editor  &  Publisher. 
CLEAR,  CONCISE  news  writer  seeks 
position  as  a  copy  editor  on  a  mid-sized 
daily,  any  Zone.  I  can  improve  the  writing 
of  others  and  I  know  style.  Honors  J- 
Grad,  nearly  two  years  experience.  Box 
§411,  Editor  &  Publisher. 


EDITOR  on  foriegn/national  desk  at  one 
of  Time  ma^zines  top  10  US  papers 
wants  better  job  at  newspaper  or  maga¬ 
zine.  Superb  writing,  editing,  layout, 
managerial  skills.  Box  9328,  Editor  & 
Publisher. 


EDITOR/PUBLISHER  of  large  semi¬ 
weekly  wants  editorial  or  management 
job  on  small  to  medium  daily  any  Zone. 
National  award  winner  who  values  the 
editorial  product  and  the  bottom  line.  16 
years  daily/weekly  experience.  Now  in 
laming  but  will  be  available  for  inter¬ 
views  on  East  Coast  during  November. 
Rip  Woodin  (307)733-2()65. 


EXPERIENCED  COPY  EDITOR  seek; 
full-time  employment  on  magazine, 
weekly  newspaper  in  Zone  1. 3  Years  or 
:ollege  paper,  1  year  editing  internship 
ind  1  year  daily  experience.  Writing 
xoduction,  and  VDT  skills.  References 
samples  available.  Contact  Randall  J 
^most,  4  Sheldon  Road,  Marblehead 
m  01945.  (617)  631-6772. 


POSITIONS  WANTED 


Book  Editor  Experienced.  Box  9386, 
Editor  &  Publisher. 


EXCHANGE  COPY  EDITOR 
South  African  copy  editor,  working  for 
black  daily  newspaper  in  Johannesburg. 
Circulation  120,000-140,000)  seeks 
to  exchange  position  with  copy  editor  re¬ 
porter  in  Iowa  City,  Iowa  for  three 
months.  Phone;  (319)  351-^57  H, 
10pm— 7am  (319)  353-6017  B, 
llam-lOpm. 


FEATURES  EDITOR  wants  to  move  to  pa¬ 
per  that's  wild  about  graphics.  Must 
want  and  be  willing  to  commit — to  com¬ 
pelling  lifestyle/entertainment/graphics 
package.  Top  management  potential 
Box  9402,  Editor  &  Publisher. 


FLORIDA  news  or  public  relations  job 
sought  by  bureau  manager,  38,  exper¬ 
ienced  in  general  assignment  and  cover¬ 
ing  gamut  of  government,  from  presi¬ 
dential  campaigns  and  statehouse  to 
town  halls.  Box  9^,  Editor  &  Publisher. 


FORMER  PRO  baseball  player  with  writ¬ 
ing  experience  for  major  newspaper 
wants  reporting  position.  Either  sports 
news,  or  features.  Glad  to  relocate.  Call 
John  Curtis— (714)  492-6591. 

GRADUATE  OF  TOP  J-school  with  3 
years  of  varied  reporting  experience 
seeks  slot  on  metro  daily.  Currently  fin¬ 
ishing,  national  school  desegregation 
study  financed  by  Ford  Foundation.  Par¬ 
ticularly  interested  in  government,  edu¬ 
cation,  urban  affairs  and  sports.  Any 
Zone.  Box  9375,  Editor  &  Publisher. 


MUCKRAKER/SPECIALPROJECTSMAN 
seeks  job  east  of  Rockies.  Have  hit  in¬ 
dustrial,  medical,  business,  government 
lawbreaking.  Heavy  court  experience; 
know  civil  and  criminal  sides.  Heavy  re¬ 
cords  research;  know  agency  codes. 
Blue  collar  industry  jobs;  military  back¬ 
ground.  Cover  technical  and  urban 
affairs  items.  Help  people  with  govt. /job/ 
other  problems.  Down-to-earth 
approach;  good  listener.  Healthy  anger 
and  concern.  Kevin  Sherlock,  6610 
Whitsett,  No.  Hollywood  CA  91606 
(818)766-4042. 


PRECISION  COPY  EDITOR  available  for 
Sunday,  holiday  and  "fill-in”  NYC 
assignments.  Experienced  on  daily  VDT 
desk.  (718)345-2563,  435-1434. 


QUICK,  ACCURATE  hard  news  writier 
seeks  petition  on  a  very  high  quality  mid¬ 
sized  daily,  any  Zone.  I  have  a  knack  for 
understanding  complex  issues  and  writ¬ 
ing  so  that  your  readers  understand. 
Honors  J-Grad  with  1  years  weekly 
experience.  Box  9408,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


10-year  pro  has  been  reporter  copy  edi¬ 
tor,  manage.  Seeks  com  desk  or  metro 
editor  position.  Box94()I,  Editor  &  Pub¬ 
lisher. 


VETERAN  NEWSMAN,  ESTABLISHED 
PHOTO  journalist  &  foreign  coirespon- 
dent  for  major  mebopolitan  daily;  well 
grounded  in  production  and  graphics; 
strong  on  geo-politics  and  the  Third 
World.  No  dependants.  Consider  any 
location.  U.S.  or  foreigir.  Full  details 
first  letter.  Available  for  interview.  Box 
9385,  Editor  &  Publisher. 


FREELANCE 


LOS  ANGELES/SAN  DIEGO-based  wri¬ 
ter-photographer.  20  years  expwietKe. 
Will  travel.  No  assignment  too  big.  Fea¬ 
ture,  news,  articles,  books,  etc.  Tandy 
lOOO/DWP-510  with  Wordstar  and  Dis- 
gte^ite.  George  Eldridge,  (714)  458- 


PHOTOJOURNALJSM 


PHOTOJOURNALIST,  28,  three  years 
experience  on  Wyoming  weeklies,  many 
awards,  seeks  position  on  daily.  Contact 
Bill  Willcox,  Box  7063,  Jackson,  WY 
83001. 


PHOTOJOURNALIST 
Missouri  J-school  gmd  with  three  years 
daily  and  weekly  newspaper  experience, 
seeking  full-time  pMojoumalism  job. 
Award-winning,  innovative,  hard¬ 
working  call  or  write  Chris  Beck,  5940  S. 
CassAve.,  A^  1-F,  Westmont,  IL60559 
(312)  852-7989  or  (312)  234-4007. 

PRESSROOM 


Pressroom  Foreman:  Proven  ability  with 
stroi^  leadership  qualities.  Highly  skil¬ 
led  in  all  phases  of  Offset  Newspaper 
Production.  Young,  energetic,  hard 
working  and  honest.  Qualify  and  waste 
conscious.  Innovative  and  very  strong  on 
a  preventative  press  maintenance.  Seek¬ 
ing  a  challenging  position  as  Pressroom 
Foreman  or  Superintendent.  Box  9379, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  and  quali¬ 
fy  conscious.  Proven  track  record  and 
highest  references.  Box  9374,  Editor 
arid  Publisher. 


PHOTOGRAPHER 


COMPETITIVE  NEWS  SHOOTER,  1  Vi 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 


/ 

/ 
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SHOP  TALK  AT  THIRTY 


Are  we  the  enemy? 


By  Richard  Laermer 

It  is  my  contention  that  entertain¬ 
ment  journalists  have  the  toughest  job 
in  this  industry.  Most  folks  think  it’s 
easy,  or  facile,  to  dream  up  ’’who’s 
hot”  and  go  after  them  With  ink.  The 
biggest  problem,  though,  is  fight¬ 
ing  —  to  get  stories,  answers  and 
enough  space  to  say  it  all  in. 

The  other  dilemma  —  the  most 
crucial  —  is  discretion.  For  instance, 
take  the  words  of  Milan  Kundera, 
famous  Czech  author  now  getting  a  lot 
of  publicity  for  The  Unbearable 
Lightness  of  Being:  ’’Indiscretion  is  a 
capital  sin.  Anyone  who  reveals 
someone  else’s  intimate  life  deserves 
to  be  whipped.” 

How  would  you  like  to  work  under 
a  sentiment  like  that? 

Fidel  Castro,  an  international  fig¬ 
ure  who  gets  great  deal  of  coverage 
for  a  Revolution,  intones;  ’’I’ve  al¬ 
ways  been  allergic  to.  .  .  publicity  ab¬ 
out  the  private  lives  of  public  men.  I 
believe  that’s  part  of  the  few  intima¬ 
cies  that  one  has.  I  maintain  discre¬ 
tion.” 


Being  a  reporter  of 
the  arts  can  have  extreme 
drawbacks. 


Being  a  reporter  of  the  arts  can  have 
extreme  drawbacks.  Front-page  news 
takers  astutely  analyze  the  events  of 
the  day  while  in  entertainment  we 
might  have  to  deal  with  an  item  on 
”E.T.” — which  might  mean  ’’Eliz¬ 
abeth  Taylor,”  ’’Entertainment 
Tonight”  or  Spielberg’s  alien  crea¬ 
ture.  It’s  a  rough  life. 

An  experience  last  year,  gave  me  in¬ 
sight  into  the  horrors  of  the  business. 
I  spent  nearly  a  week  chasing  British 
playwright  Caryl  Churchill  around 
New  York.  Churchill,  shy  and  ill  at 
ease  with  the  press,  had  sent  signals  to 
all  around;  Keep  him  away.  But  I 
didn’t  know  this  and  proceeded  to  try 
whatever  feasible  to  get  precious  time 
alone  with  the  object  of  my  journalis¬ 
tic  desire. 

At  the  time  three  of  her  serio- 
comedic  plays  (’’Top  Girls,”  ’’Cloud 
Nine”  and  ”Fen”)  were  gracing  New 


(Laermer  is  a  freelance  writer  based 
in  New  York  City.) 


York  stages  —  my  turf.  Needing  a 
plan  of  action  to  find  Caryl  Churchill 
before  she  fled  in  a  couple  of  days,  I 
phoned  the  Public  Theatre  complex, 
where  two  of  her  shows  were  appear¬ 
ing.  Their  press  office  nonchalantly 
told  me  yeah,  I  could  have  30  minutes 
for  something  in  USA  Today. 

However,  they  didn’t  know 
’’when,”  so  I  had  to  act  on  my  own.  I 
concocted  a  careful  plan  of  action, 
looking  for  media  notes  on  her  daily 
activities.  An  ad  for  her  appearance ' 
on  ’’Live  At  Five,”  over  at  Rockefel¬ 
ler  Center,  got  me  running  in  that 
direction. 

I  waited  in  the  lobby  and  she 
escaped  unnoticed.  I  taxied  to  the 
Public  Theatre’s  designated  ’’Only 
Exit,”  where  I  knew  she  eventually 
HAD  to  surface.  Yet  somehow  she 
never  left,  having  gone  downstairs  to 
the  Green  Room  to  visit  a  second  cast. 
Deviously,  I  sent  someone  down  with 
a  scribbled  note  —  ”I  am  here”  — 
and  ten  minutes  later  a  harried  look¬ 
ing  playwright  came  up,  seemingly 
lookuyc  for  me. 

She  didn’t  look  overly  pleased;  I 
smiled  reasuringly.  It  seemed  she  was 
late  for  a  dinner  appointment  — 
could  1  contact  her  through  the  public¬ 
ity  office?  As  I  stood  with  my  mouth 
agape,  i  heard  her  promise  she’d  ’’try 
and  set  something  up.  .  .  .But  I  just 
want  you  to  know,”  she  said,  ‘‘that  I 
hate  interviews.” 

“But,”  I  swore,  “Ijust  want  to  give 
you  national  coverage.” 

Churchill  smiled  weakly,  and  we 
parted  with  a  weaker  understanding 
between  us.  I  was  determined  to 
break  that  ice,  which  might  have  been 
my  first  mist^e. 

Heading  nowhere  with  an  uphill 
battle,  I  called  the  Public  Theatre’s 
press  people  the  next  day  and  was 
told,  ”No  word  from  Caryl  yet,” 
which  I  could  not  accept  this  close  to 
her  running  out  of  town.  I  disclosed 
the  promise  from  the  night  before. 

“Well,  still  no  word,”  they  said 
subtly. 

I  Uien  drafted  a  personal  letter  — 
short,  sweet,  pointful,  with  honest 
admiration  and  decent  intentions,  en¬ 
closing  impressive  clips  which  in¬ 
cluded  acclaim  from  some  early 
work.  I  mentioned  the  possibility  of  a 
phone  interview  —  anything!  —  and 
delivered  my  wishes  to  the  theatre, 
throwing  etiquette  brusquely  to  the 
wind. 

Some  colleagues  suggested  I 
“visit”  her  hotel  but,  truthfully,  in 
this  field  a  sliver  of  respect  gets  you 
further.  Besides,  finding  Greta  Gar¬ 
bo’s  habitat  would  have  been  a  lesser 


challenge. 

Instead  I  looked  for  a  spot  where 
she  mi^t  eat  that  night.  To  no  avail. 
Becoming  fast  friends  with  her  stage 
manager  threw  some  hope  into  the 
situation.  (How  was  I  to  know  he  saw 
her  only  three  times  during  the  four 
days  here?) 

Eventually  I  crawled  back  to  the 
publicity  office  for  dire  assistance. 
This  time,  as  sometimes  occurs,  we 
fought.  They  seemed  to  know  less  ab- 
about  her  wheareabouts  than  1  did.  She 
was  leaving  tomorrow! 

They  were  positive  that  I  had 
known,  before  this  week,  of  her  dis¬ 
dain  for  the  media. 


Eventually  I  crawled 
back  to  the  publicity 
office  for  dire  assistance. 


I  was  truly  fascinated  by  all  the 
groans  and  grimaces  directed  at  me 
each  time  I  entered  the  lobby  of  the 
complex.  Word  had  been  spread, 
which  suddenly  made  me  paranoid. 
Had  Churchill  told  the  ushers  and 
ticket-takers  to  “watch  out  for  a 
nosey  reporter”? 

Next  day,  I  got  a  message  — 
“Caryl  Churchill  might  have  flown  to 
L.A.”  I  pushed  the  limits  of  discre¬ 
tion  by  sending  a  note  to  her  buddy. 
Tommy  Tune,  the  director  who 
staged  “Cloud  Nine”  and  who  cur¬ 
rently  appeared  on  Broadway.  Could 
he  help  me?  And  the  next  day  I  bit  my 
nails  while  retrieving  this  information 
from  my  answering  machine;  “Tom¬ 
my  requested  that  we  help  you  find 
Caryl.  Call  us  at.  .  .  .” 

Tune’s  publicity  office  empathized 
with  my  problem.  They  informed  me 
she  was  “staying  uptown”  and  would 
gladly  set  something  up. 

I  waited,  making  yet  another  list  of 
definite  questions  and  cynically 
pondering  what’s  next  on  the  search 
agenda. 

No  one  ever  did  call  and  to  this  day 
I  don’t  really  know  where  she  is  nor 
why  I  got  such  a  runaround.  Maybe 
she  hates  the  press,  maybe  she’s 
afraid,  or  just  shy. 

But  regardless,  I  failed  in  my  quest 
(the  editor  said  “Ah  forget  it”)  and 
felt  foolish.  A  journalist  without  a 
story  is  somewhat  lost. 

In  telling  this  experience  I  hope  the 
mainstream  press  sees  how  much  spe¬ 
cializing  (and  agony)  goes  into  enter¬ 
tainment  news.  Though  hard-news 
(Continued  on  page  35) 
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ill  be  published  in  this  magazine 
Saturday,  February  1, 1986.  It  will  report  on  > 
the  uses  and  applications  of  hardware  and 
software  at  ail  levels  and  for  all  functions  of  a 
newspaper’s  operations. 

This  will  be  the  first  time  that  computers 
have  been  covered  this  way  for  the  newspaper 
industry  in  one  section  on  a  department-by¬ 
department  basis:  Advertising,  Circulation, 
Classified,  Copy  Editing,  Design, 
Investigative  Reporting,  Mail  Room  Systems, 
Management,  Production,  Promotion,  and 
Research. 

Because  EDITOR  &  PUBLISHER  is  the 
basic  trade  publication  of  the  daily  newspaper 
industry,  and  therefore  much  relied  on  as  a 
news  and  information  source,  it  is  read  by 
virtually  one  hundred  percent  of  the  field. 

This  computer  section  will  be  a  pull-out 
with  a  special  cover.  It  will  be  referred  to 
directly  and  by  pass-along  far  beyond  its 
publication  date. 


We  are  confident  that  this  special  computer 
section  offers  an  outstanding  advertising 
opportunity  fw  hardware  manufacturers, 
software  systems,  and  service  companies. 
Space  closing  is  January  17,  with  copy  close 
January  23. 

Plan  your  ’86  advertising  budget  to  be  a 
part  of  this  very  infcMmative  and  service¬ 
able  secticm  of  EDITOR  &  PUBLISHER 
for  Febmary  1.  Call  your  nearest  EDITOR 
&  PUBLISHER  representative  for  mcffe 
infcxmation. 

•  New  York/212  675-4380 

•  Chicago/312  645-0123 

•  Toronto/416  833-6200 

•  Los  Angeles/213  382-6346 

•  San  Francisco/415  421-7950 
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HELPING  EL  PASO  GET 
OFF  THE  BORDERLINE. 


For  too  many  yeara  El  Paso  Tfexaa 
has  balanced  on  a  borderline  between 
economic  stagnation  and  growth. 

The  city  lies  just  across  the  border 
from  the  Third-V\forld  city  of  Juarez, 
Mexico  and  is  the  poorest  major  urban 
area  in  the  US  Despite  many  bold 
ideas  for  capitalizing  on  its  Ttec-Mex 
cultural  mix  and  other  assets  El  Paso 
has  been  immobilized  by  the  failure  of 
different  groups  to  reach  accord — on 
almost  everything. 

But  the  El  Paso  Herald-Post  is  mak¬ 
ing  a  difference. 

Editor  Jay  An±)rose  and  his  staff 
produced  a  series  of  articles  on  the 
city's  economic  opportunities  The 
paper  then  joined  with  the  University  of 
Ttexas  at  El  Paso  in  sponsoring  an  eco¬ 
nomic  conference  to  help  get  the  city 
moving.  Appropriately  named  "Si  Se 
Puede"  Spanish  for  "Yes  You  Can,"  the 
conference  brought  together  a  broad 
cross-section  of  city  residents  and 
bolstered  enthusiasm  for  the  city’s 
economic  future. 

Ambrose  and  his  colleagues  are  con¬ 
tinuing  to  press  for  economic  develop¬ 
ment  through  committees  that  identify 
specific  goals  and  hold  public  hearings 
lYoviding  a  forum  for  an  exchange  of 
ideas  among  diverse  factions  exemp¬ 
lifies  the  best  of  American  journalism. 

Tb  Ambrose,  his  paper  and  his  com¬ 
munity,  we  emphatically  say,  "Si  se 
puede." 

Involvement.  TheSpiiit  That  Moves  lb. 

SCRIPPS  HOmBD 
ill  NEWSPAPERS 


>- 


! 


© 


